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ABSTRAK 

 

Laporan ini membahas pengembangan promosi penjualan menggunakan media 

sosial untuk kerajinan anyaman di Kecamatan Seberang Ulu I, Kota Palembang. 

Kecamatan ini dikenal sebagai kampung anyaman yang menghasilkan berbagai 

produk unik dan berkualitas tinggi. Produk-produk anyaman yang dihasilkan tidak 

hanya memiliki nilai seni tinggi, tetapi juga fungsionalitas yang baik. Meskipun 

memiliki potensi besar, penjualan kerajinan anyaman mengalami penurunan setiap 

tahunnya, yang disebabkan oleh berbagai faktor seperti persaingan dengan produk 

modern dan kurangnya promosi yang efektif. Untuk mengatasi tantangan ini, 

strategi yang diterapkan adalah mengembangkan promosi melalui media sosial. 

Media sosial seperti Instagram, Facebook, dan WhatsApp Business menyediakan 

untuk mencapai konsumen baik lokal maupun global, dengan biaya yang relatif 

rendah dan efisiensi tinggi. Metode penelitian yang digunakan adalah kualitatif 

dengan menggunakan observasi, wawancara terstruktur, teknik dokumentasi, dan 

studi kepustakaan untuk mengumpulkan data yang relevan. Hasil penelitian 

menunjukkan bahwa pengembangan promosi melalui media sosial dapat 

memperluas jangkauan pasar kerajinan anyaman, meningkatkan kesadaran merek, 

dan memperkuat hubungan dengan konsumen. Selain itu, strategi promosi yang 

efektif melalui media sosial mampu meningkatkan interaksi dengan konsumen, 

sehingga memberikan dampak positif terhadap citra produk kerajinan anyaman. 

Dengan demikian, pengembangan promosi menggunakan media sosial terbukti 

memberikan manfaat signifikan bagi para pengrajin anyaman di Kecamatan 

Seberang Ulu I, membantu mereka untuk lebih dikenal luas dan mendapatkan 

pangsa pasar yang lebih besar. 

 

Kata kunci:  Pengembangan,  promosi  penjualan, instagram,   facebook, whatsApp  

                    business, kerajinan anyaman 
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ABSTRACT 

 

This report discusses the development of sales promotion using social media for 

woven crafts in Seberang Ulu I District, Palembang City. This district is known as 

the weaving village, producing various unique and high-quality products. The 

woven products not only have high artistic value but also good functionality. 

Despite having great potential, sales of woven crafts have been declining every year 

due to various factors such as competition with modern products and lack of 

effective promotion. To address these challenges, the strategy applied is to develop 

promotions through social media. Social media platforms like Instagram, 

Facebook, and WhatsApp Business provide opportunities to reach both local and 

global consumers at relatively low costs and high efficiency. The research method 

used is qualitative, employing observation, structured interviews, documentation 

techniques, and literature studies to collect relevant data. The research results 

show that the development of promotion through social media can expand the 

market reach of woven crafts, increase brand awareness, and strengthen 

relationships with consumers. Moreover, effective promotion strategies through 

social media can enhance interaction with consumers, thus positively impacting the 

image of woven craft products. Therefore, the development of promotion using 

social media has proven to provide significant benefits for the weavers in Seberang 

Ulu I District, helping them to gain wider recognition and capture a larger market 

share. 

 

Keywords: Development, Sales Promotion, Instagram, Facebook, WhatsApp 

Business, Woven Crafts 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xi 
 

DAFTAR ISI 

 

 

Halaman 
 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PENGESAHAN ............................................................................... ii 

SURAT PERNYATAAN ..................................................................................... iii 

LEMBAR PENGESAHAN ................................................................................. iv 

MOTTO DAN PERSEMBAHAN ........................................................................ v 

KATA PENGANTAR .......................................................................................... vi 

UCAPAN TERIMA KASIH .............................................................................. vii 

ABSTRAK ............................................................................................................ ix 

DAFTAR ISI ......................................................................................................... xi 

DAFTAR TABEL .............................................................................................. xiii 

DAFTAR GAMBAR .......................................................................................... xiv 

DAFTAR LAMPIRAN ..................................................................................... xvii 

 

BAB I     PENDAHULUAN .................................................................................. 1 
 

1.1  Latar Belakang ................................................................................. 1 

1.2  Rumusan Masalah ........................................................................... 5 

1.3  Ruang Lingkup Pembahasan ........................................................... 5 

1.4  Tujuan dan Manfaat Penelitian ........................................................ 5 

1.4.1 Tujuan Penelitian .................................................................... 5 

1.4.2 Manfaat Penelitian .................................................................. 5 

1.5  Metode Penelitian ............................................................................ 6 

1.5.1 Ruang Lingkup Penelitian ...................................................... 6 

1.5.2 Jenis dan Sumber Data ........................................................... 6 

1.5.3 Medote Pengumpulan Data .................................................... 7 

1.5.4 Analisis Data .......................................................................... 9 

 

BAB II    TINJAUAN PUSTAKA ...................................................................... 10 
 

2.1  Pemasaran ...................................................................................... 10 

2.1.1 Pengertian Pemasaran ........................................................... 10 

2.1.2 Fungsi Pemasaran ................................................................. 10 

2.1.3 Bauran Pemasaran ................................................................ 11 



 

 

xii 
 

2.2  Promosi .......................................................................................... 12 

2.2.1 Pengertian Promosi ............................................................... 12 

2.2.2 Promosi Penjualan ................................................................ 12 

2.2.3 Mengembangkan Promosi .................................................... 13 

2.2.4 Bauran Promosi .................................................................... 14 

2.2.5 Tujuan Promosi .................................................................... 15 

2.3  Media Sosial .................................................................................. 15 

2.4  Kerajinan Anyaman ....................................................................... 17 
 

BAB III  KEADAAN UMUM PERUSAHAAN ............................................... 18 
 

3.1  Sejarah Singkat .............................................................................. 18 

3.2  Visi dan Misi ................................................................................. 19 

3.2.1 Visi ....................................................................................... 19 

3.2.2 Misi ....................................................................................... 19 

3.3  Logo Perusahaan ........................................................................... 20 

3.4  Struktur Organisasi dan Pembagian Tugas .................................... 21 

3.4.1 Struktur Organisasi Kampung Wisata Anyaman ................. 21 

3.4.2 Pembagian Tugas.................................................................. 21 

3.5  Kegiatan Kelompok Pengrajin Kampung Wisata Anyaman ......... 23 

3.6  Jenis Produk Kerajinan Kampung Wisata Anyaman .................... 25 

3.7  Kondisi Promosi Kerajinan Kampung Wisata Anyaman .............. 30 
 

BAB IV  HASIL DAN PEMBAHASAN ........................................................... 32 
 

4.1  Pengembangan Promosi Penjualan Melalui Media Sosial ............ 35 

4.1.1 Perencanaan Promosi............................................................ 35 

4.1.2 Menentukan Tujuan Promosi ............................................... 46 

4.1.3 Memilih Media Promosi Campuran ..................................... 47 

4.1.4 Sasaran Promosi ................................................................... 52 

4.1.5 Evaluasi Hasil Pengembangan Promosi Penjualan 

Menggunakan  Media Sosial ................................................ 53 

4.1.6 Analisis Hasil Pengembangan Promosi Penjualan 

Menggunakan Media Sosial ................................................. 66 
 

BAB V    KESIMPULAN DAN SARAN ........................................................... 70 
 

5.1  Kesimpulan .................................................................................... 70 

5.2   Saran ............................................................................................. 70 
 

DAFTAR PUSTAKA .......................................................................................... 71 
 

LAMPIRAN 

 
 



 
 

xiii 
 

DAFTAR TABEL 

 

 

Halaman 

 

 Tabel 1.1   Data Penjualan ..................................................................................... 2 

 Tabel 4. 1  Hasil Wawancara ............................................................................... 33 

 Tabel 4. 2  Perbandingan Efektivitas Ketiga Media Sosial .................................. 66 

 Tabel 4. 3  Perbandingan    Sebelum   dan    Sesudah    Pengembangan     Promosi    

Penjualan Menggunakan Media Sosial .............................................. 67 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xiv 
 

DAFTAR GAMBAR 

 

 

Halaman 

 

Gambar 1. 1 Grafik Pengguna Media Sosial ........................................................... 2 

Gambar 3. 1 Kampung Wisata Anyaman ............................................................. 18 

Gambar 3. 2 Logo Kampung Wisata Anyaman .................................................... 20 

Gambar 3. 3 Struktur Organisasi Kampung Wisata .............................................. 21 

Gambar 3. 4 Kegiatan Bimbingan Teknik dari Dinas Pariwisata ......................... 23 

Gambar 3. 5 Juara 1 Lomba Kampung Kreatif Kota Palembang ......................... 24 

Gambar 3. 6 Tempat Permen ................................................................................ 25 

Gambar 3. 7 Guci .................................................................................................. 25 

Gambar 3. 8 Tempat Buah .................................................................................... 26 

Gambar 3. 9 Keranjang Baju ................................................................................. 26 

Gambar 3. 10 Tempat Bawang ............................................................................. 27 

Gambar 3. 11 Tempat Aksesoris ........................................................................... 27 

Gambar 3. 12 Vas Bunga ...................................................................................... 28 

Gambar 3. 13 Piring Pecel Lele ............................................................................ 28 

Gambar 3. 14 Topi ................................................................................................ 29 

Gambar 3. 15 Sangke ............................................................................................ 29 

Gambar 3. 16 Alas Cangkir ................................................................................... 30 

Gambar 3. 17 Piring Ceper ................................................................................... 30 

Gambar 4. 1 Logo Aplikasi Instagram .................................................................. 36 

Gambar 4. 2 Logo Aplikasi Facebook .................................................................. 36 

Gambar 4. 3 Logo Aplikasi WhatsApp Business.................................................. 36 

Gambar 4. 4 Unduh Aplikasi Instagram ............................................................... 37 

Gambar 4. 5 Aplikasi Instagram ........................................................................... 38 

Gambar 4. 6 Login Aplikasi Instagram ................................................................. 38 

Gambar 4. 7 Informasi Profil Instagram ............................................................... 39 

Gambar 4. 8 Verifikasi Instagram ......................................................................... 39 

Gambar 4. 9 Profi Instagram ................................................................................. 40 



 
 

xv 
 

Gambar 4. 10 Aplikasi Facebook .......................................................................... 40 

Gambar 4. 11 Halaman Facebook ......................................................................... 41 

Gambar 4. 12 Tampilan Halaman Facebook......................................................... 41 

Gambar 4. 13 Jenis Halaman Facebook ................................................................ 42 

Gambar 4. 14 Kategori Halaman Facebook .......................................................... 42 

Gambar 4. 15 Foto Profil dan Sampul Halaman Facebook .................................. 42 

Gambar 4. 16 Informasi Halaman Facebook ........................................................ 43 

Gambar 4. 17 Aplikasi WhatsApp Business ......................................................... 43 

Gambar 4. 18 WhatsApp Business ....................................................................... 44 

Gambar 4. 19 Ketentuan WhatsApp Business ...................................................... 44 

Gambar 4. 20 Verifikasi Nomor WhatsApp Business .......................................... 45 

Gambar 4. 21 Informasi Bisnis WhatsApp Business ............................................ 45 

Gambar 4. 22 Profil WhatsApp Business ............................................................. 46 

Gambar 4. 23 Postingan Pemberitahuan ............................................................... 47 

Gambar 4. 24 Konten Foto .................................................................................... 47 

Gambar 4. 25 Konten Video ................................................................................. 48 

Gambar 4. 26 Konten Cerita ................................................................................. 48 

Gambar 4. 27 Konten Foto .................................................................................... 49 

Gambar 4. 28 Konten Video ................................................................................. 50 

Gambar 4. 29 Konten Cerita ................................................................................. 50 

Gambar 4. 30 Konten Catalog ............................................................................... 51 

Gambar 4. 31 Konsumen Lokal ............................................................................ 52 

Gambar 4. 32 Akun Yang Dijangkau .................................................................... 53 

Gambar 4. 33 Jangkauan Kota .............................................................................. 54 

Gambar 4. 34 Jangkauan Negara .......................................................................... 55 

Gambar 4. 35 Rentang Usia .................................................................................. 55 

Gambar 4. 36 Jenis Kelamin Pengikut .................................................................. 56 

Gambar 4. 37 Jangkauan ....................................................................................... 57 

Gambar 4. 38 Pengikut Bersih .............................................................................. 58 

Gambar 4. 39 Label ............................................................................................... 58 

Gambar 4. 40 Interaksi Konten ............................................................................. 59 



 

 

xvi 
 

Gambar 4. 41 Konten Populer ............................................................................... 60 

Gambar 4. 42 Interaksi .......................................................................................... 61 

Gambar 4. 43 Konten Terbaru .............................................................................. 61 

Gambar 4. 44 Interaksi Pelanggan ........................................................................ 62 

Gambar 4. 45 Instagram Kampung Wisata Anyaman .......................................... 63 

Gambar 4. 46 Facebook Kampung Wisata Anyaman ........................................... 64 

Gambar 4. 47 Postingan WhatsApp Business ....................................................... 65 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xvii 
 

DAFTAR LAMPIRAN 

 

 

Lampiran 1   Surat Pengantar Pengambilan Data 

Lampiran 2   Surat Izin Pengambilan Data 

Lampiran 3   Surat Balasan dari Perusahaan 

Lampiran 4   Lembar Kunjungan Mahasiswa 

Lampiran 5   Lembar Kesepakatan Bimbingan Laporan Akhir 

Lampiran 6   Lembar Bimbingan Laporan Akhir 

Lampiran 7   Lembar Rekomendasi Ujian Laporan Akhir 

Lampiran 8   Lembar Dokumentasi 

Lampiran 9   Lembar Persetujuan Proposal Laporan Akhir 

Lampiran 10 Lembar Pengesahan Proposal Laporan Akhir 

Lampiran 11 Lembar Persetujuan Laporan Akhir 

Lampiran 12 Lembar Revisi Laporan Akhir 

 

 

 

 

 

 

 

 

 

 

 


