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ABSTRAK

Penelitian ini membahas pengaruh online customer review terhadap keputusan
pembelian produk skintific pada shopee. Skintific dikenal dengan brand local
yang berfokus kepada kecantikan berupa skincare. Pada penelitian ini bertujuan
untuk mengetahui pengaruh online customer review terhadap keputusan
pembelian produk skintific pada Shopee. Variabel dalam penelitian ini adalah
keputusan pembelian produk skintific yang dipengaruhi oleh Customer review,
yang diukur melalui faktor seperti kepercayaan, kredibilitas, dan pengalaman
pengguna sebelumnya. Metode penelitian ini  menggunakan pendekatan
kuantitatif. Data dikumpulkan melalui kuesioner secara simple random sampling
dengan total sampel 85 responden. Teknik pengambilan sampel menggunakan
Non-Probability Sampling, dengan kriteria yaitu mahasiswa D-111 Administrasi
Bisnis Politeknik Negeri Sriwijaya pengguna Shopee dan produk skintific.
Analisis data menggunakan teknik analisis deskriptif dan analisis regresi linier
sederhana dengan bantuan SPSS (Statistical Product for Solution) versi 26.
Dengan hasil penelitian menunjukkan bahwa secara parsial variabel online
customer review berpengaruh positif dan signifikan terhadap keputusan
pembelian produk skintific di shopee pada mahasiswa D-Il1l Administrasi Bisnis
Politeknik Negeri Sriwijaya.

Kata Kunci: Online Customer Review, Keputusan Pembelian, Skintific,
Kosmetik, Mahasiswa



ABSTRACT

This study discusses the effect of online customer reviews on the decision to
purchase skintific products at shopee. Skintific is known as a local brand that
focuses on beauty in the form of skincare. This study aims to determine the effect
of online customer reviews on purchasing decisions for skintific products at
Shopee. The main variable in this study is the decision to purchase skintific
products which is influenced by customer reviews, which are measured through
factors such as trust, credibility, and previous user experience. This research
method uses a quantitative approach. The data was collected through a simple
random sampling questionnaire with a total sample of 85 respondents. The
sampling technique used Non-Probability Sampling, with the criteria being D-I1I
Business Administration students of Politeknik Negeri Sriwijaya using Shopee and
skintific products. Data analysis using descriptive analysis techniques and simple
linear regression analysis with the help of SPSS (Statistical Product for Solution)
version 26. The results showed that partially the online customer review variable
had a positive and significant effect on purchasing decisions for skintific products
at shopee for D-IlIl Business Administration students at Sriwijaya State
Polytechnic.

Keywords: Online Customer Review, Purchase Decision, Skintific, Cosmetics,
Student
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