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ABSTRAK 

 

Tujuan penulis membuat perancangan aplikasi wix sebagai media promosi pada 

AgamPisan Coffe Roaster untuk menggabungkan strategi pemasaran digital 

dengan kebutuhan industri serta memfasilitasi penyebaran informasi yang lebih 

efektif tentang produk dan jasa yang tersedia, menyediakan informasi yang 

lengkap dan menciptakan pengalaman belanja Online dan promosi branding yang 

menyenangkan.  Metode yang digunakan penulis dalam penelitian ini adalah 

kualitatif.  Metode kualitatif digunakan untuk mendapatkan data yang 

mengandung makna data yang sebenarnya, data yang pasti merupakan suatu nilai 

dibalik data yang tampak.  Penulis melakukan wawancara kepada pemilik 

Agampisan guna mendapatkan informasi yang sesuai dengan penulis butuhkan.  

Agampisan menggunakan instagram sebagai media promosi untuk mencapai para 

audiensnya, tetapi penggunaan instagram pada Agampisan dinilai kurang efektif 

untuk menyampaikan deskripsi produk dan harga produk, dan instagram 

merupakan tempat untuk berbagi foto dan video apabila terlalu banyak postingan 

akan menyebabkan pengunjung sulit mencari informasi terkait, sehingga penulis 

memberikan solusi dengan merancang website menggunakan aplikasi wix sebagai 

media promosi dan tempat berbagi informasi. Pada laman website penulis 

membuat halaman menu guna menyampaikan informasi terkait deskripsi produk 

dan harga produk. 

 

 

Kata kunci : Instagram, Perancangan Website Wix, Agampisan
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ABSTRACT 

 

The author's aim is to design the Wix application as a promotional medium for 

AgamPisan Coffee Roaster to combine digital marketing strategies with industry 

needs and facilitate the dissemination of information about available products and 

services more effectively, provide complete information and create a pleasant 

online and brand shopping experience. promotion.  The method used by the author 

in this research is qualitative.  Qualitative methods are used to obtain data that 

contains the true meaning of the data, data that definitely has value behind the 

visible data.  The author conducted an interview with the owner of Agampisan to 

obtain the information the author needed.  Agampisan uses Instagram as a 

promotional medium to reach its audience, but Agampisan's use of Instagram is 

considered less effective in conveying product descriptions and product prices, as 

well as Instagram as a place to share photos and videos. If there are too many 

posts, it will make it difficult for visitors to find related information, so the author 

provides a solution by designing a website using the Wix application as a 

promotional medium and place to share information. On this website the author 

created a menu page to convey information related to product descriptions and 

product prices. 

 

 
Keywords: Instagram, Wix Website Design ,Agampisan 



 
 

xi 
 

DAFTAR ISI 

Halaman 

HALAMAN JUDUL ...........................................................................................    i 

SURAT PERNYATAAN .....................................................................................   ii 

LEMBAR PENGESAHAN ................................................................................  iii 

MOTTO DAN PERSEMBAHAN ......................................................................  iv 

KATA PENGANTAR ..........................................................................................   v 

UCAPAN TERIMAKASIH ................................................................................  vi 

ABSTRAK ........................................................................................................... vii 

ABSTRACT.........................................................................................................viii 

DAFTAR ISI  .......................................................................................................  ix 

DAFTAR TABEL ................................................................................................   x 

DAFTAR GAMBAR ...........................................................................................  xi 

DAFTAR LAMPIRAN...................................................................................... xiii 

BAB I PENDAHULUAN ....................................................................................   1 

   1.1 Latar Belakang  ............................................................................................   1 

   1.2 Rumusan Masalah ........................................................................................   9 

   1.3 Ruang Lingkup Pembahasan ........................................................................   9 

   1.4 Tujuan dan Manfaat .....................................................................................   9 

         1.4.1 Tujuan ..................................................................................................   9 

         1.4.2 Manfaat ...............................................................................................   9 

   1.5 Metodelogi  .................................................................................................. 10 

         1.5.1 Ruang Lingkup  ................................................................................... 10 

         1.5.2 Jenis dan Sumber Data ........................................................................ 10 

         1.5.3 Metode Pengumpulan Data ................................................................. 10 

         1.5.4 Analisa Data ........................................................................................ 11 

BAB II TINJAUAN PUSTAKA  ........................................................................ 13 

   2.1 Permasalahan ............................................................................................... 13 

         2.1.1 Pengertian Pemasaran  ........................................................................ 13 

         2.1.2 Bauran Pemasaran ............................................................................... 13 

   2.2 Promosi ........................................................................................................ 14 

         2.2.1 Pengertian Promosi ............................................................................. 14 

         2.2.2 Tujuan Promosi  .................................................................................. 14 

         2.2.3 Bauran Promosi ................................................................................... 15 

   2.3 Website ......................................................................................................... 15 



 
 

xii 
 

         2.3.1 Pengertian Website .............................................................................. 16 

         2.3.2 Jenis-Jenis Website .............................................................................. 16 

         2.3.3 Manfaat Website .................................................................................. 16 

   2.4 SQL (Structured Query Language) .............................................................. 17 

         2.4.1 Pengertian SQL (Structured Query Language) ................................... 17 

         2.4.2 Manfaat SQL (Structured Query Language) ....................................... 17 

   2.5 Internet  ........................................................................................................ 17 

   2.6 Wix ............................................................................................................... 18 

         2.6.1 Kelebihan Wix ..................................................................................... 19 

   2.7 Flow Chart .................................................................................................... 19 

BAB III KEADAAN UMUM ............................................................................. 22 

   3.1 Sejarah Singkat............................................................................................. 22 

   3.2 Visi dan Misi................. ............................................................................... 23 

         3.2.1 Visi...................................................................................................... 23 

         3.2.2 Misi..................................................................................................... 23 

   3.3 Logo ............................................................................................................. 23 

   3.4 Struktur Organisasi dan Pembagian Tugas .................................................. 25 

         3.4.1 Struktur Organisasi .............................................................................. 26 

         3.4.2 Pembagian Tugas ................................................................................ 26 

   3.5 Aktivitas AgamPisan Coffe Roaster ............................................................. 32 

BAB IV HASIL DAN PEMBAHASAN ............................................................. 36 

4.1 Perancangan Website Menggunakan Aplikasi Wix Sebagai Media Promosi         

Pada AgamPisan Coffe Roaster....................................................................37 

         4.1.1 Analisis Kebutuhan ............................................................................. 37 

         4.1.2 Pengumpulan Data .............................................................................. 37 

         4.1.3 Perancangan Website Menggunakan Aplikasi Wix ............................. 39 

         4.1.4 Uji Coba Promosi Penggunaan Website .............................................. 55 

   4.2 Pembahasan .................................................................................................. 60 

Bab V KESIMPULAN DAN SARAN................................................................ 63 

         5.1 Kesimpulan ............................................................................................ 63 

         5.2 Saran ....................................................................................................... 63 

DAFTAR PUSTAKA 

 

DAFTAR LAMPIRAN



xiii 
 

DAFTAR TABEL  

 

 

 

1.1 Tabel Hasil Penjualan Produk  Pada AgamPisan ............................................  7 

2.1 Tabel Simbol dan Fungsi Flow Chart .............................................................. 21



xiv 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Alasan Utama Orang Indonesia Menggunakan Internet ...................   2 

Gambar 1.2 Situs Website Yang Sering Dikunjungi Orang Indonesia ..................   2 

Gambar 1.3 Tampilan Instagram AgamPisan Coffe Roaster ................................   4 

Gambar 1.4 Insight Instagram AgamPisan............................................................   5 

Gambar 1.5 Insight Reels Instagram AgamPisan ..................................................   6 

Gambar 1.6 Insight AgamPisan  ...........................................................................   6 

Gambar 1.7 Insight Postingan Instagram AgamPisan ...........................................   7 

Gambar 1.8 Tanggapan Konsumen AgamPisan ....................................................   8 

Gambar 1.9 Tanggapan Konsumen AgamPisan ....................................................   8 

Gambar 1.10 Flow Chart Perancangan ................................................................. 12 

Gambar 3.1 Logo AgamPisan Coffe Roaster ........................................................ 23 

Gambar 3.2 Ringkasan Makna Simbol Logo ........................................................ 24 

Gambar 3.3 Struktur Organisasi AgamPisan Coffe Roaster  ................................ 26 

Gambar 3.4 Tampilan Instagram AgamPisan Coffe Roaster ................................ 33 

Gambar 3.5 Insight Instagram AgamPisan Coffe ................................................. 34 

Gambar 3.6 Insight Instagram AgamPisan............................................................ 35 

Gambar 3.7 Insight Instagram AgamPisan............................................................ 35 

Gambar 4.1 Logo Aplikasi Wix ............................................................................ 38 

Gambar 4.2 Logo Google Chrome ........................................................................ 38 

Gambar 4.3 Tampilan Awal Google Chrome ........................................................ 39 

Gambar 4.4 Tampilan Pencarian Wix Pada Google Chrome ................................ 40 

Gambar 4.5 Tampilan Awal Wix ........................................................................... 40 

Gambar 4.6 Tampilan Sign Up .............................................................................. 41 

Gambar 4.7 Beranda Wix ...................................................................................... 41 

Gambar 4.8 Tampilan Website Wix ...................................................................... 42 

Gambar 4.9 Pembuatan Header............................................................................. 42 

Gambar 4.10 Pengisian Konten............................................................................. 43 

Gambar 4.11 Pembuatan Footer ............................................................................ 43 

Gambar 4.12 Menautkan Link Eksternal .............................................................. 44 



xv 
 

xv 
 

Gambar 4.13 Menautkan Link Eksternal .............................................................. 44 

Gambar 4.14 Pembuatan Halam Baru ................................................................... 45 

Gambar 4.15 Tampilan Tentang Kami .................................................................. 45 

Gambar 4.16 Tampilan Profil ................................................................................ 46 

Gambar 4.17 Mengunggah Media ........................................................................ 46 

Gambar 4.18 Menambahkan Halaman Baru  ........................................................ 47 

Gambar 4.19 Menambahkan Section pada Halaman Konten ............................... 47 

Gambar 4.20 Cara Mengunggah Media ................................................................ 48 

Gambar 4.21 Cara Mengunggah Media ................................................................ 48 

Gambar 4.22 Membuat Laman Menu  .................................................................. 49 

Gambar 4.23 Membuat Deskripsi Menu ............................................................... 49 

Gambar 4.24 Menambahkan Gambar pada Menu  ............................................... 50 

Gambar 4.25 Menambahkan Button Shop ............................................................ 50 

Gambar 4.26 Menautkan Link Eksternal  ............................................................. 51 

Gambar 4.27 Memasukan Link Eksternal  ............................................................ 51 

Gambar 4.28 Menambahkan Logo ........................................................................ 52 

Gambar 4.29 Membuat Footer  ............................................................................. 52 

Gambar 4.30 Menambahkan Ikon Social Media................................................... 53 

Gambar 4.31 Menambahkan Teks  ........................................................................ 53 

Gambar 4.32 Tampilan Footer .............................................................................. 54 

Gambar 4.33 Mempublik situs web ...................................................................... 54 

Gambar 4.34 Profile Instagram AgamPisan .......................................................... 55 

Gambar 4.35 Halaman beranda Website AgamPisan ............................................ 56 

Gambar 4.36 Halaman tentang kami Website AgamPisan .................................... 56 

Gambar 4.37 Halaman Event Website AgamPisan ............................................... 57 

Gambar 4.38 Halaman Menu AgamPisan ............................................................. 57 

Gambar 4.39 Profile Instgram AgamPisan............................................................ 58 

Gambar 4.40 Beranda Website AgamPisan ........................................................... 59 

Gambar 4.41 Menu AgamPisan pada Website ...................................................... 59 

Gambar 4.42 Pesan Melalui Whatsapp ................................................................. 60 

Gambar 4.43 Insight Aplikasi Wix ........................................................................ 61 



xvi 
 

xvi 
 

Gambar 4.43 Instight Aplikasi Wix  ...................................................................... 62 

 

 



17 
 

17 
 

DAFTAR LAMPIRAN  

 

 

Lampiran 1 Surat Rekomendasi Ujian Laporan Akhir 

Lampiran 2 Lembar Kesepakatan Bimbingan Laporan Akhir 

Lampiran 3 Lembar Bimbingan Laporan Akhir 

Lampiran 4 Surat Izin Pengambilan Data 

Lampiran 5 Lembar Tanda Persetujuan Laporan Akhir 

Lampiran 6 Lembar Revisi Laporan Akhir 

 


