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ABSTRAK

Penelitian ini membahas perancangan digital konten pada media sosial Instagram
sebagai media promosi untuk meningkatkan penjualan di Cafe Dayone
Palembang. Urgensi dari penelitian ini didasarkan pada kebutuhan akan strategi
promosi yang lebih efektif dan sesuai dengan karakteristik pasar digital saat ini,
terutama untuk menjangkau audiens muda yang aktif di media sosial. Instagram
dipilih sebagai platform utama karena memiliki keunggulan dalam penyajian
konten visual dan fitur interaktif seperti Reels, Story, dan Feed yang mendukung
promosi produk secara kreatif dan komunikatif. Penelitian ini menggunakan
metode deskriptif kualitatif dengan teknik pengumpulan data melalui wawancara,
observasi, dokumentasi, dan studi pustaka. Model perancangan konten mengikuti
tahapan dari teori Luther yang meliputi: concept, design, material collecting,
assembly, testing, dan distribution. Hasil dari perancangan ini menghasilkan
konten promosi digital dalam berbagai bentuk yang menampilkan produk, suasana
kafe, promosi khusus, serta interaksi dengan pelanggan. Diharapkan hasil
perancangan ini mampu meningkatkan engagement pelanggan, memperluas
jangkauan pasar, serta mendukung peningkatan penjualan melalui strategi konten
yang konsisten, menarik, dan sesuai dengan tren digital saat ini. Luaran dari
penelitian ini berupa laporan akhir, konten digital siap unggah, serta dokumentasi
insight performa akun Instagram Cafe Dayone Palembang.

Kata Kunci: Konten Digital; Instagram; Promosi; Cafe Dayone



ABSTRACT

This research discusses the design of digital content on Instagram social media as
a promotional media to increase sales at Cafe Dayone Palembang. The urgency of
this research is based on the need for a more effective promotional strategy that
fits the characteristics of today's digital market, especially to reach young
audiences who are active on social media. Instagram was chosen as the main
platform because it has advantages in presenting visual content and interactive
features such as Reels, Stories, and Feeds that support product promotion in a
creative and communicative manner. This research uses a descriptive qualitative
method with data collection techniques through interviews, observation,
documentation, and literature study. The content design model follows the stages
of Luther's theory which include: concept, design, material collecting, assembly,
testing, and distribution. The results of this design produce digital promotional
content in various forms that feature products, cafe atmosphere, special
promotions, and interaction with customers. It is expected that the results of this
design will be able to increase customer engagement, expand market reach, and
support increased sales through a content strategy that is consistent, attractive,
and in accordance with current digital trends. The output of this research is in the
form of a final report, ready-to-upload digital content, and documentation of
performance insights for Cafe Dayone Palembang's Instagram account.

Keywords: Digital Content, Instagram,; Promotion, Cafe Dayone
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