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ABSTACT 

This research aims to design an informative and attractive promotional video to 

enhance the appeal of Bumi Perkemahan Pramuka Gandus as a tourist destination. 

The study uses a descriptive qualitative method with the ADDIE model (Analysis, 

Design, Development, Implementation, Evaluation) and the 5W+1H approach 

(What, Who, When, Where, Why, How). The design process includes pre-

production, production, and post-production stages involving storyboard creation, 

footage and audio collection, and editing. The final product is a 2 minute 

promotional video showcasing the natural beauty and facilities of the Gandus 

Campground both visually and narratively. Based on evaluation results, the video 

received positive feedback from respondents and was considered effective in 

delivering information and increasing interest. Therefore, the video is feasible to be 

used as a digital promotional tool to support local tourism development. 

 

Keywords: promotional video, ADDIE, 5W+1H, nature tourism, Gandus 
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ABSTRAK 

Penelitian ini bertujuan untuk merancang video promosi yang informatif dan 

menarik guna meningkatkan daya tarik Bumi Perkemahan Pramuka Gandus sebagai 

destinasi wisata. Metode yang digunakan dalam penelitian ini adalah deskriptif 

kualitatif dengan pendekatan ADDIE (Analysis, Design, Development, 

Implementation, Evaluation) serta metode 5W+1H (What, Who, When, Where, 

Why, How). Proses perancangan dilakukan mulai dari pra-produksi, produksi, 

hingga pasca-produksi dengan menyusun storyboard, melakukan pengambilan 

gambar dan suara, serta proses editing visual dan audio. Hasil akhir dari penelitian 

ini adalah video promosi berdurasi 2 menit yang menampilkan keindahan dan 

fasilitas Bumi Perkemahan Gandus secara visual dan naratif. Berdasarkan hasil 

evaluasi, video ini mendapatkan tanggapan positif dari responden dan dinilai efektif 

dalam menyampaikan informasi serta meningkatkan minat kunjungan. Oleh karena 

itu, video promosi ini layak digunakan sebagai sarana promosi digital yang 

mendukung pengembangan pariwisata lokal. 

 

Kata Kunci: video promosi, ADDIE, 5W+1H, wisata alam, Gandus 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xi 

 

DAFTAR ISI 

HALAMAN JUDUL................................................................................................i 

LEMBAR PERSETUJUAN....................................................................................ii 

LEMBAR PENGESAHAN....................................................................................iii 

LEMBAR PERNYATAAN.....................................................................................iv 

HALAMAN MOTTO DAN PERSEMBAHAN......................................................v 

KATA PENGANTAR..............................................................................................vi 

UCAPAN TERIMAKASIH...................................................................................vii 

ABSTRACT………………………………………………….………………….....xi 

ABSTRAK...............................................................................................................x 

DAFTAR ISI...........................................................................................................xi 

DAFTAR TABEL.................................................................................................xiii 

DAFTAR GAMBAR............................................................................................xiv 

DAFTAR LAMPIRAN..........................................................................................xv 

BAB 1 PENDAHULUAN ...................................................................................... 1 
1.1 Latar Belakang .............................................................................................. 1 

1.2 Rumusan Masalah ......................................................................................... 7 

1.3 Batasan Masalah ............................................................................................ 7 

1.4 Tujuan Penelitian ........................................................................................... 7 

1.5 Manfaat Penelitian ........................................................................................ 8 

  1.5.1 Manfaat Teoritis ....................................................................................8 

  1.5.2 Manfaat Praktis .....................................................................................8 

BAB II LANDASAN TEORI ................................................................................. 9 
2.1 Pariwisata ...................................................................................................... 9 

  2.1.1 Pengertian Pariwisata ............................................................................9 

  2.1.2 Daya Tarik Wisata .................................................................................9 

2.2 Pemasaran Pariwisata .................................................................................. 10 

  2.2.1 Pengertian Pemasaran Pariwisata ........................................................10 

  2.2.2 Prinsip – Prinsip Pemasaran Pariwisata .............................................. 11 

2.3 Promosi ....................................................................................................... 12 

  2.3.1 Pengertian Promosi .............................................................................12 

  2.3.2 Jenis – jenis Promosi ...........................................................................12 

  2.3.3 Tujuan Promosi ...................................................................................14 

  2.3.4 Teknik Promosi ...................................................................................14 

2.4 Video Promosi ............................................................................................. 15 

  2.4.1 Pengertian Video .................................................................................15 

  2.4.2 Video promosi .....................................................................................16 



 

 

xii 

 

2.5 Perancangan ................................................................................................ 16 

  2.5.1 Pengertian Perancangan ......................................................................16 

  2.5.2 Proses Perancangan .............................................................................16 

2.6 Penelitian Terdahulu .................................................................................... 17 

2.7 Kerangka Berpikir ....................................................................................... 25 

BAB III METODE PENELITIAN ........................................................................ 26 
3.1 Jenis Penelitian ............................................................................................ 26 

3.2 Metode Penelitian ........................................................................................ 26 

3.3 Jenis Sumber Data ....................................................................................... 32 

  3.3.1 Jenis Data ............................................................................................32 

3.3.2 Sumber Data ..........................................................................................32 

3.4 Lokasi Penelitian ......................................................................................... 33 

3.5 Teknik Pengumpulan Data .......................................................................... 33 

  3.5.1 Wawancara ..........................................................................................33 

  3.5.2 Key imforman ......................................................................................34 

  3.5.3 Dokumentasi .......................................................................................35 

  3.5.4 Studi Pustaka .......................................................................................35 

BAB IV HASIL DAN PEMBAHASAN............................................................... 36 
4.1 DESKRIPSI OBJEK PENELITIAN ........................................................... 36 

  4.1.1 Sejarah Singkat Objek Penelitian ........................................................36 

  4.1.2 Struktur Pengurus Bumi Perkemahan Pramuka Gandus .....................39 

  4.1.3 Fasilitas ...............................................................................................41 

4.2 PEMBAHASAN ......................................................................................... 46 

  4.2.1 Analisis (Analysis) ..............................................................................46 

  4.2.2 Desain (Design) ...................................................................................48 

  4.2.3 Pengembangan (Development)............................................................50 

  4.2.4 Implementasi (Implementation) ..........................................................53 

 4.2.5 Evaluasi (Evaluation) ...........................................................................57 

BAB V KESIMPULAN DAN SARAN ................................................................ 60 

5.1 KESIMPULAN ........................................................................................... 60 

5.2 SARAN ....................................................................................................... 60 

DAFTAR PUSTAKA ............................................................................................ 61 

 



 

 

xiii 

 

DAFTAR TABEL 

Tabel 1.1 Jumlah Kunjungan Wisatawan.................................................................3 

Tabel 2.1 Penelitian Terdahulu...............................................................................18 

Tabel 3.1 Rencana StoryBord Video Promosi........................................................29 

Tabel 4.1 Jumlah Kunjungan Bumper Gandus.......................................................47 

Tabel 4.2 StoryBord Video Promosi.......................................................................48 

Tabel 4.3 Hasil Kuesioner......................................................................................58 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xiv 

 

DAFTAR GAMBAR 

Gambar 1.1 Screenshot Instagram BUMPER Gandus…………………………….4 

Gambar 2.1 Kerangka Berpikir..............................................................................25 

Gambar 3.1 FlowChart Perncangan Video Promosi..............................................31 

Gambar 4.1 Denah BUMPER Gandus...................................................................40 

Gambar 4.2 Struktur Pengurus Bumper Gandus....................................................41 

Gambar 4.3 Lapangan Parkir..................................................................................43 

Gambar 4.4 Toilet...................................................................................................43 

Gambar 4.5 Mushola..............................................................................................44 

Gambar 4.6 Aula....................................................................................................45 

Gambar 4.7 Gazebo................................................................................................46 

Gambar 4.8 Proses Pengambilan Bahan Video......................................................51 

Gambar 4.9 Proses Rekam Audio..........................................................................52 

Gambar 4.10 Jenis font Poppis…………………………………………………...53 

Gambar 4.11 Hasil Pengambila Gambar dan Video...............................................54 

Gambar 4.12 Proses editing visual.........................................................................55 

Gambar 4.13 Proses editing Audio……………………………………………….56 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xv 

 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Permohonan Pengantar Pengambilan Data 

Lampiran 2 Surat Pengantar Pengambilan Data 

Lampiran 3 Surat Balasan Pengambilan Data 

Lampiran 4 Lembar Kesepakatan Bimbingan Laporan Skripsi Pembimbing I 

Lampiran 5 Lembar Kesepakatan Bimbingan Laporan Skripsi Pembimbing II 

Lampiran 6 Lembar Bimbingan Laporan Skripsi Pembimbing I 

Lampiran 7 Lembar Bimbingan Laporan Skripsi Pembimbing II 

Lampiran 8  Lembar Rekomendasi Ujian Skripsi 

Lampiran 9 Daftar Wawancara  

Lampiran 10 Kuesioner 

Lampiran 11 Hasil Kuesioner 

Lampiran 12 Lembar Rekomendasi Revisi Skripsi 

Lampiran 13 Lembar Pelaksanaan Revisi Skripsi 

Lampiran 14 Surat Penerimaan Video 

Lampiran 15 Dokumentasi Saat Penelitian 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


