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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis dan merancang strategi pengembangan 

konten Instagram dan web profile berbasis digital marketing pada Marogan Tour 

and Travel Palembang. Permasalahan utama dalam penelitian ini meliputi 

bagaimana strategi pengembangan fitur dan konten Instagram serta bagaimana 

strategi pengembangan web profile yang efektif untuk mendukung pemasaran 

digital perusahaan. Metode penelitian yang digunakan adalah pendekatan kualitatif 

deskriptif melalui wawancara, observasi, dan dokumentasi. Hasil penelitian 

menunjukkan bahwa strategi pengembangan Instagram dilakukan melalui 

penjadwalan konten secara konsisten, penyusunan tampilan visual yang menarik 

dan seragam, penggunaan caption dan hashtag yang relevan, serta optimalisasi fitur 

linktree. Sedangkan pada web profile, pengembangan dilakukan melalui perbaikan 

struktur tampilan, penambahan informasi layanan, serta integrasi fitur interaktif 

yang mendukung akses informasi dan komunikasi pelanggan. Strategi digital 

marketing ini bertujuan meningkatkan kualitas branding serta mempermudah 

audiens dalam mengakses informasi dan layanan Marogan Tour and Travel. 

Penelitian ini diharapkan menjadi referensi dalam pengelolaan media digital bagi 

pelaku usaha di bidang pariwisata. 

 

Kata kunci: Instagram, web profile, digital marketing, strategi pengembangan 

  



xi 
 

ABSTRACT 
 

This study aims to analyze and design a strategy for developing Instagram content 

and web profiles based on digital marketing at Marogan Tour and Travel 

Palembang. The main problems in this study include how to develop Instagram 

features and content and how to develop an effective web profile strategy to support 

the company's digital marketing. The research method used is a descriptive 

qualitative approach through interviews, observations, and documentation. The 

results of the study show that the Instagram development strategy is carried out 

through consistent content scheduling, compiling attractive and uniform visual 

displays, using relevant captions and hashtags, and optimizing the linktree feature. 

While on the web profile, development is carried out through improving the display 

structure, adding service information, and integrating interactive features that 

support customer information and communication access. This digital marketing 

strategy has been proven to improve branding quality and make it easier for 

audiences to access information and services from Marogan Tour and Travel. This 

research is expected to be a reference in managing digital media for business actors 

in the tourism sector. 

 

Keywords: Instagram, web profile, digital marketing, development strategy  



xii 
 

DAFTAR ISI 

 

HALAMAN JUDUL ...............................................................................................i 

LEMBAR PENGESAHAN  ................................................................................. ii 

SURAT PERNYATAAN ORISINALITAS  ........................................................ iii 

MOTTO DAN PERSEMBAHAN  .......................................................................iv 

KATA PENGANTAR  ............................................................................................ v 

UCAPAN TERIMA KASIH  ................................................................................vi 

ABSTRAK  ............................................................................................................ix 

DAFTAR ISI  .........................................................................................................xi 

DAFTAR TABEL  .............................................................................................. xiii 

DAFTAR GAMBAR  ..........................................................................................xiv 

DAFTAR LAMPIRAN  ....................................................................................... xv 

BAB 1 PENDAHULUAN  ..................................................................................... 1 

1.1 Latar Belakang  ........................................................................................ 1 

1.2 Rumusan Masalah ................................................................................... 5 

1.3 Batasan Masalah  ..................................................................................... 5 

1.4 Tujuan Penelitian  .................................................................................... 6 

1.5 Manfaat Penelitian  .................................................................................. 6 

BAB II LANDASAN TEORI  ............................................................................... 8 

2.1 Digital Marketing  ................................................................................... 8 

2.2 Social Media Marketing  ......................................................................... 9 

2.3 Instagram  .............................................................................................. 10 

2.4 Website Profile  ...................................................................................... 12 

2.5 Kerangka Beripikir  ............................................................................... 14 

2.6 Penelitian Terdahulu  ............................................................................. 14 

BAB III METODELOGI PENELITIAN  .......................................................... 24 

3.1 Pendekatan Penelitian  ........................................................................... 24 

3.2 Lokasi Penelitian  .................................................................................. 24 

3.3 Jenis dan Sumber Data  ......................................................................... 24 

3.3.1 Observasi  ..................................................................................... 24 

3.3.2 Wawancara  ................................................................................... 25 

3.3.3 Dokumentasi  ................................................................................ 25 

3.3.4 Studi Pustaka  ............................................................................... 25 

3.4 Teknik Analisis Data  ............................................................................. 26 

3.4.1 Reduksi Data ................................................................................ 26 

3.4.2 Penyajian Data  ............................................................................. 26 

3.4.3 Kesimpulan dan Verifikasi  ........................................................... 26 

3.4.4 Business Model Canvas (BMC)  .................................................. 26 

3.4.5 Analisis SWOT  ............................................................................ 27 

3.5 Teknik Validitas Data  ............................................................................ 28 

3.6 Alur Penelitian  ...................................................................................... 29 

BAB IV HASIL DAN PEMBAHASAN  ............................................................. 30 

4.1 Sekilas Tentang Marogan Tour and Travel Palembang ......................... 30 

4.1.1 Sejarah PT. Marogan Tour and Travel Palembang ....................... 30 

4.1.2 Visi Misi PT. Marogan Tour and Travel Palembang  ................... 32 



xiii 
 

4.1.3 Struktur Organisasi Perusahaan  ................................................... 32 

4.1.4 Hasil Wawancara pada Marogan Tour and Travel ........................ 33 

4.1.5 Hasil Observasi & Dokumentasi pada Marogan .......................... 38 

4.2 Hasil ....................................................................................................... 44 

4.2.1 Hasil Pengembangan Instagram  .................................................. 44 

4.2.2 Hasil Pengembangan Web Profile  ................................................ 51 

4.2.3 Analisis Business Model Canvas (BMC) ..................................... 57 

4.2.4 Analisis SWOT  ............................................................................ 68 

4.3 Pembahasan ........................................................................................... 69 

4.3.1 Reduksi Data ................................................................................ 69 

4.3.2 Penyajian Data  ............................................................................. 70 

4.3.3 Kesimpulan dan verifikasi  ........................................................... 72 

4.3.4 Analisis BMC  .............................................................................. 73 

4.3.5 Analisis SWOT  ............................................................................ 73 

BAB V KESIMPULAN DAN SARAN ............................................................... 75 

5.1 Kesimpulan ............................................................................................ 75 

5.2 Saran ...................................................................................................... 76 

DAFTAR PUSTAKA 

LAMPIRAN 

 

  



xiv 
 

DAFTAR TABEL 

 

Tabel 1.1.1 Data The Global Statistics 2025  ........................................................... 1 

Tabel 2.6.1 Penelitian Terdahulu  ........................................................................... 15 

Tabel 3.2 Subjek Peneliitian  .................................................................................. 24 

Tabel 4.1.4 Hasil Wawancara Narasumber  ........................................................... 37 

Tabel 4.2.1 Timeline Posting Instagram Marogan  ................................................ 44 

 

 

  



xv 
 

DAFTAR GAMBAR 

 

Gambar 1.1.1 Hasil Implementasi Website Profile terkait Jangkauan Informasi . 3 

Gambar 1.1.2 Media Sosial Instagram Marogan Tour and Travel  ...................... 4 

Gambar 1.1.3 Web Profile Marogan Tour and Travel  ......................................... 4 

Gambar 2.5.1 Kerangka Berpikir  ...................................................................... 14 

Gambar 3.4.5 Business Model Canvas  .............................................................. 28 

Gambar 4.1.3.1 Struktur Organisasi Perusahaan  .............................................. 32 

Gambar 4.1.5.1 Tampilan Profile Instagram Marogan (Sebelum) ..................... 39 

Gambar 4.1.5.2 Tampilan Highlights Instagram Marogan (Sebelum) ............... 40 

Gambar 4.1.5.3 Tampilan Caption Feed Instagram Marogan (Sebelum) .......... 40 

Gambar 4.1.5.4 Caption Reels Instagram Marogan (Sebelum) ......................... 41 

Gambar 4.1.5.5 Tampilan Website Profile Perusahaan (Sebelum) ..................... 43 

Gambar 4.2.1.1 Cover Highlights Instagram (Sesudah) .................................... 45 

Gambar 4.2.1.2 Tampilan Informasi Linktree Instagram  .................................. 46 

Gambar 4.2.1.3 Tampilan Caption Feed Instagram (Sesudah) .......................... 48 

Gambar 4.2.1.4 Tampilan Caption Reels Instagram (Sesudah)  ........................ 49 

Gambar 4.2.1.5 Tampilan Logo dan Profile Instagram (Sesudah)  .................... 50 

Gambar 4.2.2 Hasil Pengembangan Web Profile  .............................................. 51 

Gambar 4.2.3 Klasifikasi Business Model Canvas (BMC)  ............................... 58 

 

  



xvi 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Pengantar Permohonan Pengambilan Data 

Lampiran 2 Surat Izin Pengambilan Data 

Lampiran 3 Surat Balasan Izin Pengambilan Data 

Lampiran 4 Lembar Kesepakatan Bimbingan Skripsi Pembimbing I 

Lampiran 5 Lembar Kesepakatan Bimbingan Skripsi Pembimbing II 

Lampiran 6 Lembar Bimbingan Skripsi Pembimbing I 

Lampiran 7 Lembar Bimbingan Skripsi Pembimbing II 

Lampiran 8 Lembar Rekomendasi Ujian Skripsi  

Lampiran 9 Hasil Narasi Wawancara (Member Check) – Pemilik  

Lampiran 10 Hasil Narasi Wawancara (Member Check) – Tim Pemasaran  

Lampiran 11 Dokumentasi Wawancara 

Lampiran 12 Revisi Ujian Skripsi Penguji I 

Lampiran 13 Revisi Ujian Skripsi Penguji II 

Lampiran 14 Revisi Ujian Skripsi Penguji III 

Lampiran 15 Revisi Ujian Skripsi Penguji IV 

Lampiran 16 Lembar Pelaksanaan Revisi Ujian Skripsi 

 

 

  


