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ABSTRAK 

Industri kopi di Indonesia mengalami pertumbuhan yang signifikan, terutama 

seiring dengan meningkatnya minat masyarakat, khususnya generasi muda, 

terhadap konsumsi kopi. Bertemu Coffee Baturaja, yang bergerak di sektor usaha 

kedai kopi, menghadapi tantangan dalam meningkatkan penjualannya di tengah 

persaingan yang ketat. Penelitian ini bertujuan untuk menganalisis penerapan 

bauran promosi dalam upaya meningkatkan penjualan pada Bertemu Coffee 

Baturaja. Metode penelitian yang digunakan adalah pendekatan kualitatif dengan 

teknik pengumpulan data melaluiwawancara dengan pemilik usaha, serta 

pengumpulan data penjualan dan dokumentasi promosi. Berdasarkan hasil 

penelitian, ditemukan bahwa Bertemu Coffee menggunakan empat elemen bauran 

promosi, yakni media sosial (Instagram), personal selling, event, dan word of 

mouth. Meskipun demikian, hasil penjualan Bertemu Coffee masih mengalami 

fluktuasi. Penelitian ini menyarankan agar Bertemu Coffee memperluas strategi 

promosi dengan menambahkan periklanan melalui media sosial dan rutin 

melaksanakan event untuk meningkatkan kesadaran merek dan daya tarik 

konsumen. Diharapkan, penerapan strategi promosi yang lebih terintegrasi dapat 

memperkuat posisi Bertemu Coffee dalam menghadapi persaingan industri kedai 

kopi dan meningkatkan penjualannya. 

 

Kata Kunci: Bauran Promosi, Media Sosial, Penjualan. 
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ABSTRACT 

The coffee industry in Indonesia has experienced significant growth, especially 

with the increasing interest of the public, particularly the younger generation, in 

coffee consumption. Bertemu Coffee Baturaja, which operates in the coffee shop 

sector, faces challenges in increasing its sales amid tight competition. This research 

aims to analyze the application of the promotional mix in efforts to boost sales at 

Bertemu Coffee Baturaja. The research method used is a qualitative approach with 

data collection techniques through observation, interviews with business owners, as 

well as sales data collection and promotional documentation. Based on the research 

results, it was found that Bertemu Coffee uses four elements of the promotional 

mix, namely social media (Instagram), personal selling, events, and word of mouth. 

However, Bertemu Coffee's sales results still experience fluctuations. This study 

recommends that Bertemu Coffee expand its promotional strategy by adding 

advertising through social media and regularly conducting events to increase brand 

awareness and consumer attraction. It is hoped that the implementation of a more 

integrated promotional strategy can strengthen Bertemu Coffee's position in facing 

competition in the coffee shop industry and increase its sales. 

 

Keywords: Promotion Mix, Social Media, Sales. 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

DAFTAR ISI 

 
Halaman 

HALAMAN JUDUL ........................................................................................... i 

HALAMAN PENGESAHAN ................................ Error! Bookmark not defined. 

HALAMAN PERNYATAAN ................................. Error! Bookmark not defined. 

HALAMAN PENGESAHAN PENGUJI ......................................................... iv 

MOTTO DAN PERSEMBAHAN ..................................................................... v 

KATA PENGANTAR ........................................................................................ vi 

UCAPAN TERIMA KASIH ............................................................................ vii 

ABSTRAK ......................................................................................................... ix 

DAFTAR ISI ..................................................................................................... xi 

DAFTAR GAMBAR ....................................................................................... xiii 

BAB I  PENDAHULUAN .................................................................................. 1 

1.1. Latar Belakang Pemilihan Judul ...................................................... 1 

1.2. Rumusan Masalah ........................................................................... 3 

1.3. Ruang Lingkup Pembahasan............................................................ 4 

1.4. Tujuan dan Manfaat Penelitian ........................................................ 4 

1.4.1.Tujuan Penelitian .................................................................... 4 

1.4.2.Manfaat Penelitian .................................................................. 4 

1.5. Metedologi Penelitian ...................................................................... 4 

1.5.1.Ruang Lingkup Penelitian ....................................................... 4 

1.5.2.Jenis dan Sumber Data ............................................................ 5 

1.5.3.Metode Pengumpulan Data ..................................................... 5 

1.5.4.Metode Analisis Data .............................................................. 6 

BAB II TINJAUAN PUSTAKA 

2.1. Pemasaran ....................................................................................... 8 

2.1.1.Pengertian Pemasaran ............................................................. 8 

2.1.2.Tujuan Pemasaran ................................................................... 8 

2.1.3.BauranPemasaran ................................................................... 9 

2.2. Promosi ......................................................................................... 10 

2.2.1. PengertianPromosi ............................................................... 10 

2.2.2.TujuanPromos ....................................................................... 11 

2.3. Bauran Promosi ............................................................................. 13 



xii 
 

Halaman 

 

2.3.1. Pengertian Bauran Promosi .................................................. 13 

2.4. Media Sosial .................................................................................. 14 

2.4.1. Pengertian Media Sosial....................................................... 14 

2.4.2  Instagram ............................................................................. 15 

2.5. Event and Experience .................................................................... 16 

2.5.1.Manfaat Event and Experience .............................................. 17 

2.5.2.Jenis-Jenis  Event.................................................................. 18 

2.5.3.Proses Mempersiapkan Event ............................................... 19 

2.6. Word of Mouth .............................................................................. 19 

2.7. Penjualan ....................................................................................... 20 

2.7.1. Pengertian Penjualan ............................................................ 20 

2.72.  Tujuan Penjualan ................................................................. 21 

2.7.3.  Faktor–FaktorPenjualan ...................................................... 21 

BAB III  KONDISI UMUM PERUSAHAAN 

3.1. Sejarah Singkat Perusahaan ........................................................... 24 

3.2. Visi, Misi dan Motto Perusahaan ................................................... 25 

3.2.1.Visi ....................................................................................... 25 

3.2.2.Misi ...................................................................................... 25 

3.2.3.Motto .................................................................................... 25 

3.3. Logo Perusahaan ........................................................................... 26 

3.4. Struktur Organisasi dan Uraian Tugas ............................................ 26 

3.4.1.Struktur Organisasi Perusahaan ............................................. 26 

3.4.2. Uraian Tugas........................................................................ 27 

3.5. Produk Yang Ditawarkan ............................................................... 29 

3.6. Promosi Yang Digunakan Bertemu Coffee Baturaja...........................43 

BAB IV HASIL DAN PEMBAHASAN 

4.1. Hasil ................................................ Error! Bookmark not defined. 

4.2. Pembahasan.........................................................................................52 

BAB V  KESIMPULAN DAN SARAN 

5.1. Kesimpulan ................................................................................... 49 

5.2. Saran ............................................................................................. 50 

DAFTAR PUSTAKA ....................................................................................... 51 



xiii 
 

 

DAFTAR GAMBAR 

 

Halaman 

Gambar 3.1 Logo Bertemu Coffee ..................................................................... 26 

Gambar 3.2 Es Kober ......................................................................................... 29 

Gambar 3.3 Es Kopi Kabut ................................................................................ 29 

Gambar 3.4 Sweet Japs ...................................................................................... 30 

Gambar 3.5 Sparkling Borboun .......................................................................... 31 

Gambar 3.6 Fluffy Chesse Latte ......................................................................... 31 

Gambar 3.7 Monkey Latte ................................................................................. 32 

Gambar 3.8 Kesukaan Ibu .................................................................................. 33 

Gambar 3.9 Latte ............................................................................................... 33 

Gambar 3.10 Espresso........................................................................................ 34 

Gambar 3.11  Moccacino ................................................................................... 35 

Gambar 3.12 Americano .................................................................................... 35 

Gambar 3.13 Lychee Squash .............................................................................. 36 

Gambar 3.14 Chocolate ...................................................................................... 37 

Gambar 3.15 Matcha .......................................................................................... 37 

Gambar 3.16 Oreo.............................................................................................. 38 

Gambar 3.17 Red Velvet .................................................................................... 38 

Gambar 3.18 Vanilla Regal ................................................................................ 39 

Gambar 3.19 Nasi Goreng (Ayam/Cabe Ijo) ....................................................... 40 

Gambar 3.20 Nasi Telur Asam Manis ................................................................. 40 

Gambar 3.21 Nasi Ayam Geprek ........................................................................ 41 

Gambar 3.22 Nasi Ayam Dadu Mentega ............................................................. 41 

Gambar 3.23 Pisang Goreng .............................................................................. 42 

Gambar 3.24 Roti Bakar .................................................................................... 42 

Gambar 4.1 Instagram Bertemu Coffee ................ Error! Bookmark not defined. 

Gambar 4.2 Events Bertemu Coffee ..................... Error! Bookmark not defined. 

 



xiv 
 

 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Permohonan Pengambilan Data 

Lampiran 2 Surat Pengantar Izin Pengambilan Data 

Lampiran 3 Surat Izin Pengambilan Data 

Lampiran 4 Lembar Kesepakatan Bimbingan Laporan Akhir Pembimbing 1 

Lampiran 5 Lembar Kesepakatan Bimbingan Laporan Akhir Pembimbing 2 

Lampiran 6 Lembar Bimbingan Laporan Akhir Pembimbing I 

Lampiran 7 Lembar Bimbingan Laporan Akhir Pembimbing 2 

Lampiran 8 Lembar Kunjungan Mahasiswa 

Lampiran 9 Lembar Rekomendasi Ujian Laporan Akhir 

Lampiran 10 Lembar Revisi Laporan Akhir 

Lampiran 11 Lembar Tanda Persetujuan Revisi Laporan Akhir 

Lampiran 12 Hasil Wawancara Bertemu Coffee Baturaja 

Lampiran 11 Lembar Kunjungan Mahasiswa 

Lampiran 12 Dokumentasi  

 


	HALAMAN JUDUL
	HALAMAN PENGESAHAN PENGUJI
	MOTTO DAN PERSEMBAHAN
	KATA PENGANTAR
	UCAPAN TERIMA KASIH
	ABSTRAK
	DAFTAR ISI
	DAFTAR GAMBAR

