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ABSTRAK

Penelitian ini bertujuan untuk merancang identitas visual (visual brand identity)
yang dapat meningkatkan brand awareness Kedai Ummu Sarah sebagai salah satu
UMKM kuliner di Palembang. Metode yang digunakan adalah metode deskriptif
kualitatif dengan strategi perancangan linear berdasarkan teori Wheeler. Proses
perancangan dilakukan melalui tahapan: conducting research, clarifying strategy,
designing identity, creating touchpoints, managing assets, serta pengujian dan
kesimpulan. Teknik pengumpulan data meliputi observasi, wawancara,
dokumentasi, serta penyebaran kuesioner. Hasil perancangan mencakup elemen-
elemen visual seperti logo baru, tipografi, palet warna, hingga aplikasi pada media
promosi seperti stiker, banner, kartu nama, dan buku menu. Perancangan visual
ini menunjukkan peningkatan identitas brand yang lebih konsisten, profesional,
dan mudah dikenali oleh konsumen. Dengan identitas visual yang baru, Kedai
Ummu Sarah diharapkan dapat memperluas jangkauan pasar dan memperkuat
citra merek di tengah persaingan UMKM.

Kata kunci: Visual Brand Identity, Canva, UMKM, Brand Awareness, Desain



ABSTRACT

This study aims to design a visual brand identity that enhances the brand
awareness of Kedai Ummu Sarah, a local culinary MSME in Palembang. The
research applied a qualitative descriptive method with a linear design strategy
based on Wheeler’s theory. The design process involved several stages:
conducting research, clarifying strategy, designing identity, creating touchpoints,
managing assets, and evaluation. Data collection techniques included
observation, interviews, documentation, and questionnaires. The results produced
visual elements such as a new logo, typography, color palette, and promotional
media including stickers, banners, business cards, and menu books. The final
design presents a more consistent, professional, and recognizable brand identity.
With the implementation of this new visual identity, Kedai Ummu Sarah is
expected to expand its market reach and strengthen its brand image amidst
increasing MSME competition.

Keywords: Visual Brand Identity, Canva, MSME, Brand Awareness, Design
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