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PREFACE 

 

 

All praise is due to Allah SWT, for His blessings and guidance that enabled 

the author to complete this report entitled “Crafting of Marketing Brochure for Duta 

Syariah Hotel Palembang”. This study aims to explore the role of marketing 

strategies, particularly brochures, in increasing customer interest and loyalty in the 

highly competitive hotel industry. Brochures are chosen for their effectiveness in 

delivering direct, practical, and visually engaging information as part of offline 

promotional efforts. The author would like to express sincere gratitude to Ms. 

Munaja Rahma, S.Pd., M.Pd. as Advisor I and Mr. Herman, S.Pd., M.Pd. as Advisor 

II for their guidance, suggestions, and continuous support throughout the research 

process. Appreciation is also extended to all parties who have supported this work 

in any way. It is the author’s hope that this report will be useful for readers and serve 

as a reference for developing more effective hotel marketing strategies. 

Constructive feedback and suggestions are warmly welcomed. 
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ABSTRACT 

 

 
The hotel industry in Indonesia continues to grow along with the rapid globalization and 

free market competition. The increasing number of new hotels with various advantages requires 

each hotel to have an effective marketing strategy to attract and retain customers. One of the 

promotional media that is still relevant in today's digital era is brochures. Brochures can convey 

information about hotel facilities, services, and advantages directly, visually, and easily 

accessible without relying on an internet connection. This research aims to design a marketing 

brochure for Duta Syariah Hotel Palembang as one of the effective offline promotional efforts. 

Through a descriptive approach, this research analyzes the role of brochures in increasing hotel 

attractiveness, building brand image, and reaching potential guests more personally. The results 

of this study are expected to be a reference for hotel industry players in designing marketing 

strategies that are more targeted and in accordance with market needs. 

Keywords: hotel, brochure, promotion, Duta Syariah Hotel Palembang 
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