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PREFACE

First of all, the writer would like to praise Allah s.w.t for giving the blessing
in order to finish this final report which entitled “Promotion Media Applied at
Sultan Mahmud Badaruddin II Museum. This report describes the information
about promotion media that has been applied by museum and the obstacles faced
by the authority of Sultan Mahmud Badaruddin IT Museum..

The writer realizes that this final report is not perfect yet because of the
limitation of time and knowledge. Therefore, the writer receives comments and
suggestion from readers for this final report. The writer hopes that this report is

useful for students of English Department, State Polytechnic of Sriwijaya.

Palembang, June 2015

The Writer



PROMOTION MEDIA APPLIED AT
SULTAN MAHMUD BADARUDDIN II MUSEUM

ABSTRACT
(Putri Andriani, 2015, 36 pages, 14 photos)

This research entitled “Promotion Media Applied at Sultan Mahmud Badaruddin 11
Museum”. The problem of this research were: “what kinds of promotion media are
applied at Sultan Mahmud Badaruddin II Museum?” ; and “ what are the obstacles
faced by the authority in promoting Sultan Mahmud Badaruddin II Museum?”. The
method that the writer used was descriptive method to investigate the problems
above. The subject of this research were three officers of Sultan Mahmud
Badaruddin II Museum and one staff of Tourism and Culture Office of Palembang
city. Meanwhile, the object if this research was the archive in the form of
photographs and other written data. The writer collected the data by doing
interview, observation and documentation. The writer used descriptive method to
analyze the data. The results of the study, showed that Sultan Mahmud Badaruddin
IT Museum has some promotion media to promote museum to the society. The
promotion media used by museum were promotion by using printed media (banner,
brochure, booklet, and guide book), social media (website, blog, and facebook) and
other media (joining exhibition, and selling souvenir). Meanwhile, in doing
promotion, museum has two problems, they are budgeting and operational facilities.

Keywords: Promotion strategies, sultan mahmud badaruddin II museum.



YNotto and Dedication

“Work hard, play hard”

~The Writer-

Qedicated to:
e Ny beloved father, £dy Y uniarto and my heloved mother, Dabhlia.
e Ny beloved brothers, V4/ahyu Hidayat, Dany Setiawan and my
beloved sister, Yartika Svi Zftami
o Ny advisors, Dra. Sri Endab  Yusmartini, YN.73d and Vusri,
S-79d, YN.794.
e Ny friends, Diah, Vully, Dwi, Alin and 6,33 class.



ACKNOWLEDGEMENT

First of all, I would like to thank to Allah for all blessings and guidance that

allow me to finish this final report which entitled “Promotion Media Applied at

Sultan Mahmud Badaruddin II Museum. For this chance, I also would like to

dedicate my appreciation for everyone who has given me great supports in

completing this final report.

1.

My beloved parents, my brothers and my sister, thank you for all supports, love
and prays to me.

Dra. Tiur Simanjuntak, M.Ed.M. as the Head of English Department. All of my
lovely lectures and administration staffs of English Department. Thank you for
giving me the best knowledge in my college life. | greet you million thanks.
Dra. Sri Endah Kusmartini, M.Pd and Yusri, S.Pd, M.Pd as my first and second
advisor. Thank you for the patience, corrections, suggestions and guidance
during the consultation.
All of staffs at SMB Il Museum, thank you for allowing me to get information
about museum.

My beloved friends, Diah, Yully, Dwi and Alin, and my friend in 6BB class,
thank you for your attention and help. Furthermore, thank you for always filling
my day with happiness, something funny, laughter and sharing both happiness

and sadness during our college.

Palembang, June 2015

The Writer



TABLE OF CONTENT

TITLE SHEET ...t 1
APPROVAL SHEET .....ccoiiiiiiiii i i
PREFACE ..o il
ABSTRACT ..o v
MOTTO AND DEDICATION ....cccociiiiiiiiiiiiii i v
ACKNOWLEDGEMENT ..o vi
TABLE OF CONTENT ...t vii

A. INTRODUCTION

1.1 BacKground .......ccccceeieeiieiieiese e 1
1.2 RESEAICN FOCUS.....ccvieiieiieiiieiie et 2
1.3 Problem FOrmulation...........cccooeiieniieiiecece e 3
1.4 RESEAICH PUIPOSE ....ocveeiieiticiie ettt 3
1.5 Research Benefit ..., 3

B. LITERATURE REVIEW

2.1 Tourism

2.1.1 Definition of TOUTISM ......ccovvvviiiiiiiiiiieice 4
2.1.2 Types of TOUTISIM ...c..ocviiviiiiiiiiicieci e 4
2.1.3 The Elements of TOUTISIM ......ccoovviiiiiiiiiienee e 6
2.2 The Potency of TOUTISIM .......eovviiiiiiiciiecee e 7
2.3 Heritage TOUTISIM ....oocveiviiiiiiciiiieseec s 8

2.4 Promotion

2.4.1 Definition of Promotion ..........cccccovviiriiieiiieeiniie e, 9

2.4.2 The Functions of Promotion ...........ccccovcvviiieiiiienniieennnen. 9

2.4.3 Types of Promotion Media ...........ccovveiiiiiiinniniiieenn, 10
2.7 Museum

2.7.1 Definition of MUSEUM ........ccoeiiiiiiiiiiniiie e 13

2.7.2 Types of MUSCUM ......cccevviiiiiiieiiesie e 14

2.7.3 The Functions 0f MUSEUITL .....oooeevveeeeiiieieeeeeeeeeiieeeeeeeees 15



2.8 The History of Sultan Mahmud Badaruddin 1l Museum.......... 15

C. RESEARCH METHODOLOGY

3L IMELNOA ... 17
3.2 Place 0f RESEAICN ......oceeiiiiececee s 17
3.3 Subject and Object of ReSearch ..........cccocvvveiinnieninnieneeene 17
3.4 Technique for Collecting the Data ..........cccccccevvveviviiciieiecee 18
3.5 Technique for Analyzing the Data...........cccccoeveevvcve e, 19

D. FINDINGS AND DISCUSSION
4.1 Findings
4.1.1 Promotion Media Applied at Sultan Mahmud Badaruddin 11

MUSEBUM L. 20
1. Promotion by Printed Media .........ccccoceieiiniiiiiniiecen, 21
Q. BOOKIEL......cooiciiice e 21
D. GUIdE BOOK.......coiiiiiiiiicc e 22
C. BaANNEr ... 22
d. BIrOCHUIE .o 23
2. Promotion by Social Media .........cccoooviiiiiiiiiiiceec 23
Q. WEDSIEE oo 23
D BIOZ oo 24
C. FacebOoOK .....ooviiiiiiiiic 25
3. Promotion by Other Media .........c.cccooviiiiiini 26
a. EXhibItion ... 26
D. SOUVENIT ..o 27
4.1.2 The Obstacles Faced by the Authority of Sultan Mahmud
Badarudin IT MUSEUM .......cooiviiiiiiiiiiieiee e 29
4.2 DISCUSSION ..viiiiieiiisiiiaiie sttt eie et stee s e sbeeste et e e e beesbeeaneee e 30

E. CONCLUSIONS AND SUGGESTIONS
5.1 CONCIUSTONS ...t 35

5.2 SUQQESTIONS ..ottt 36



REFERENCES
APPENDICES



TABLE OF PHOTO

Photo 1 : Printed Media .......cccooeiiiiiiiiiinieee e, 21
Photo 2 : BOOKIEL ......c.ooviiiiiiicieee e 21
Photo 3 : GUIE BOOK .......covvveiiiiiieiinie e 22
PROTO 4 1 BANNET ...eiiiiieciie et e 22
PhOto 5 : BrOChUIE ..o 23
Photo 6 : WEDSITE ....ocvviiiiiciieieee e 24
PROtO 7 1 BlOG ..o 25
Photo 8 : FACEDOOK .....c.oveveiiieiiiiieceee e 25
Photo 9 : EXNIDITION ..ocvviiiiiicce e 26
PhOtO 10 : SOUVENIT ....oviiiiiiieieieie et 27
Photo 11 : The data of number of visitors in 2012 .............ccccceen...e. 27
Photo 12 : The data of number of visitors in 2013 .............c.ccceene..e. 28
Photo 13 : VISItOrs’ aCtiVILY ...cccceeiiiiiiiiiiiiiiiieicse e 28
Photo 14 : Visitors’ activity (Bujang Gadis Palembang)................. 29



TABLE OF CHART

Chart 1 : The ways how to promote museum



