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ABSTRACT

The purpose of this final report was to conducted research on the public
perception of money transfer service through intant waselpos, the result of this
final report obtained 99 respondents.  Who did transaction via money service
transfer through istant waselpos.  The conclusion of this final report was the
public perception of the money transfer service through instant waselpos
relatively high it could be seen from the respondents that were dominated by
respondents who answered, yes to the question provided. It is suggested PT Pos
Indonesia (Persero) Palembang to maintain the quality of service and improves
the public perception of the money transfer service through instant waselpos.

Keywords:  Perception, Service, Responsibility.
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