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ABSTRAK

Tujuan dari laporan ini adalah untuk mengetahui persepsi mahasiswa terhadap
keputusan pembelian produk sikat gigi formula khususnya pada program studi
Diploma III Jurusan Administrasi Bisnis.  Pengambilan data pada laporan ini
diperoleh penulis dengan melakukan proses riset lapangan dengan menyebarkan
kuesioner dan studi kepustakaan.  Kuesioner disebarkan kepada 67 responden.
Penyebaran Kuesioner dilakukan untuk mengetahui bagaimana persepsi
mahasiswa  terhadap keputusan pembelian produk sikat gigi formula dan dimensi
persepsi mana yang paling dominan pada mahasiswa DIII Program Studi
Administrasi Bisnis Jurusan Administrasi Bisnis Politeknik Negeri Sriwijaya.
Penelitian ini dilakukan agar penulis dapat mengetahui dan memberikan referensi
untuk melakukan keputusan pembelian terhadap kebutuhan yang diperlukan
sehari-hari tentang sikat gigi.  Hasil rata-rata yang didapat dari dimensi kinerja
produk (73,82%), dimensi kemampuan diperbaiki (52,53%),  dimensi daya tahan
(70,05%), dimensi keterandalan produk (69,99%), dimensi fitur produk (68,85%),
dimensi kesesuaian (68,95%) dan dimensi kualitas yang dirasakan (70,59%).  Dari
ketujuh dimensi persepsi diperoleh bahwa secara keseluruhan produk sikat gigi
formula sudah dikatakan baik.  Namun untuk dimensi persepsi yang kurang baik
seperti dimensi kemampuan diperbaiki, perusahaan harus lebih meningkatkan lagi
kualitas produk sikat gigi formula agar konsumen lebih terpuaskan atas produk
yang dihasilkan perusahaan.  Sedangkan untuk dimensi persepsi yang paling
dominan yaitu dimensi kinerja produk karena memiliki persentase terbesar
diantara keenam dimensi lainnya.  Dengan hasil yang demikian, diharapkan
perusahaan agar tetap mempertahankan kualitas yang ada pada produk sikat gigi
formula.

Kata kunci:  Persepsi, Keputusan Pembelian
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ABSTRACT

The purpose of this report is to determine the students' perceptions of product
purchasing decisions toothbrush formula especially at Diploma III study program
of Business Administration Department. Collecting data in this report is obtained
by the author by conducting field research process by distributing questionnaires
and literature study. The questionnaire distributed to 67 respondents. Deployment
questionnaire was conducted to determine how students' perceptions of product
purchasing decisions toothbrush formula and dimensions which are the most
dominant perception in students of Business Administration Diploma Program
Business Administration Department State Polytechnic of Sriwijaya.
This research was conducted in order to be able to know the author and provide a
reference for making purchasing decisions necessary to the needs of day-to-day
about the toothbrush. The average yield obtained from the dimensions of product
performance (73.82%), improved ability dimension (52.53%), the dimensions of
durability (70.05%), product reliability dimension (69.99%), the dimensions of
the product features (68.85%), dimensional conformity (68.95%) and the
dimensions of perceived quality (70.59%). From the seventh dimension that the
overall perception of the product obtained toothbrush formula
has been said to be good. However, for the dimensions of perception that are less
well as improved dimensional capability, companies should further enhance
product quality toothbrush that consumers are more satisfied formulas for
products produced by the company. The most dominant perception dimension is
the dimension of product performance because it has the largest percentage among
the six other dimensions. With such results, it is expected the company to retain
its existing quality in the product formula toothbrush.However, for the dimensions
of perception that are less well as improved dimensional capability, companies
should further enhance product quality toothbrush that consumers are more
satisfied formulas for products produced by the company.

Keywords: Perception, Purchase Decision
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