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ABSTRACT

The final report is intended to determine which the product quality dimension
influence on purchasing decisions and product quality dimension is the most
dominant influence on purchasing decisions Charm pads. The sample was
students majoring in Business Administration vocational program State
Polytechnic of Sriwijaya many as 65 respondents. Results of this analysis
indicate the value of Adjusted R Square of 0.622 or 62.2%, which indicates that
purchasing decisions are influenced by the six dimensions of quality of products
remaining at 37.8% influenced by other variables outside the model is not
examined. Dimensional complementary characteristics to be the most dominant
in influencing purchasing decisions with regersi coefficient of 62.1%. Companies
must maintain and improve the dimensional characteristics of complementary by
providing new features in products.

Keywords: Dimension Product Quality, Purchasing Decisions
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