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ABSTRAK 

 

Perkembangan teknologi digital dan tingginya penggunaan media sosial membuka 

peluang bagi pelaku usaha, termasuk layanan kesehatan, untuk memanfaatkan 

media digital sebagai sarana promosi. Praktik Gigi Mandiri Suhailah merupakan 

layanan kesehatan gigi yang masih mengandalkan promosi dari mulut ke mulut dan 

plang nama, sehingga informasi mengenai layanan praktik belum tersampaikan 

secara luas kepada masyarakat. Penelitian ini bertujuan untuk merancang media 

promosi digital yang efektif serta memanfaatkan media sosial sebagai sarana 

promosi pada Praktik Gigi Mandiri Suhailah. Metode yang digunakan dalam 

penelitian ini adalah Research and development (R&D) dengan model 

pengembangan ADDIE yang terdiri dari Analysis, Design, Development, 

Implementation, dan Evaluation. Teknik pengumpulan data dilakukan melalui 

observasi, wawancara dokumentasi, studi pustaka dan kuesioner. Hasil penelitian 

menunjukkan bahwa media promosi digital berhasil dikembangkan melalui 

pembuatan akun Instagram dan TikTok, perancangan logo, penyusunan content 

planning, serta pembuatan konten. Tahap evaluasi menunjukkan bahwa media 

promosi yang telah dirancang mampu meningkatkan jangkauan informasi dan 

interakasi audiens berdasarkan data Insight Instagram dan Analytics TikTok. 

Dengan demikian, media promosi digital berbasis Instagram dan TikTok layak 

digunakan sebagai sarana promosi untuk memperluas jangkauan informasi Praktik 

Gigi Mandiri Suhailah. 

 

Kata kunci: Media Promosi Digital, Instagram, TikTok, Kesehatan Gigi, ADDIE 
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ABSTRACT 

 

The development of digital technology and the high use of social media open up 

opportunities for business actors, including health services, to utilize digital media 

as a means of promotion. Suhailah Independent Dental Practice is a dental health 

service that still relies on word-of-mouth promotion and nameplates, so information 

about practice services has not been widely conveyed to the public. This research 

aims to design an effective digital promotional media and utilize social media as a 

means of promotion in Suhailah's Independent Dental Practice. The method used 

in this research is Research and development (R&D) with the ADDIE development 

model consisting of Analysis, Design, Development, Implementation, and 

Evaluation. Data collection techniques are carried out through observation, 

documentation interviews, literature studies, and questionnaires. The research 

results show that digital promotion media is successfully developed through the 

creation of Instagram and TikTok accounts, logo design, content planning 

preparation, and content creation. The evaluation stage demonstrates that the 

designed digital promotional media increased information reach and audience 

engagement, as evidenced by Instagram Insight and TikTok Analytics. Thus, digital 

promotional media based on Instagram and TikTok is worth using as a means of 

promotion to expand the reach of Suhailah Mandiri Dental Practice information. 

 

Keyword: Digital Promotion Media, Social media, Instagram, TikTok, ADDIE 

  



xii 

DAFTAR ISI 

 

Halaman 

 

PERANCANGAN MEDIA PROMOSI DIGITAL PADAError! Bookmark not 

defined. 

HALAMAN PERNYATAAN ............................................................................... iii 

HALAMAN PENGESAHAN PENGUJI ........................................................... iv 

MOTTO DAN PERSEMBAHAN ......................................................................... v 

KATA PENGANTAR ........................................................................................... vi 

UCAPAN TERIMA KASIH ............................................................................... vii 

ABSTRAK .............................................................................................................. x 

ABSTRACT ........................................................................................................... xi 

DAFTAR ISI ........................................................................................................ xii 

DAFTAR TABEL ............................................................................................... xiv 

DAFTAR GAMBAR ............................................................................................ xv 

DAFTAR LAMPIRAN .................................................................................... xviii 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang ................................................................................... 1 
1.2 Rumusan Masalah .............................................................................. 4 
1.3 Ruang Lingkup Penelitian ................................................................. 4 
1.4 Tujuan dan Manfaat Penelitian .......................................................... 4 

1.4.1 Tujuan Penelitian ................................................................... 4 
1.4.2 Manfaat Penelitian ................................................................. 5 

 

BAB II TINJAUAN PUSTAKA ............................................................................ 7 

2.1 Promosi .............................................................................................. 7 
2.1.1 Pengertian Promosi ................................................................ 7 
2.1.2 Tujuan Promosi ...................................................................... 7 
2.1.3 Jenis-jenis Promosi ................................................................ 9 
2.1.4 Bauran Promosi .................................................................... 10 

2.2 Media Promosi .................................................................................. 11 



xiii 

2.2.1 Pengertian Media Sosial........................................................ 11 
2.2.2 Karakteristik Media Sosial .................................................... 11 
2.2.3 Fungsi Media Sosial ............................................................. 12 
2.2.4 Jenis-jenis Media Sosial ....................................................... 13 

2.3 Instagram ......................................................................................... 14 
2.3.1 Pengertian Instagram............................................................ 14 
2.3.2 Keunggulan Instagram ......................................................... 15 
2.3.3 Fitur-fitur Instagram ............................................................. 16 

2.4 TikTok .............................................................................................. 20 
2.4.1 Pengertian TikTok ................................................................ 20 
2.4.2 Keunggulan TikTok .............................................................. 20 
2.4.3 Fitur-fitur TikTok ................................................................. 22 

 

BAB III METODE LAPORAN AKHIR ............................................................ 25 

3.1 Profil Perusahaan/Lembaga ............................................................. 25 
3.1.1 Struktur Organisasi dan Pembagian Tugas .......................... 25 
3.1.2 Aktivitas Objek Perusahaan/Lembaga ................................. 27 

3.2 Metode Laporan Akhir ..................................................................... 28 
3.2.1 Pendekatan Laporan Akhir ................................................... 28 
3.2.2 Teknik Pengumpulan Data ................................................... 30 
3.2.3 Key Informant ...................................................................... 31 
3.2.4 Pengolahan Data .................................................................. 32 

 

BAB IV HASIL DAN PEMBAHASAN .............................................................. 36 

4.1 Hasil Penelitian ................................................................................ 36 
4.1.1 Analisis (Analysis) ............................................................... 36 
4.1.2 Perancangan (Design) .......................................................... 40 
4.1.3 Pengembangan (Development) ............................................ 56 
4.1.4 Implementasi (Implementation) ........................................... 62 
4.1.5 Evaluasi (Evaluation) ........................................................... 74 

4.2 Pembahasan ..................................................................................... 84 
4.2.1 Keberhasilan......................................................................... 86 
4.2.2 Hambatan ............................................................................. 88 

 

BAB V KESIMPULAN DAN SARAN ............................................................... 90 

5.1 Kesimpulan ...................................................................................... 90 
5.2 Saran ................................................................................................ 90 

 

DAFTAR PUSTAKA............................................................................................ 92 

LAMPIRAN-LAMPIRAN 

 



xiv 

DAFTAR TABEL 

 

Halaman 

 

Tabel 4.1 Jumlah Kunjungan Pasien Per Bulan 2026 ........................................... 39 
 

Tabel 4.2 Perencanaan Konten Promosi (Content Planning) ................................ 47 
 

Tabel 4.3 Perencanaan Konten Media Sosial 2026 ............................................... 48 
 

Tabel 4.4 Perencanaan Konten Media Sosial Praktik Gigi Mandiri Suhailah Pada 

Bulan Juni 2026 .................................................................................... 50 
 

Tabel 4.5 Perbandingan Sebelum dan Sesudah Implementasi Media Promosi 

Digital ................................................................................................... 87 
 
 
 

  



xv 

DAFTAR GAMBAR 

 

Halaman 

  

Gambar 1.1   Topik yang Banyak Dicari ................................................................. 2 

 

Gambar 3.1   Buku Registrasi Pasien .................................................................... 27 

 

Gambar 3.2   Tindakan Gigi oleh Pemilik Praktik ................................................ 28 
 

Gambar 4.1   Wawancara bersama Ibu Hj. Suhailah, AMKG ............................... 37 
 

Gambar 4.2   Plang Nama ..................................................................................... 38 
 

Gambar 4.3   Logo Praktik Gigi Mandiri Suhailah (Portrait) .............................. 44 
 

Gambar 4.4   Logo Praktik Gigi Mandiri Suhailah (Landscape) .......................... 44 
 

Gambar 4.5   Palet Warna Logo ............................................................................ 46 
 

Gambar 4.6   Font Gotham .................................................................................... 46 
 

Gambar 4.7   Palet Warna Konten ......................................................................... 54 
 

Gambar 4.8   Font Poppins ................................................................................... 55 
 

Gambar 4.9   Font Glacial Indifference ................................................................ 55 
 

Gambar 4.10 Konten Jenis Layanan ..................................................................... 57 
 

Gambar 4.11 Konten Informasi Lokasi Praktik .................................................... 58 
 

Gambar 4.12 Konten Edukasi Kesehatan Gigi ..................................................... 59 
 

Gambar 4.13 Konten Branding dan Marketing Praktik ........................................ 61 
 

Gambar 4.14 Konten Ucapan Tahun Baru Islam .................................................. 62 
 

Gambar 4.15 Logo pada Profil Instagram dan TikTok ......................................... 63 
 

Gambar 4.16 Bio Instagram dan TikTok ............................................................... 63 
 

Gambar 4.17 Link Google Maps dan WhatsApp .................................................. 64 
 



xvi 

Gambar 4.18 Konten Informasi Layanan Praktik ................................................. 65 
 

Gambar 4.19 Konten Informasi Lokasi Praktik .................................................... 66 
 

Gambar 4.20 Konten Edukasi Mengganti Sikat Gigi ........................................... 67 
 

Gambar 4.21 Konten Edukasi Tambal Gigi .......................................................... 68 
 

Gambar 4.22 Konten Marketing ........................................................................... 69 
 

Gambar 4.23 Konten Edukasi Kebiasaan Buruk Pada Gigi .................................. 70 
 

Gambar 4.24 Konten Branding dan Marketing .................................................... 71 
 

Gambar 4.25 Konten Video Menuju Lokasi Praktik ............................................. 72 
 

Gambar 4.26 Konten Ucapan Tahun Baru Islam 1448 H ..................................... 73 
 

Gambar 4.27 Pengelolaan Media Sosial ............................................................... 74 
 

Gambar 4.28 Hasil Insight Konten Layanan Perawatan Gigi ............................... 75 
 

Gambar 4.29 Hasil Insight Konten Lokasi Praktik ............................................... 75 
 

Gambar 4.30 Hasil Insight Konten Edukasi .......................................................... 76 
 

Gambar 4.31 Hasil Insight Konten Edukasi .......................................................... 76 
 

Gambar 4.32 Hasil Insight Konten Pilih Perawatan ............................................. 77 
 

Gambar 4.33 Hasil Insight Konten Edukasi .......................................................... 77 
 

Gambar 4.34 Hasil Insight Konten Branding ........................................................ 78 
 

Gambar 4.35 Hasil Insight Konten Ucapan Tahun Baru Islam ............................. 78 
 

Gambar 4.36 Hasil Insight Konten Menuju Lokasi Praktik .................................. 79 
 

Gambar 4.37 Hasil Analytics Konten Layanan Perawatan ................................... 79 
 

Gambar 4.38 Hasil Analytics Konten Edukasi ...................................................... 80 
 

Gambar 4.39 Hasil Analytics Konten Branding .................................................... 80 
 

Gambar 4.40 Hasil Analytics Konten Edukasi ...................................................... 81 



xvii 

 

Gambar 4.41 Hasil Analytics Konten Edukasi ...................................................... 81 
 

Gambar 4.42 Hasil Analytics Konten Pilihan Perawatan Gigi .............................. 82 
 

Gambar 4.43 Hasil Analytics Konten Menuju Lokasi Praktik .............................. 82 
 

Gambar 4.44 Interaksi Audiens melalui Direct Message ...................................... 83 
 

Gambar 4.45 Interaksi Audiens melalui Komentar TikTok .................................. 83 
 

Gambar 4.46 Interaksi Audiens melalui Komentar Instagram .............................. 84 

 

 

  



xviii 

DAFTAR LAMPIRAN 

 

Lampiran 1.   Surat Permohonan Izin Pengambilan Data 

Lampiran 2.   Surat Pengantar Izin Pengambilan Data 

Lampiran 3.   Surat Balasan Izin Pengambilan Data 

Lampiran 4.   Lembar Kesepakatan Bimbingan I 

Lampiran 5.   Lembar Kesepakatan Bimbingan II 

Lampiran 6.   Lembar Bimbingan I 

Lampiran 7.   Lembar Bimbingan II 

Lampiran 8.   Lembar Kunjungan Mahasiswa 

Lampiran 9.   Berita Acara Serah Terima Hasil Perancangan 

Lampiran 10. Surat Pernyataan Penggunaan Perancangan 

Lampiran 11. Surat Perjanjian Perancangan Instagram dan TikTok 

Lampiran 12. Lembar Rekomendasi Ujian Laporan Akhir 

Lampiran 13. Lembar Rekomendasi Ujian Laporan Akhir Sisak 

Lampiran 14. Lembar Revisi Laporan Akhir 

Lampiran 15. Lembar Pelaksanaan Revisi Laporan Akhir 

Lampiran 16. Surat Izin Praktik Terapis Gigi dan Mulut 

Lampiran 17. Surat Tanda Registrasi Terapis Gigi dan Mulut 

Lampiran 18. Hasil Wawancara 

Lampiran 19. Dokumentasi 

Lampiran 20. Barcode Buku Panduan  

 

 

 

 

 


