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PREFACE

All praise is due to Allah SWT for His endless blessings, mercy, and
guidance, which have enabled the writer to complete this final report titled “The
Use of Persuasive Language in Steve Jobs’ Business Speeches: A Rhetorical
Analysis.” This report is submitted as a partial fulfillment of the requirements for
obtaining the Diploma III (D-III) degree in the English Study Program, Politeknik
Negeri Sriwijaya.

This research is conducted to explore how persuasive language is employed
in business speeches, particularly through the rhetorical strategies of ethos, pathos,
and logos as proposed by Aristotle. By analyzing selected speeches of Steve Jobs,
this research is expected to provide a clearer understanding of how persuasive
communication functions in real-world business contexts and to contribute to the
development of rhetorical studies, especially within vocational education.

The writer realizes that this report is still not perfect and may contain
limitations in both content and presentation. Therefore, constructive criticism and
suggestions are highly appreciated in order to improve the quality of this work.

Finally, the writer hopes that this report will be useful for readers, especially
students and researchers who are interested in the field of communication, rhetoric,
and business discourse.

Palembang, 2026

Jesse Hykel Zachary
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ABSTRACT

This study analyzed the use of persuasive language in Steve Jobs’ business speeches
by applying Aristotle’s rhetorical appeals: ethos, pathos, and logos. The purpose of
this study was to identify how persuasive techniques were used in Steve Jobs’
speeches and to determine which rhetorical appeal was used most frequently. The
study used a qualitative descriptive method. The data were taken from two
speeches: the 2005 Stanford Commencement Speech and the 2007 iPhone Product
Launch Presentation. The researcher collected the data from speech videos and
transcripts available on YouTube. The analysis was conducted by identifying,
classifying, and interpreting utterances that contained persuasive elements based
on ethos, pathos, and logos. The findings showed that Steve Jobs adjusted his
persuasive strategies depending on the purpose and audience of the speech. In the
Stanford speech, pathos was the dominant appeal because Jobs used emotional
storytelling and personal experiences to inspire the audience. Meanwhile, in the
iPhone presentation, logos and ethos were used more frequently through logical
explanations, product comparisons, and demonstrations of expertise. In conclusion,
effective persuasive communication required a balance between emotional
connection, credibility, and logical reasoning to achieve different communication
goals.

Keywords: business speech, ethos, logos, pathos, steve jobs.



vii

ACKNOWLEDGEMENT

The researcher would like to express his sincere gratitude to everyone who
has contributed to the completion of this study and realizes that this work would
not have been accomplished without the support, guidance, and encouragement
from many parties.
The researcher would like to express his deepest appreciation to the following
parties:
1. Dr. Sri Gustiani, S.Pd., M.TESOL., and Ms. Wirda Ningsih, S.Pd., M.A.

as the advisors, for their valuable guidance, constructive suggestions, and
continuous support during the preparation and completion of this final report.

2. Dr. Welly Ardiansyah, S.S., M.Pd, as the Head of the Language and Tourism
Department, for his support and guidance throughout the writers’ academic
journey.

3. Ms. Wirda Ningsih, S.Pd., M.A., Head of the English Study Program, all
lecturers of the English Study Program, and the administrative staff of the
Language and Tourism Department, for their guidance, assistance, and
support.

4. Mr. Ahmad Iman Mulyadi, M.I.Kom., as the Secretary of the Language and
Tourism Department, for his insightful advice, continuous encouragement,
and dedication in assisting and facilitating the academic process during the
completion of this report.

3. All lecturers of the English Study Program at Politeknik Negeri Sriwijaya for
their knowledge, guidance, and support during the writers’ research period.

4. The administrative staff of the Language and Tourism Department for their
assistance and support in academic matters.

5. The researcher’s beloved parents and family for their endless love, prayers,
motivation, and moral support.

6. The examiners of this Final Project Report, thank you for giving valuable
constructive feedback.

7. Classmates 6BA for their encouragement, cooperation, and



viii

memorable experiences throughout the academic journey.
8. All parties who have contributed directly or indirectly to the completion of

this final report.



ix

TABLE OF CONTENTS

COVER....................................................................................................................i
APPROVAL........................................................................................................... ii
VALIDATION...................................................................................................... iii
PLAGIARISM FREE DECLARATION............................................................iv
PREFACE...............................................................................................................v
ABSTRACT...........................................................................................................vi
ACKNOWLADGEMENT..................................................................................vii
TABLE OF CONTENTS...................................................................................viii
LIST OF TABLES.................................................................................................x
LIST OF FIGURES..............................................................................................xi
LIST OF APPENDICES.....................................................................................xii

CHAPTER I INTRODUCTION
1.1 Background.........................................................................1
1.2 Focus of the Research ......................................................... 2
1.3 Research Questions.............................................................2
1.4 Research Objectives............................................................2
1.5 Research Significance.........................................................2

CHAPTER II LITERATURE REVIEW
2.1 Persuasive Language...........................................................3

2.1.1 Aristotle’s Rhetorical Appeals..................................3
2.1.2 Ethos..........................................................................4
2.1.3 Logos.........................................................................5
2.1.4 Pathos........................................................................6

2.2 Business...............................................................................7
2.3 Speech.................................................................................8
2.4 Business Speech..................................................................8
2.5 Rhetorical Analysis .............................................................8
2.5 Review of Previous Studies.................................................9

CHAPTER III RESEARCH METHODOLOGY
3.1 Unit of Analysis, Population, and Sample ........................12
3.2 Data Source.......................................................................12
3.3 Data Collection Techniques..............................................13
3.4 Operationalization of Variables ........................................ 13

3.4.1 Ethos........................................................................14
3.4.2 Logos.......................................................................14
3.4.3 Pathos......................................................................14

3.5 Data Analysis Techniques.................................................14
3.6 Instrument..........................................................................15
3.7 Flow Chart of the Study Processes....................................16



x

CHAPTER IV RESULTS AND DISCUSSION
4.1 Results...............................................................................18

4.1.1 RQ1.........................................................................18
4.1.1.1 Organizing Collected Data ......................... 18
4.1.1.2 Classifying Collected Data.........................23
4.1.1.3 Data Interpreting Persuasive Strategies......25

4.1.2 RQ2.........................................................................30
4.1.2.1 Analyzing patterns......................................31
4.1.2.2 Drawing Conclusions..................................32

4.2 Discussion.........................................................................33
4.2.1 The Use of Ethos in the Speeches...........................33
4.2.2 The Use of Pathos in the Speeches ......................... 34
4.2.3 The Use of Logos in the Speeches..........................34
4.2.4 Dominant Rhetorical Appeals in the Speeches.......35

CHAPTER V CONCLUSION
5.1 Conclusion.........................................................................37
5.2 Implications.......................................................................37
5.3 Research Limitations.........................................................38
5.4 Recommendations for Future Research ............................38

REFERENCES
APPENDICES



xi

LIST OF TABLES

Table 2.1 Table summary of the gaps....................................................................11
Table 4.1 Data Classification in Stanford Commencement Speech ...................... 23
Table 4.2 Data Classification in the iPhone Launch Speech ................................. 24
Table 4.3 Speech 1: Stanford Commencement Speech (2005)..............................31
Table 4.4 Speech 2: iPhone Launch Presentation (2007) ...................................... 31
Table 4.5 The comparison of the speeches ............................................................32



xii

LIST OF FIGURES

Figure 3.1 Study Processes .................................................................................... 16



xiii

LIST OF APPENDICES

Appendix 1 Final Report Supervision Agreement (Advisor 1)
Appendix 2 Final Report Supervision Agreement (Advisor 2)
Appendix 3 Final Report Supervision Form
Appendix 4 Recommendation for Final Report Examination
Appendix 5 Final Report Exam Revision
Appendix 6 Implementation of Final Report Revision


