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This study aimed to develop a digital booklet as a promotional medium for Taman 

Purbakala Kerajaan Sriwijaya. The research employed the Research and Development 

(R&D) method using the ADDIE model. Data collected through interviews, observations, 

documentation, expert judgment, and user response questionnaires. The product validated 

by tourism content, media design, and English language experts, and tested on 30 

respondents consisting of students and prospective tourists. The expert validation showed 

an overall mean score of 3.75, categorized as Very Good, while the user responses also 

indicated that the digital booklet was attractive, easy to read, useful, and effective as a 

promotional medium. The findings demonstrate that the developed digital booklet is 

feasible and effective for promoting Taman Purbakala Kerajaan Sriwijaya by providing 

comprehensive tourism information in an attractive and accessible format. 
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