REFERENCES

Biju, MR. (2006). Sustainable dimensions of tourism management. New Delhi:
Mittal Publications.

Bloomsbury publishing. (2010). Dictionary of leisure, travel and tourism. British:
A & C Black.

Collins verite reily, VRC. (2008). The tourism society's dictionary for the tourism
industry. Waliingford: CABI.

Evans, PE & Thomas, MAT. (2012). Exploring the elements of design. United
States: Cengage Learning.

Gall, MD, Gall, JP, & Borg, WR. (1989). Educational research. Boston: Pearson
Education.

Hannam, KH & Ateljevic 1A. (2007). Backpacker tourism. United Kingdom:
Channel View Publications.

Holden, AH. (2016). Environment and tourism (3™ ed.). United Kingdom:
Routledge.

Keirle lan, IK. (2003). Countryside recreation site management: a marketing
approach. United Kingdom: Routledge.

Matias, AM, Nijkamp, NP & Sarmento, MS. (2012). Quantitative methods in
tourism economics. Germany: Springer Science & Business Media.

Nurdiyansyah, N. (2014). Peluang dan tantangan pariwisata indonesia. Bandung:
CV. Alfabeta.

Page, SJP. (2014). Tourism management (5™ ed.). United Kingdom: Routledge.

Peel Victoria, VP, and Serensen Anders, AS. (2016). Exploring the use and
impact of travel guidebooks. United Kingdom: Channel View
Publications.

Raj, KR. (2002). Modern dictionary of tourism. New Delhi: vy Publishing

House.

Resnick Elizabeth, ER. (2003). Design for communication: conceptual graphic

design basics. New York: John Wiley & Sons.

35



Riitahuhta, AR. (2013). Artificial intelligence in design ’02. Germany: Springer

Science & Business Media.
Sitepu, V. (2004). Panduan mengenal desain grafis. Bogor: Escaeva.

Sriwitari, NN, and Widnyana, IGN. (2014). Desain komunikasi visual. Graha
IImu: Yogyakarta. Retrieved from
http://grahailmu.co.id/previewpdf/978-602-262-336-6-1371.pdf

Sugiyono. (2009). Metode penelitian bisnis (pendekatan kuantitatif, kualitatif, dan
r & d). Bandung: Alfabeta.

Sukmadinata, Nana St. (2004). Kurikulum dan pembelajaran kompetensi.

Bandung: Kesuma Karya.

White, AWW. (2012). The elements of graphic design. United States: Skyhorse
Publishing, Inc.

Williams, SW. (2004). Tourism : the nature and structure of tourism. United
Kingdom: Taylor & Francis.

36


http://grahailmu.co.id/previewpdf/978-602-262-336-6-1371.pdf

