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CHAPTER V 

CONCLUSIONS AND SUGGESTIONS 

5.1 Conclusion 

 Based on the findings on chapter four, the writer concludes that Puyang 

Gunung Ibul has a potency as tourism destination in Prabumulih. Puyang Gunung 

Ibul has already had five elements needed for a tourism destination which are 

attraction, facilities, infrastructure, transportations and hospitality, even 

though the facilities and infrastructure in Puyang Gunung Ibul is still inadequate. 

First, As tourism destination, Puyang Gunung Ibul has attractions. Those are 

Sedekah Puyang. Secondly, The facilities is available in Puyang gunung ibul are 

toilet, mushola and souvenir shop. Third, the road infrastructure towards Puyang 

gunung ibul is very smooth. It has been asphalt. Fourth, The accessibility to 

Puyang Gunung Ibul is passed by private car and also public transportation. 

Because the location easy to reach  and Puyang Gunung Ibul is located in the 

middle city. And the last, Puyang Gunung Ibul is located near hotel. So the 

visitors can easy to find the place for take a rest.  

 Based on the findings on chapter four, the writer concludes that Petilasan 

Temenggung Telapak Besak Pincang Jarang has no a potency as tourism 

destination in Prabumulih. Petilasan Temenggung Telapak Besak Pincang Jarang 

has not had five elements complete needed for a tourism destinaiton which are 

attraction, facilities, infrastructure, transportations and hospitality. There are 

some problems faced in developing Petilasan Temenggung Telapak Besak 

Pincang Jarang as tourism destination in Prabumulih. First, as tourism destination 

Petilasan Temenggung Telapak Besak Pincang Jarang does not have an 

attraction, both natural attraction or scenery attraction, healthy center and human 

made. Secondly, Petilasan Temenggung Telapak Besak Pincang Jarang does not 

have standard facilities such as ; sanitation, health, security, communication, 

entertainment venues. transport (road alternative, asphalt and footpaths), transport 

(public transport, taxis and bicycle rickshaws, etc. (supermarket, park, public 
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toilets). Third, Petilasan Temenggung Telapak Besak Pincang Jarang is not 

complicated with smooth asphalt, the system of water, source of electricity, the 

communication network, system sewerage, health service and the street. Fourth, 

Petilasan Temenggung Telapak Besak Pincang Jarang is hard to find and the 

visitors must use private car to visit Petilasan Temenggung Telapak Besak 

Pincang Jarang. Fifth, near Petilasan temenggung telapak besak pincang jarang 

does not have a complite hospitality industry.  

 The goverment should complete and increase the standard of facilities both 

Puyang Gunung Ibul and Petilasan Temenggung Telapak Besak Pincang Jarang. 

Although the goverment especially in POKP (Pemuda Olahraga Kebudayaan 

Pariwisata) should renovate and provide what the tourist needs especially in five 

elements, build a worship around the both Puyang Gunung Ibul and Petilasan 

Temenggung Telapak Besak Pincang Jarang and it is easily reachable. 

5.2 Suggestions 

 The writer give some suggestions to the goverment especially in POKP 

(Pemuda Olahraga Kebudayaan Pariwisata) to promote Puyang Gunung Ibul and 

Petilasan Temenggung Telapak Besak Pincang Jarang in Prabumulih. The 

goverment should improve and provide attraction, facilities, infrastructure, 

transportations and hospitality industry in Puyang Gunung Ibul and Petilasan 

Temenggung Telapak Besak Pincang Jarang. In addition, the goverment should 

make changes for the years ahead because if goverment support the development 

of Puyang Gunung Ibul and Petilasan Temenggung Telapak Besak Pincang 

Jarang as tourism destination so Prabumulih has much advantages such as local 

revenue.  And the local people and goverment of Prabumulih should coorporate to 

complete the weaknesses of tourism destinations elements and preserve them. 
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