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ABSTRACT

The purpose of writing this final report to find out how the perception of
customers towards buying decision Telkomsel Card and to know the dimensions
of perception which is the most dominant influence on the purchasing decisions of
Telkomsel Card (Case Study on Student Business Administration Department
State Polytechnic of Sriwijaya). Methods of data collection using questionnaires
and field research through library research. The analysis data tools using a 7-
dimensional perception, namely product performance, product reliability, product
features, durability, suitability, ability that can be improved, and the perceived
quality and purchase decisions. Dimensions of the product features are the
dimensions of the lowest 54%, because the price of the features offered are not as
expected by the general public and students. Dimensions of the highest dimension
durability becomes 87%, due to network and rapid signal and stable both in cities
and in rural areas. The most dominant dimension is the dimension of endurance
for Telkomsel card always improve the quality features that are owned. PT
Telkomsel should adjust the price with the quality of service features offered as
well as maintaining the quality of the network up in the countryside.

Keywords : consumer perceptions , Telkomsel card users
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