
APLIKASI MEDIA PERIKLANAN DALAM MENCAPAI TARGET

SISWA PADA GLOBAL ENGLISH LEARNING CENTER (GELC)

PALEMBANG

LAPORAN AKHIR

Dibuat Sebagai Salah Satu Syarat Untuk Menyelesaikan

Pendidikan Diploma III Pada Jurusan Administrasi Bisnis

Program Studi Administrasi Bisnis Politeknik Negeri Sriwijaya

OLEH:

CHOIRUNNISA FADHILAH

NPM 061330601197

POLITEKNIK NEGERI SRIWIJAYA

PALEMBANG

2016









MOTTO

 Sesungguhnya sesudah kesusahan itu ada kemudahan, maka apabila kamu

telah selesai (dari satu urusan) kerjakanlah dengan sungguh-sungguh

urusan yang lain dan hanya kepada Allahlah hendaknya kami berharap.

(Alam Nasyrah: 6-8)

 Orang-orang yang sukses telah belajar membuat diri mereka melakukan

hal yang harus dikerjakan ketika hal itu memang harus dikerjaan, entah

mereka menyukainya atau tidak. (Ernest Newman).

 Kebanggan kita yang terbesar adalah bukan tidak pernah gagal, tetapi

bangkit kembali setiap kita jatuh. (MuhammadAli).

Kupersembahkan untuk:

 Kedua orang tuaku tercinta

 Dosen Pembimbingku

 Adik-adikku tersayang

 Sahabat-sahabatku tercinta

 Teman-teman seperjuangan 6 NF

 Almamaterku yang kubanggakan
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ABSTRACT

The aim of this research is to investigate advertising media in attaining students
target at Global English Learning Center (GELC) Palembang. To get primary and
secondary data, the method used by the writer in collecting the data is through
field research by interview and questionnaire, and also Library Research. This
research uses qualitative analysis and quantitative method which use percentage to
count the answer of the questionnaire from respondents. From the result of this
research, it can be concluded that advertising media of GELC Palembang has
been good, it can be seen from the result of printed media dimension is 76.77%,
electronic media is 73.18%, outdoor media is 72.98%, and below the line media is
71.29%, which is based on Interpretation Scale of those results, they are included
in Good category. Therefore, the writer suggests that printed media dimension at
GELC Palembang should be maintained because printed media has the highest
percentage result, and for the media which has the lowest percentage result is
below the line media, it is expected that GELC Palembang can improve the
promotion by using below the line media in order to make the promotion of
GELC Palembang better.

Keywords: Advertising Media, Printed Media, Electronic Media, Outdoor Media,

and Below the Line Media.
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