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ABSTRACT 

The purpose of this final report is to knows the assesment of consumer attitudes in 

intention selecting of logistic services at PT POS Indonesia branch Merdeka 

Palembang.   In doing this final report, the writer assested 7 indicators related to 

attitudes  assesment of intension selecting, they are product, price, place, 

promotion, people, process, and physical evidence.  Data were collected through 

questionaires that were given to 93 respndents who used logistics service at PT 

POS Indonesia branch Merdeka Palembang.   The writer used descriptive method 

and analyzed by using quantitative analysis.  The sample is taken by using Non-

probability sample with purposive sampling type.  The writer also used Likert 

scale to measure the percentage of consumer attitudes in intention selecting of 

logistics services.  It is calculated by using interpretation score formula.  The 

result show the score is 73.96%,  it means there is a positive attitudes of 

consumers who using logistics services at PT POS Indonesia branch Merdeka 

Palembang in intention selecting of logistics services. 

 

Keywords:  Consumer Attitudes, Intention selecting. 
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ABSTRAK 

Laporan Akhir ini dibuat dengan tujuan untuk mengetahui penilaian sikap 

konsumen dalam minat memilih jasa logistik pada PT POS Indonesia cabang 

Merdeka Palembang.  Penilaian sikap dilakukan dengan menilai tujuh indikator 

bauran jasa yaitu produk (product), harga (price), distribusi (place), promosi 

(promotion), partisipan (people), proses (process), dan bukti fisik (physical 

evidence).  Data dikumpulkan melalui penyebaran kuesioner yang diberikan 

kepada 93 responden yang merupakan pengguna jasa logistik di PT POS 

Indonesia cabang Merdeka Palembang.  Metode yang digunakan adalah metode 

deskriptif dengan analisa kuantitatif.   Teknik pengambilan sampel menggunakan 

teknik Non-probabilitas Sampel dengan jenis purposive sampling.  Skala 

pengukuran menggunakan skala Likert, kemudian dihitung untuk mendapatkan 

angka persenan dengan menggunakan rumus interpretasi skor.  Hasil dari 

penelitian ini yaitu skor sebesar 73.96% yang berarti bahwa sikap konsumen pada 

PT POS Indonesia cabang Merdeka Palembang menunjukkan sikap positif yang 

berpengaruh terhadap minat memilih jasa logistik. 

 

Kata kunci:  Sikap Konsumen, Minat Memilih. 
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