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ABSTRAK 

 

Judul dari Laporan Akhir ini adalah Analisis Motif Rasional terhadap Keputusan 
Pembelian Produk Smartphone Huawei. Adapun tujuan dari penelitian ini adalah 
untuk mengetahui apakah motif rasional konsumen berpengaruh terhadap 
keputusan pembelian produk smartphone Huawei dan mengetahui motif rasional 
mana yang berpengaruh paling dominan terhadap keputusan pembelian produk 
smartphone Huawei. Pada kesempatan kali ini, motif rasional yang penulis angkat 
adalah harga dan kualitas. Data yang didapatkan melalui kuesioner serta 
wawancara. Responden pada penelitian ini adalah sebanyak 54 responden. 
Respondennya merupakan mahasiswa Politeknik Negeri Sriwijaya yang 
menggunakan produk smartphone Huawei. Penulis mengolah data yang telah 
didapatkan dengan menggunakan analisis regresi dan korelasi untuk mengolah 
data dari kuesioner yang telah disebarkan kepada responden. Berdasarkan analisis 
regresi yang penulis gunakan, penulis mendapatkan hasil yang menyatakan bahwa 
harga dan kualitas memiliki pengaruh dalam keputusan pembelian konsumen 
terhadap smartphone Huawei. Selain itu, berdasarkan analisis korelasi yang 
penulis gunakan, didapatkan sebuah hasil yang menyatakan bahwa variabel harga 
merupakan variabel yang paling dominan mempengaruhi konsumen dalam 
pembelian smartphone Huawei. Hasil penelitian ini menunjukkan bahwa 
penetapan harga yang dilakukan perusahaan PT Huawei Tech Investment telah 
sesuai dengan kualitas serta manfaat yang dirasakan oleh konsumen. Namun, 
sebaiknya perusahaan lebih meningkatkan kualitas smartphone, terutama dalam 
daya tahan produk smartphone sehingga loyalitas konsumen akan tercipta. 

Kata kunci: Motif Rasional, harga, kualitas 
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ABSTRACT 

 
The title of this Final Report is the Rational Motive Analysis on Huawei 
Smartphone Product Purchasing Decisions. The purpose of this study was to 
determine whether a rational motive had influence to consumer purchasing 
decisions of Huawei smartphone and to find out which the most influential of 
rational motive on purchasing decisions smartphones Huawei. On this study, the 
writer discussed the rational motive: price and quality.  The data were obtained 
through questionnaire and interviews. Respondents in this study were fifty four 
respondents. The writer analyzed the data obtained with regression and correlation 
analysis to process the data from the questionnaire distibuted to the respondents. 
Based on regression analysis, the authors got the result that suggested prices and 
quality had an influence on consumer purchasing decisions on Huawei 
smartphone. Besides, based on the analysis of the correlation that writer used, it 
was obtained a result that the price variable is the most dominant variable to affect 
consumers in the purchase of smartphone Huawei. The results of this study 
indicated that the price setting of the company PT Huawei Tech Investment had 
been in accordance with the quality and the benefits perceived by consumers. 
However, the company should further improve the quality of smartphones, 
especially on the smartphone product durability. It could create the loyalty of 
customer on Huawei smartphone 

Keywords: Rational Motive, Price, Quality 

 

 

 

 

 

 

 

 

 

 

 

 



xii 
 

DAFTAR ISI 

 

Halaman 

HALAMAN JUDUL .......................................................................................       i 
HALAMAN PERSETUJUAN .........................................................................      ii 
HALAMAN PERNYATAAN..........................................................................     iii 
HALAMAN PENGESAHAN  .........................................................................     iv 
MOTTO DAN PERSEMBAHAN ....................................................................     vi 
KATA PENGANTAR .....................................................................................    vii 
UCAPAN TERIMA KASIH ............................................................................   viii 
ABSTRAK ......................................................................................................      x 
ABSTRACT ....................................................................................................     xi 
DAFTAR ISI ...................................................................................................    xii 
DAFTAR GAMBAR .......................................................................................   xiii 
DAFTAR TABEL ...........................................................................................   xiv 
DAFTAR LAMPIRAN ....................................................................................    xv 
 
BAB I     PENDAHULUAN ...........................................................................      1 

1.1  Latar Belakang ..........................................................................      1 

1.2  Rumusan Masalah .....................................................................      4 

1.3  Ruang Lingkup Pembahasan .....................................................      4 

1.4  Tujuan dan Manfaat ..................................................................      5 

1.4.1  Tujuan  ............................................................................      5 

1.4.2  Manfaat  ..........................................................................      5 

1.5  Metodologi Penelitian ...............................................................      5 

1.5.1  Ruang Lingkup Penelitian ...............................................      5 

1.5.2  Jenis dan Sumber data .....................................................      5 

1.5.3  Teknik Pengumpulan data ...............................................      6 

1.5.4  Populasi dan Sampel .......................................................      7 

1.5.5  Analisis Data  ..................................................................   8 

1.5.6  Variabel Penelitian  .........................................................    10 

BAB II    TINJAUAN PUSTAKA .................................................................    12 

2.1  Pengertian Perilaku Konsumen ..................................................    12   

2.2  Definisi Motivasi Konsumen .....................................................    12 

2.3  Motif Rasional ..........................................................................    13 

        2.3.1 Harga  ..............................................................................    13 



xiii 
 

        2.3.2 Kualitas ...........................................................................    14 

2.4  Keputusan Pembelian  ...............................................................    14 

2.5  Model Pengambilan Keputusan  ................................................    15 

      

BAB III  KEADAAN UMUM PERUSAHAAN ............................................    16 

3.1  Sejarah Singkat  ........................................................................    16 

3.2  Visi dan Misi  ............................................................................    16 

3.2.1  Visi .................................................................................    16 

3.2.2  Misi ................................................................................    17 

3.3  Struktur Organisasi dan Uraian Tugas .......................................    17 

       3.3.1 Struktur Organisasi  ..........................................................    17 

       3.3.2 Uraian Tugas  ...................................................................    18 

3.4  Produk- Produk yang Dihasilkan  ..............................................    20 

3.5  Profil Responden  ......................................................................    23 

 
BAB IV   HASIL DAN PEMBAHASAN .......................................................    29 

4.1  Analisa Hubungan antara Variabel Harga, dan Kualitas terhadap 

Keputusan Pembelian ..............................................................    29 

4.2  Analisa Keeratan Hubungan antara Variabel Harga dan Kualtas 

terhadap Keputusan Pembelian   .............................................    34 

BAB  V   KESIMPULAN DAN SARAN .......................................................    40 

5.1  Kesimpulan ...............................................................................    40 

5.2  Saran .........................................................................................    41 

 

DAFTAR PUSTAKA .....................................................................................    42 

LAMPIRAN 

 

 

 

 

 



xiv 
 

 

DAFTAR GAMBAR 

 

Halaman 

Gambar 3.1  Struktur Organisasi PT Huawei Tech Investment Palembang .......    17 

Gambar 3.2  Huawei GR5  ...............................................................................    20 

Gambar 3.3  Huawei GR 3  ..............................................................................    20 

Gambar 3.4  Huawei Y5 II  ..............................................................................    21 

Gambar 3.5  Huawei Y3 II  ..............................................................................    21 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 
 

  

DAFTAR TABEL 

 

Halaman 

Tabel 1.1  Skala Pengukuran  ...........................................................................    9 

Tabel 3.1  Tabel Responden Berdasarkan Jenis Kelamin ..................................    22 

Tabel 3.2  Tabel Responden Berdasarkan Jurusan  ...........................................    23 

Tabel 3.3  Tabel Harga (X1)  ............................................................................    23 

Tabel 3.4  Tabel Kualitas (X2)  .........................................................................    25 

Tabel 3.5  Tabel Keputusan Pembelian (Y)  .....................................................    26 

Tabel 4.1  Tabel Data Harga (X1), Kualitas (X2) dan  

  Keputusan Pembelian (Y)  ..............................................................    29 

Tabel 4.2  Tabel Hasil Perhitungan Data Keputusan Pembelian, Harga dan  

  Kualitas ..........................................................................................    29 

 

 

 

 

 

 

 

 

 

 

 



xvi 
 

 

DAFTAR LAMPIRAN 

1. Permohonan Surat Pengantar Pengambilan Data 

2. Surat Permohonan Izin Pengambilan Data 

3. Surat Izin Balasan Pengambilan Data 

4. Lembar Kesepakatan Bimbingan Laporan Akhir (LA) 

5. Lembar Bimbingan Laporan Akhir (LA) 

6. Lembar Kunjungan Mahasiswa 

7. Kuesioner Penelitian 

8. Rekap Hasil Jawaban Kuesioner Responden 

9. Daftar Pertanyaan Wawancara pada PT Huawei Tech Investment 

10. Lembar Rekomendasi Ujian Laporan Akhir (LA) 

11. Lembar Revisi Laporan Akhir (LA)  

12. Lembar Tanda Persetujuan Revisi Laporan Akhir (LA) 

 

 

 

 

 

 

 

 

 

 

 

 

 



xvii 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xviii 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xix 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xx 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xxi 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


