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PREFACE 

 

 First of all, the writer would like to express the gratitude to Allah SWT for the 

mercy and bless that has given to the writer. Therefore, the writer could finish the final 

report. This report is written as one of the requirements to finish Diploma study at English 

Department which is entitled “Promotion Media Used in Taman Wisata Alam Punti Kayu 

Palembang.” This final report describes about the descriptive method; the promotion 

media that are used in  Taman Wisata Alam Punti Kayu and obstacles faced by TWA 

Punti Kayu in promoting TWA Punti Kayu to visitors. 

 The writer considers that in writing this final report still has many insufficiencies 

and it is not exactly perfect. This is because the limitation of financial, experience and 

ability the writer has. Therefore, the writer expects the readers can give suggestion and 

critics for this final report. 

 Finally, the writer expects that this report can give advantage and usefulness 

especially for the students of English Department to expand their knowledge about the 

promotion media used in Taman Wisata Alam Punti Kayu Palembang. 

 

Palembang,   July 2017 

            The Writer 

  

     (Destina Wahyuni) 
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ABSTRACT 

 

PROMOTION MEDIA USED IN TAMAN WISATA ALAM PUNTI KAYU 

PALEMBANG 

(Destina Wahyuni, 2017: 31 Pages, 10 Pictures)  

 The title of this final report is The Promotion Media Used in Taman Wisata Alam 

Punti Kayu Palembang. In this final report, the writer makes two problem formulations, 

they are “what promotion media are used in TWAPK and what are the obstacles faced by 

TWAPK in promoting TWAPK?” Also, the purposes of this final report are to know the 

promotion media that are used in TWA Punti Kayu and obstacle faced by TWA Punti 

Kayu in promoting TWA Punti Kayu to visitors. Besides, the benefit is to give 

information and knowledge to the English Departments Students about the promotion 

media of TWAPK which attracts visitors from Palembang or outside Palembang. 

The data were collected by using interview and documentation. The results show 

that the promotion media have been used in TWA Punti Kayu were brochures, banners, 

newspapers, radio, television, promotion to hotels, schools, institutes, official website of 

TWA Punti Kayu and also the social media like Instagram. Meanwhile, TWA Punti Kayu 

faced a bit of obstacles in promoting TWA Punti Kayu to visitors. 

After that, the data were sorted and summarized by paraphrasing the information 

so that the information is easy to understand. Finally, all final data were input by writing 

all the fixed data after being sorted in information details and articles. Then, the results 

were then posted in this final report. 

Keyword: Promotion Media, Taman  Wisata Alam Punti Kayu  
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