
CHAPTERII
LITERATUREREVIEW

Thischapterdiscussesthekeytheoriesandstudiesrelevanttothisfinalproject,namely:

perception,tourismandSaptaPesona.

2.1Perception

AccordingWirawanandSarlito(1976)perceptionistheabilityofapersontoorganizean

observation.Theabilityincludestheabilitytodistinguish,theabilitytogroupandtheabilityto

focus.Therefore,onemayhavedifferentperceptions,althoughtheobjectisthesame.Thisis

possiblebecauseofdifferencesinthevaluesystemandindividualpersonalitytraitsconcerned.

WhileStephen(1996:124)saysperceptionistheimpressionobtainedbytheindividualthrough

thefivesensesandthenanalyzedororganized,interpretedandthenevaluated,sothatindividuals

gainmeaning.Meanwhile,accordingtoToha(2003),perceptionisessentiallyacognitive

processexperiencedbyeveryoneinunderstandingeveryinformationabouttheenvironment

eitherthroughsight,hearing,appreciation,feelingandsmell.

Perceptionisaprocessthatislearnedthroughinteractionwiththeenvironment.One's

perceptionarisesfrom childhoodthroughinteractionwithotherhumanbeings.Therefore,

Jallaludin(1990:64)definesthenotionofperceptionas:"experienceofobjects,eventsor

relationshipsobtainedbyinferringinformationandinterpretingmessages".Thissimilarityof

opinionisseenfromthemeaningofinferringinformationandinterpretingmessagesthathave

relevancetotheprocesstogivemeaning.Thewriterconcludesthatperceptionistheprocessof

receiving,differentiatingandgivingmeaningtothestimulusreceivedbythesensedevice,so

thatitcangiveconclusionsandinterprettotheparticularobjectobserved.

2.1.1KindsofPerception

AccordingtoPradani(2013:1)therearefivekindsofperceptions,theyare:



2.1.1.1VisualPerception

Visualperceptionisobtainedfromvision.Visionistheabilitytorecognizelightand

interpretit,oneofthesenses.Thebodytoolusedtoseeistheeye.Manyanimalswhosesenseof

sightsarenottoosharpanduseothersensestorecognizetheenvironment,suchashearingfor

bats.Humanswithreducedvisionmayuseaidsorundergolasiksurgerytoimprovevision.This

perceptionistheearliestperceptiondevelopedininfantsandaffectsinfantsandtoddlersto

understanditsworld.Visualperceptionisthemaintopicofthediscussionofperceptionin

general,aswellastheperceptionthatisusuallymostdiscussedineverydaycontexts.

2.1.1.2AuditoryPerception

Auditoryperceptionisderivedfromthesenseofhearingthatistheear.Hearingisthe

abilitytorecognizesound.Inhumansandvertebrateanimals,thisisdonemainlybythehearing

systemconsistingoftheears,nervesandbrain.Notallvoicesarerecognizabletoallanimals.

Somespeciescanrecognizecertainamplitudesandfrequencies.Humanscanhearfrom20Hzto

20,000Hz.Whenforcedtohearfrequenciesthataretoohighcontinuously,thehearingsystem

canbecomedamaged.

2.1.1.3PalpabilityPerception

Palpabilityperceptionisobtainedfromthetactilesensesoftheskin.Theskinisdivided

intothreeparts,namelytheepidermis,dermisandsubcutaneous.Theskinservesasaninner

protectivedevice,suchasmuscleandboneasatactiledevicewithvariousreceptorsthatare

sensitivetovariousstimuliasameansofexcretionandtemperaturecontrol.Duetoitsfunction

asatactile,theskinisequippedwithspecialreceptorreceptors.Thereceptorforthepainofits

tipjuttedintotheepidermalregion.Receptorforpressure,thetipisinthedermisawayfromthe

epidermis.Receptorfortouchandheatstimulation,thereceptorendislocatedneartheepidermis.

2.1.1.4ThePerceptionofSmell

Theperceptionofsmellorolfactoryisderivedfromthesenseofsmellthatisthenose.

Thisfeelingismediatedbythesensorcellofthespecializedtestinthevertebratenasalcavity

andbythesensorcellanalogyoftheinvertebrateantenna.Foranimalsinhalerair,theolfactory



systemdetectschemicalsubstancesorinthecaseofaliquidphaseaccessoryolfactorysystem.In

organismsthatliveinwatersuchasfishorcrustaceans,chemicalsarecontainedinthe

surroundingwatermedium.Smellaswellastastingisaformofchemosensory.Thechemicals

thatactivatetheolfactorysystem,usuallyinverysmallconcentrationsarecalledodors.

2.1.1.5PerceptionofTaste

Perceptionoftasteortasteobtainedfromthesenseoftasteisthetongue.Thetastingisa

formofdirectchemoreceptorandisoneofthefivetraditionalsenses.Thissensereferstothe

abilitytodetectthetasteofasubstancesuchasfoodortoxins.Inhumansandmanyother

vertebrateanimals,thesenseoftastingisrelatedtothesenseofsmellintheperceptionofthe

braintotaste.Theclassictastingsensationincludessweet,salty,sourandbitter.

Indeed,therearefivekindsofperceptions.Inthiscase,thewritertrytofindthevisual

perception,auditory,palpabilityandsmellofvisitorsaboutBalaputeraDewaMuseumbasedon

SaptaPesona.

2.1.2Visitors

Visitorshaveavarietyofmotives,interests,expectations,socialcharacteristics,

economics,culture,andsoon(Heher:2003).Withdifferentmotivesandbackgroundsthey

becomethepartythatcreatesdemandfortourismproductsandservices.Thisroleisvery

decisiveandoftenpositionedastheheartoftourismactivityitself.Avisitorisapersonwho

travelsfromhisresidencewithoutsettlingintheplaceheapproachedorjustforawhiletolivein

theplaceheapproached.WorldTourismOrganization(WTO),callingvisitorsastravelerswho

travelshort.Visitorsarepeoplewhotraveltoaregionoraforeigncountryandstayatleast24

hoursoramaximumofsixmonthsintheplace(Soekadijo:2000).Visitorsareconsumersor

usersofproductsandservices.Thechangesthatoccurintheirliveshaveadirectimpactonthe

needsoftourism,whichinthiscasethedemandfortourism.

Basedonthestatementabove,thewriterconcludesthatvisitorsarepeoplewhotravel

fromhisorherresidencewithoutsettlingtovisitaplaceorsomeplacesforcertainpurposes.

2.1.3Visitors’Characteristics

Visitorcharacteristicscan bedivided into two types,namely socio-economic



characteristicsandtravelcharacteristicsassuggestedbySmith(1989:13).Inthiscasethe

characteristicsofvisitorsgiveanindirectinfluenceontourismdevelopment.Indirectinfluence

cannotbeapplieddirectlyjustviewfromthecharacteristicsofvisitors,butitneedstoseethe

relevanceofvisitorperceptions.Visitorstoatourismattractionhavethecharacteristicsand

patterns,needsorreasonstomakeavisittoadifferentattraction.Eachofthesethingsneeda

considerationfortheprovideroftourismsothatinprovidingproductstosuittheinterestsand

needsofvisitors.Thecharacteristicsofvisitorsinclude:

1.Gendersaregroupedintomaleandfemale;

2.Ageistheageoftherespondentatthetimeofthesurvey;

3.Cityorregionoforiginistheareaofresidenceoftherespondent;

4.Educationallevel;

5.Workingstatus;

6.Maritalstatus;and

7.Monthlyincome

2.1.4Visitor’sPurposes

Whiletherespondentpatternofvisitorstoatourismattractionisthemainreasonforthe

trip,hereisthemotiveormainpurposeofthetrip:

1.Thepurposeofthevisitisthemainpurposeoftraveling.

2.Thefrequencyofvisitsisthenumberofvisitstotouristattractionseverconductedby

respondents.

3.Atravelingcompanionisapersonwhotogetherwiththerespondenttravels.

4.Thelengthofvisittimeistheamountoftimegeneratedbytherespondentduringhisstayin

thetouristobject.

5.Theamountofexpenditureistheamountofexpensesorexpensesduringatraveltour.

2.2Tourism

AccordingtoWahab(2003),tourismisatemporarymovementoforganizationsfrom

variousshelters,faithsandreligionsthathavedifferentlifestyles,diverseexpectationsand

motivationsthatcannotbestandardizedbecausetheyareallexpressionsofpurityand

precipitationfeelingsandbehaviorsthatchangeinthelong-termbyplaceandtime.While



Karyono(1997)providesthedefinitionofgeneralandtechnicalontourism.Ingeneral,the

definitionoftourismistheoverallactivityofgovernment,businessandsocietytomanageand

servetheneedsoftourists.Whilethedefinitionoftechnicalontourismisaseriesactivities

performedbyhumanbeingsbothindividuallyaswellasgroupswithintheterritoryoftheirown

countryoroverseas.Theseactivitiesareusingconvenience,servicesandothersupportingfactors

heldbythegovernmentorsocietyinordertorealizethedesiretraveler.AccordingtoSuwantoro

(1997:27),thetermoftourismcloselyrelatedtothesenseoftravel,asachangeoftryingor

earningalivinginaplacevisitedbutsolelytoenjoythejourneyandtosatisfythediversedesires.

Basedonthestatementsabove,itcanbeconcludedthattourismisanactivitythatis

temporarydonebyindividualsandgroupstoenjoythejourneyandtofulfill

thediversedesiresvariety.

2.2.1EssentialElementsforTouristDestination

AccordingtotheDecreeofPostandTelecommunicationsMinisterNo.KM98PW.102

MPPT–87,tourismobjectisaplaceornaturalstatethathasnaturalresourcesthatarebuiltand

developedsoastohavetheattractioncultivatedasaplacevisitedbytourists.Objectsand

attractionsarethingsinthetouristdestinationthathasitsowncharmaspectsthatcaninvite

touriststovisit.Aspectsthatcanattracttouriststovisittouristdestinationsinclude:

NaturalAmenities

Naturalamenitiesareobjectsthatarealreadyavailableandalreadyinnature.Example:

Climate,soilshape,landscapes,floraandfauna,andothers.

ManMadeSupply

Manmadesupplyistheworkofhumanbeingssuchashistoricalobjects,culture,and

religion.

WayofLife

Wayoflifeisthetraditionalwayoflife,livinghabits,customssuchastheburningof

corpsesinBali,SekatenceremonyinJogjakarta.



Culture

Cultureisacultureownedbypeoplewholiveintouristareas.

Indeed,therearefouraspectsthatcanattracttouristtovisittouristdestination:natural

amenities,man-madesupply,wayoflifeandculture.Inthiscase,BalaputeraDewaMuseum

includeaskindofManMadeSupply.

2.2.2Tourist

Touristsareanintegralpartoftheworldoftourism.Touristsarediverse,old-young,poor

-rich,foreign-archipelago,allofwhomhavedifferentdesiresandhopes.AccordingtoYoeti

(1995)touristisanyonewhocomesfromacountrywhosereasonisnottosettleorworkthereon

aregularbasis,andthatinthecountrywherehelivesforawhilespendsthemoneyheearns

elsewhere.WhileUnitedNationsConventionConcerningCustomFacilitiesforTouring(in

Soekadijo,2000)saysatouristisanypersonwhocomestoacountryforlegitimatereasons,

excepttoimmigrateandwhostaysforatleast24hoursandfor6monthsinthesameyear.

AccordingtoSoekadijo(2000)touristsarevisitorsinthecountrieshevisitsatleast24hoursand

whocomebasedonmotivation:

a.Fillinleisuretimeorforfun,onvacation,forhealthreasons,study,familyandsoforth.

b.Travelforbusinesspurposes.

c.Takeatriptovisitmeetingsorasamessenger(scientific,administrative,diplomatic,religious,

sportsandsoon).

WhileinPresidentialInstructionRINo.9Year1969ChapterIArticleI(inSoekadijo,

2000:17)writtenthattouristsareeveryonewhotravelsfromhisplacetovisitelsewhereby

enjoyingthetripandthevisit.

Accordingtoexplanationabove,thewriterconcludesthattouristisanyonewhocomes

fromacountryforlegitimatereasonstovisitelsewheretoenjoyingthetrip.

2.2.3TypesofTourists

Cohen(1972),clarifiedthetouristsonthebasisoftheareatobevisited,aswellasthe



leveloforganizingofhistourtravel.Onthisbasis,Cohendistinguishestouristsonfour,namely:

Drifteristouristswhowanttovisitaregionthatisnotyetknown,andtravelinginsmall

quantities.

Exploreristhetravelerswhotravelbyarrangingtheirownjourneyanddonotwantto

followthestreetsoftourismthatiscommonbutlookingforthingsthatarenotcommon.

Touristslikethesearewillingtotakeadvantageoffacilitieswithlocalstandardsandtheir

interactionwithlocalpeopleisalsohigh.

IndividualMassTourististouristwhosubmittravelarrangementstotravelagentsand

visitfamoustouristdestinations.

Organized-MassTourististouristwhoonlywanttovisitaknowntouristdestination,

withfacilitiessuchasthatcanbefoundinhisresidenceandhistripisalwaysguidedbya

tourguide.

2.3SaptaPesona

Saptameansseven,andPesonameanscharm,altogethermeanssevencharmsthatmust

berealizedinordertoattractvisitorsinatourismplace.SaptaPesonawasmadebythe

governmentofIndonesiatoimprovethequalityoftourisminIndonesia.Chalic(1994:26)states

thatSaptaPesonaisaconditiontoberealizedinordertoattracttouristtovisitanareaorregion

inthecountryandalsocreatebeautifulandenchantingatmosphereespeciallyinplaces

frequentlyvisitedbyvisitorstostaylongerandfeelsatisfiedwhilevisitingtheregion.While,

Sidoarjo(2011:17)saysSaptaPesonaistheconditionthatshouldberealizedinordertoattract

visitorstocometothecertaindestination.Thedestinationshouldbeabletocreatecomfortable

atmospheretothevisitors.Therefore,thevisitorswillfeelcomfortableinthatdestinationand

theywillbesatisfiedwhilevisitingthatplace.

2.3.1ElementsofSaptaPesona

AccordingtoDirectorateofTourism(1993),therearemoredescriptionsabout“Sapta

Pesona”elements.Thoseare:

Safety

ThisisinlinewiththeDepartmentofTourism,ArtandCultureofWestSumatra

Province(2004:30),namely:

"Safetravelerswillbehappytovisitplaceswheretheyfeelsafe,secure,unafraid,



protectedandfreefromthingslikecrimeandviolence,threatscausedbypoorfacilitiesby

society,sosafemeanssecurelifeAndphysical,includingtouristproperty".

Orderliness

InlinewithMuljadi(2010:105)Stateoratmosphereoforderlyfaceoftourists

addressedinseveralaspects,namely:

1)"Orderlyintermsofregulationswheretouristswillgetaconsistentanduniform

implementationofrulesanywhere.

2)Orderlyintermsoftimewheretravelerswillfindeverythingthatissuretimed

accordingtoschedule.

3)Orderlyintermsofqualityofservicewheretouristswillgetahighqualityservice

quality.

4)Orderintermsofinformationwheretravelersalwayseasilygetaccurateinformation

andinunderstandablelanguage".

Cleanliness

InlinewiththeDepartmentofTourism,ArtandCultureofWestSumatraProvince

(2004:31),"Cleanisastateorenvironmentalconditionswhichshowtheatmospherefreeof

waste,dirt,waste,diseasesandpollution".

CoolAtmosphere

Muljadi(2010:106)"Coolisaconditionorstateoftheenvironmentthatprovidesa

freshandcomfortableatmosphere".Clarifiedwith"Suchenvironmentalconditionscreatedby

theefforttocreateanatmosphereofenvironmentalarrangement,plants,greeningonthetourist

route".

Beauty

AccordingtoMuljadi(2010:106)"Beautifulisaconditionorcircumstancethatreflects

aregulararrangement,orderly,andharmonioussothatemitsbeauty".Furtherexplainedthat

"Beautifulviewsfromthepointofuseofthecolormatchingwiththesurroundingenvironment



andbeautyisdemandedfromtheappearanceofallelementsdirectlyrelatedtotourism,suchas

theappearanceofthefaceofthecity,thetouristroutes,andthetouristenvironment".

Friendliness

Friendlyistheattitudeorbehaviorofpeoplewhoarefamiliarwiththeassociation,

respect,andpoliteincommunicating,likestosmile,greeting,likestogiveserviceandlightlegs

helpselflessly,bothprovidedtouristofficerforthetourists(Muljadi,2010)

Memorabiliaormemories

SupportedbythetheoryMuljadi(2010:107)suggeststhesenseofmemoriesincludein

itare:

1)"Thememoriesintermsofcomfortableaccommodationwheretravelersduringthe

staywillgetcomfortintermsofenvironment,roomservice,foodandbeverageserviceandother

services.

2)Memoriesintermsoffascinatingculturalattractionswheretouristswillgetamemory

ofafascinatingculture,intermsofvariety,qualityandcontinuityaswellastherighttime.

3)Memoriesintermsoftypicalfoodareaswheretouristswillgetamemorableof

deliciouslocalfood,hygiene,bervarisiandinterestinginthepresentation.

4)Memoriesintermsofsouvenirswheretouristsgetgoodqualityproducts,charming

andreasonableprice".

Basedonthestatementabove,thewriterconcludesthat“SaptaPesona”isaconceptwhich

realtedtothesupportandrolesocietyinordertocreateconductiveenvironmenttoencouragethe

developmentoftourismindustrythroughtheimplementationsofsevenelementsof“Sapta

Pesona”.Italsohasabigfunctiontocreatethegoodatmosphere,whichhastobefulfilledto

everydestinationforattractingvisitorstovisit.Thatisthereasonwhy“SaptaPesona”isreally

importanttobeimplementedforeverytourismdestinationinIndonesia.Byfulfilling“Sapta

Pesona”,thevisitorswillbesatisfiedwiththedestinantionandcomfortabletostaylongerinthe

destination.


