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ABSTRACT 

THE PROMOTION MEDIA USED IN BALAPUTRA DEWA MUSEUM 

(Yuliana Nababan, 2017, 28 pages, 1 table, 1 picture, and 1 chart) 

 

The title of this final report is The Promotion Media Used in Balaputra 

Dewa Museum. The problem of this final report is what are the promotion media 

implemented in Balaputra Dewa Museum? And the purpose of this final report was 

to know the promotion media used in Balaputra Dewa Museum. The method of this 

final report is Descriptive Method. The subject of this research were the head of 

Balaputra Dewa museum, two staff in the museum and a guide in the museum. The 

data were collected through Interview and Documentation. Based on the finding, 

the writer showed that Balaputra Dewa Musuem has some promotion media to 

promote the museum for public/society. The promotion media used by museum 

were promotion by using social media (facebook) and other promotion (Exhibition, 

Museum Visit School and Cooperation with Tour and Travel agencies). 

Keywords: Promotion media, Balaputra Dewa Museum. 
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