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ABSTRAK 

 

 

Dewasa ini persaingan antar maskapai penerbangan semakin pesat karena muncul 
maskapai penerbangan yang memiliki strategi bisnis dalam memberikan 
pelayanan terbaik kepada pelanggan untuk mempertahankan pangsa pasar yang 
sama, maka dibutuhkan strategi yang efektif. Tujuan penelitian ini adalah untuk 
mengetahui pengaruh kualitas pelayanan, rute penerbangan, harga dan promosi 
terhadap keunggulan bersaing. Penelitian ini menggunakan pendekatan 
kuantitatif. Populasi penelitian ini adalah penumpang Sriwijaya Air, dengan 
jumlah sampel sebanyak 100 orang. Teknik pengambilan sampel menggunakan 
teknik non probability sampling yang diambil secara purposive sampling. Teknik 
analisis data yang digunakan adalah regresi linear berganda Pada pengujian 
asumsi klasik, model regresi berdistribusi normal, bebas multikolonieritas dan 
tidak terjadi heteroskedastisitas. Hasil dari penelitian ini secara parsial 
menunjukkan bahwa kualitas pelayanan dan harga tidak berpengaruh signifikan 
terhadap keunggulan bersaing, sementara rute penerbangan dan promosi 
berpengaruh signifikan terhadap keunggulan bersaing. Hasil secara simultan 
menunjukkan bahwa variabel kualitas pelayanan, rute penerbangan, harga dan 
promosi secara bersama-sama berpengaruh signifikan secara keunggulan bersaing. 
Koefisien determinasi sebesar 0,563 (adjust R square) menunjukkan variabel 
kualitas pelayanan, rute penerbangan, harga dan promosi mampu menjelaskan 
secara bersama-sama terhadap keunggulan bersaing Sriwijaya Air sebesar 56,3%, 
sedangkan sisanya 43,7% dipengaruhi oleh variabel yang tidak diteliti. 

 

Kata kunci :  keunggulan bersaing, kualitas pelayanan, rute penerbangan, harga, 
promosi. 
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ABSTRACT 
 
 
In this era competitor between airlines always increasing than before, due to 
appear airlines who was has business strategy to give the best service to customers 
airline can keep in same market segmentation, which need efectifity strategy. The 
purpose of this study was to determine the effect of service quality, flight routes, 
price and promotion to competitive advantage. The research use a quantitative 
method. Population of this study were all users of Sriwijaya Air in the city of 
Palembang, with the sample was 100 respondents. The sampling technique of this 
study used non probability sampling technique. Analytical tool used was multiple 
regression. To experiment classic test assumptions, normal distribution regression 
model, multikolinieritas independen and don’t haven heteroskedastisitas. The 
results as parcial manner showed that service quality and price variable not 
significantly affected to competitive advantage, mean while flight routes and 
promotion variable significantly affected to competitive advantage. The results as 
semulnatiously showed that all variable independent significantly affected to 
competitive advantage PT Sriwijaya Air. Coefficient of determination was 0,563 
(adjusted R square) indicating that the service quality, flight routes, price and 
promotion variable were able to explain jointly towards a competitive advantage 
of Sriwijaya Air for 56,3%, while remaining 43,7% were influenced by another 
variables that not studied. 
 
 
Keywords: competitive advantage, service quality, flight routes, price and 

promotion 
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