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ABSTRAK

Judul laporan akhir ini adalah Gambaran Tingkat Brand Loyalty Konsumen

Terhadap Ponsel Merek Nokia (Studi Kasus Pada Mahasiswa Jurusan Administrasi

Bisnis Politeknik Negeri Sriwijaya). Tujuan dari penelitian ini adalah untuk

mengetahui gambaran tingkat brand loyalty konsumen ponsel merek Nokia dan

untuk mengetahui tingkat brand loyalty manakah yang paling dominan diduduki

oleh konsumen ponsel merek Nokia. Data yang digunakan adalah kuesioner.

Metode yang digunakan adalah kualitatif dan kuantitatif. Berdasarkan hasil

penelitian, loyalitas konsumen berdasarkan tingkat switcher, habitual buyer,

satisfied buyer, dan commited buyer mendapat hasil dengan kriteria Kuat.

Sedangkan tingkat liking of the brand mendapat hasil dengan kriteria paling tinggi

yaitu Sangat Kuat. Jadi, kesimpulan dari penelitian ini adalah sebagian besar

konsumen ponsel merek Nokia memiliki loyalitas pada tingkat ke empat yaitu

liking of the brand.

Keyword: brand loyalty, switcher, habitual buyer, satisfied buyer, liking of the

brand, commited buyer
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ABSTRACT

The title of this final report is The Overview Of Brand Loyalty Level In The

Consumers Of Nokia Brand (Case Study on Students of Business Administration

Major State Polytechnic of Sriwijaya). The purpose of the study is to know about

the overview of brand loyalty level in the consumers of Nokia brand and which

level of brand loyalty that is the most dominant level to be occupied by the

consumers of Nokia brand. The data were collected through quetioner.  The

methods were used though qualitative and quantitative.  Based on the findings,the

consumer’s loyalty based on switcher, habitual buyer, satisfied buyer, and

commited buyer level gets the results with the strong criteria and the liking of the

brand level gets the highest criteria, it is a very strong criteria. The conclusion of

this study is the consumers of Nokia brand mostly have the loyalty level on the

fourth level, it is the liking of the brand level.

Keyword:  brand loyalty, switcher, habitual buyer, satisfied buyer, liking of the

brand, commited buyer
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