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لََةِ ۚ وَإنَِّهَا لكََبيِرَةٌ إلََِّّ عَلىَ  بْرِ وَالصَّ الْخَاشِعِينَ وَاسْتعَِينوُا باِلصَّ  

Jadikanlah sabar dan shalat sebagai penolongmu. Dan sesungguhnya yang 

demikian itu sungguh berat, kecuali bagi orang-orang yang khusyu'. 

QS Al Baqarah : 45  

 

“Fearless is not the absence of fear, it’s not being completely unafraid. 
Fearless is having doubts, lots of them. But fearless is living in spite of 

those things that scared you to death” 

Taylor swift  

 

“….When you have eliminated the impossible, whatever remains, however 
improbable, must be the truth “ 

Sherlock Holmes – The Sign of Four  
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ABSTRACT 

 

This study aims to determine whether the variables are simultaneously and partially 

powerful with brand image and a dominant variable which influence on purchase 

decision of Samsung Smartphone in Business Administration Associate’s Degree 

Students. Variables of this research are product, use or benefit, price and value as 

independent variable and purchase decision as dependent variable. The research 

applied a survey method. 116 respondents were taken using saturation sampling 

method. The research was conducted at Business Administration Department State 

Polytechnic of Sriwijaya. The model of the research used observation, survey and 

questionnaire and literature study carried systematically on the basis of objective 

research. Regression method used as an analytical method. F test and t test are 

determine  variables are simultaneously and partially affected and value as a variable 

which is more dominant on purchase decision of Samsung smartphone. The result 

showed that product attribute variable significally affected the purchase decision and 

affect the purchase decision just a litte bit, price variable partially affect the decision 

to buy, and value variable is also partially affect the purchase decision. Among the 

four variables of independent variables on dependent variable it is known that the one 

who have the most impact on decision to buy is value variable (X4). All the 

independent variables (product attribute, use or benefit, price, and value) affect the 

purchase decision as dependent variables by 65,20 percent. 

 

Keyword : Brand Image, Purchase Decision, Consumen Behavior  
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