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ABSTRACT 

 

The title of this final report is The Role of Public Relations of PT Kereta Api 

Indonesia (Persero) DIVRE III Sumatera Selatan in a harmonius relationship with 
external public (community).  The purpose of this final report is  to know how the 

role of Public Relations of PT Kereta Api Indonesia (Persero) DIVRE III 
Sumatera Selatan in a harmonius relationship with external public (community) 
and strategy of PT Kereta Api Indonesia (Persero) DIVRE III Sumatera Selatan in 

improving the delivery of information to the external public (community).  The 
sample of this study was 133 respondents whis gotten by using slovin formula.  

The data were collected through questionnaires, interviews, and literature study.  
Then, the data were analyzed by using Interpretation Skor percentages.  The result 
shows that there are two role of public relations of PT Kereta Api Indonesia 

(Persero) Divre III Sumatera Selatan have stronger role of PT Kereta Api 
Indonesia (Persero) DIVRE III Sumatera Selatan in a harmonius relationship with 

external public (community), are as Relationship is in 66,5% value and as Good 
Image Maker is in 57,2% value. While the other role have  quite strongly role of 
PT Kereta Api Indonesia (Persero) DIVRE III Sumatera Selatan in a harmonius 

relationship with external public (community), are as Communicator is in 53,8% 
value and as Backup Management is in 61,9% value.  And the strategy of PT 

Kereta Api Indonesia (Persero) DIVRE III Sumatera Selatan in improving the 
delivery of information to the external public (community) are repeating 
information with variations of information delivery to get attention through print 

media or electronic media. Then maximazing the intensity of news delivery, so 
everyone can get routine news in general and easily.  

 

 

 
Keywords: Public Relations, Role of Public Relations, external public, Harmonius 
      relationship 

 

 

 

 

 

 

 

 

 

 



x 
 

DAFTAR ISI 

                 Halaman 

HALAMAN JUDUL   ....................................................................................         i 

 

LEMBAR PERSETUJUAN LAPORAN AKHIR  ......................................        ii 

 

SURAT PERNYATAAN  ..............................................................................       iii 

 

LEMBAR PENGESAHAN ...........................................................................       iv 

 

MOTTO DAN PERSEMBAHAN ................................................................        v 

 

KATA PENGANTAR  ...................................................................................       vi 

 

UCAPAN TERIMA KASIH .........................................................................      vii 

 

ABSTRACT  ...................................................................................................       ix 

 

DAFTAR ISI ...................................................................................................        x 

 

DAFTAR TABEL ..........................................................................................     xiii 

 

DAFTAR GAMBAR  .....................................................................................     xiv 

 

DAFTAR LAMPIRAN  .................................................................................      xv 

 

BAB I    PENDAHULUAN 

1.1 Latar Belakang  ....................................................................        1 

1.2 Rumusan Masalah  ...............................................................        3 
1.3 Ruang Lingkup Pembahasan ...............................................        3 

1.4 Tujuan dan Manfaat  
1.4.1  Tujuan Penulisan  .................................................        4 
1.4.2  Manfaat Penulisan  ...............................................        4 

 
1.5 Metodelogi Penelitian 

1.5.1  Ruang Lingkup Penelitian  ...................................       5 
1.5.2  Jenis dan Sumber Data .........................................       5 
1.5.3  Metode Pengumpulan Data ..................................       6 

1.5.4  Metode Analisis Data  ..........................................       7 
1.5.5  Populasi, Sampel, dan Teknis Sampling...............       9  

BAB II    TINJAUAN PUSTAKA 

2.1  Humas .................................................................................      12 

2.1.1 Pengertian Humas  .................................................      12 
2.1.2 Peran Humas ..........................................................      13 



xi 
 

2.1.3 Media Humas .........................................................      14 

2.1.4 Bauran Humas .......................................................      16 
2.2 Publik Eksternal ...................................................................      17 
2.3 Hubungan Baik ....................................................................      19 

 
BAB III    KEADAAN UMUM PERUSAHAAN 

3.1 Sejarah Singkat Perusahaan  
3.1.1 Sejarah Singkat PT KAI ........................................      20 

3.2 Makna Logo  
3.2.1 Nama Perusahaan  .................................................      22 
3.2.2 Arti Logo Perusahaan   ..........................................      23 

3.3 Visi & Misi PT Kereta Api Indonesia (Persero)  

3.3.1 Visi Perusahaan   ...................................................      24 

3.3.2 Misi Perusahaan   ...................................................      24 

3.3.3 Tujuan Perusahaan .................................................      24 

3.3.4 Budaya Perusahaan ................................................      25 

3.3.5 Slogan Perusahaan .................................................      26 

3.4 Struktur Organisasi PT Kereta Api Indonesia (Persero) 

 Divre III Sumatera Selatan ..................................................      26    
3.4.1 Struktur Organisasi Bagian Humasda PT Kereta  

 Api (Persero) Divre III Sumatera Selatan..............      27 

3.5 Uraian Tugas   ......................................................................      29 

 

BAB IV    HASIL DAN PEMBAHASAN 

4.1  Peran Humas PT Kereta Api Indonesia (Persero)  

Divre III Sumatera Selatan...................................................      31   
4.1.1 Rekapitulasi Hasil Kuesioner   ..............................      40 

4.2 Cara Humas PT Kereta Api Indonesia (Persero) Divre  

 III Sumatera Selatan Dalam Memperbaiki Penyampaian 
 Informasi Public Ekternal (Masyarakat) ..............................      52 

 
BAB V    PENUTUP 

5.1  Kesimpulan   .......................................................................      54 

5.2  Saran  ..................................................................................      55 

 

DAFTAR PUSTAKA 

 

LAMPIRAN 

 

 



xii 
 

DAFTAR TABEL 

 

                 Halaman 

Tabel 1.1 Tabel Interprestasi Skor  ..........................................................        8  

Tabel 1.2 Tabel Skala Pengukuran ...........................................................        9 

Tabel 4.1 Daftar Pernyataan Variabel Communicator .............................      40 

Tabel 4.2 Daftar Pernyataan Variabel Relationship .................................      43 

Tabel 4.3 Daftar Pernyataan Variabel Backup Management ...................      46 

Tabel 4.4 Daftar Pernyataan Variabel Good Image Maker ......................      49 

          

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 
 

DAFTAR GAMBAR 

 

                 Halaman 

Gambar 1.1 Realisasi Volume Angkutan Penumpang Divre III Sumsel  

tahun 2010-2016  .....................................................................        2 
 

Gambar 3.1 Logo Perusahaan  .....................................................................      23 
 
Gambar 3.2 Struktur Organisasi PT Kereta Api Indonesia (Persero) 

 Divre III Sumatera Selatan  ......................................................      27 
 

Gambar 3.3 Struktur Organisasi Bagian Humasda PT Kereta Api  
 Indonesia (Persero) Divre III Sumatera Selatan   .....................      28 
      

Gambar 4.1 Contoh Kegiatan Humas sebagai Communicator  ...................      32 
 

Gambar 4.2 Contoh Kegiatan Humas sebagai Communicator  ...................      33 
 
Gambar 4.3 Contoh Kegiatan Humas sebagai Relationship Internal   .........      34 

 
Gambar 4.4 Contoh Kegiatan Humas sebagai Relationship Eksternal   ......      35 

 
Gambar 4.5 Contoh Kegiatan Humas sebagai Backup Management    .......      37 
 

Gambar 4.6 Contoh Kegiatan Humas sebagai Backup Management    .......      37 
 

Gambar 4.7 Contoh Kegiatan Humas sebagai Good Image Maker  ............      39 
 
Gambar 4.8 Contoh Kegiatan Humas sebagai Good Image Maker  ............      39 

 
 

 
 

 

 

 

 

 

 

 

 



xiv 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Permohonan Pengantar   

Lampiran 2 Surat Izin Pengambilan Data   

Lampiran 3 Surat Balasan dari PT Kereta Api Indonesia (Persero) DIVRE III 

Sumatera Selatan 

Lampiran 4 Surat Kesepakatan Bimbingan Laporan Akhir  

Lampiran 5   Lembar Bimbingan Laporan Akhir   

Lampiran 6 Kartu Kunjungan Mahasiswa ke Perusahaan   

Lampiran 7  Lembar Rekomendasi   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


