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ABSTRAK 

 

 

PENGARUH KUALITAS PRODUK TERHADAP MINAT PEMBELIAN 

PADA USAHA ES SUM-SUM KUY 

 

Oleh: 

Khoiriyah 

 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk terhadap minat 

pembelian pada usaha Es Sum-Sum Kuy.  Jenis dan sumber data dari penelitian ini 

yaitu data primer didapat dengan survey ke lapangan dan melakukan wawancara 

dengan pemilik usaha, data  sekunder dari studi kepustakaan.  Penelitian ini 

menggunakan 7 dimensi kualitas produk yaitu performance, feature, reability, 

comformance to specification, durability, aestethic, perceived quality dan 4 dimensi 

minat beli.  Metode pengumpulan data didapat dengan melakukan riset lapangan 

dan riset kepustakaan.  Populasi dari penelitian ini adalah seluruh konsumen Es 

Sum-Sum Kuy dengan jumlah sampel sebanyak 90 responden dengan metode 

pengambilan sampel menurut Slovin.  Analisis data pada penelitian ini yaitu 

mengkaji hasil kuesioner dengan menguji validitas, reabilitas, uji t, uji F, uji 

koefisien determinasi dan regresi linier berganda diolah dengan menggunakan 

aplikasi SPSS versi 22 for windows.  Hasil penelitian ini menjukan dimensi kinerja 

(performance) tidak berpengaruh secara signifikan terhadap minat beli, dimensi 

fitur produk (feature) berpengaruh secara signifikan terhadap minat beli, dimensi 

keandalan (reability) berpengaruh secara signifikan terhadap minat beli, dimensi 

kesesuaian dengan spesifikasi (conformance to specification) tidak berpengaruh 

secara signifikan terhadap minat beli, dimensi daya tahan (durability) tidak 

berpengaruh secara signifikan terhadap minat beli, dimensi keindahan (aestethic) 

tidak berpengaruh secara signifikan terhadap minat beli, dimensi kualitas yang di 

presepsikan (perceived quality) tidak berpengaruh secara signifikan terhadap minat 

beli. 

 

Kata Kunci: Performance, Feature, Reability, Comformance To Specification, 

Durability, Aestethic, Perceived Quality 
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ABSTRACT 

 

 

THE EFFECT OF PRODUCT QUALITY ON PURCHASE INTEREST 

IN THE SUM-SUM KUY 

 

By: 

Khoiriyah 

 

This research aims to determine the influence of product quality on purchasing 

interest in Es Sum-Sum Kuy business.  The type and source of data from this study 

is primary data obtained by surveying to the field and conducting interviews with 

business owners, secondary data from literature studies.  This study uses 7 

dimensions of product quality that is performance, feature, reability, comformance 

to specification, durability, aestethic, perceived quality and 4 dimensions of buying 

interest.  The method of data collection is obtained by conducting field research 

and literature research.  The population of this study is all consumers of Ice Sum-

Sum Kuy with a sample number of 90 respondents.  Data analysis in this study is to 

review the results of questionnaires by testing validity, reliability, t test, F test, 

multiple linear coefficient of determination and regression test processed using 

SPSS version 22 for windows application.  The results of this study determined that 

the dimension of performance (performance) does not significantly affect the 

buying interest, the dimension of product features (features) significantly affects the 

buying interest, the dimension of reliability (reability) significantly affects the 

buying interest, the dimension of conformance to specification does not 

significantly affect the buying interest, the dimension of durability does not 

significantly affect the buying interest , the dimension of beauty (aestethic) has no 

significant effect on the buying interest, the perceived quality dimension has no 

significant effect on the buying interest. 

 

Keywords: Performance, Feature, Reability, Comformance To Specification, 

Durability, Aestethic, Perceived Quality 
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