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ABSTRACT 

Designing  A Tourism Promotional Video of D’Matto Millennial Art 

 

(Anggi Febriani, 2018: i-ix + 32 pages) 

This final report is aimed to design a tourism promotional video of 

D’Matto Millennial Art. D’Matto Millennial Art is one of artificial tourism 

objects in Palembang. The purpose of this final report is to find out the steps in 

designing a tourism promotional video of D’Matto Millennial Art and writing a 

narration for tourism promotional video of D’Matto. The writer used Research 

and Development modification developed by Sukmadinata (2005). The method 

has 3 steps: Preliminary study, model development and final product testing. The 

video was designed by the writer and the narration was written by the writer. It 

supported by 3 experts’suggestions for a better final version. It was tested by 3 

experts: the expert of linguistic, the expert of narration video and the expert of 

design video. The writer suggests for people who want to make promotion video 

of D’Matto Millennial Art. People should also make the narration of the video 

because the writer found that most of videos are not completed with narration. 
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