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ABSTRACT 

The Promotion Strategies of Palembang Harum to Promote Palembang 

Traditional Cakes 

 

(Novita Malaya, 2018, 20 pages, 4 pictures) 

This research aims to know the promotion strategies of Palembang Harum to 

promote Palembang traditional cakes. The data collected through direct interview 

with Mardho as the owner of Palembang Harum. The writer used qualitative 

research by using case study method. From this research, the writer got the result 

about the strategies that Palembang Harum used for promoting Palembang 

traditional cakes. The results are Personal Selling, Mass Selling, Sales Promotion 

and Public Relation.  

Keywords: Culinary Tourism, Palembang Culinary, Promotion Strategy, 

Palembang Harum  
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