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ABSTRAK 

 

 

PENGARUH CITRA MEREK DAN PROMOSI TERHADAP LOYALITAS 

KONSUMEN GO-JEK DI KELURAHAN KENTEN LAUT BANYUASIN 

 

 

Oleh: 

Natasya Septebrina L. Tobing 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Citra Merek dan Promosi 

terhadap Loyalitas Konsumen Go-Jek di Kelurahan Kenten Laut. Metode penelitian 

ini menggunakan metode penelitian kuantitatif dengan jumlah sampel ditentukan 

menggunakan rumus Roscoe, karena tidak diketahui jumlah populasinya. Teknik 

pengambilan sampel menggunakan metode purposive sampling. Data penelitian 

menggunakan Analisis Regresi Berganda yang diolah dengan IBM SPSS versi 25 

for windows. Berdasarkan hasil uji t secara parsial variabel Citra Merek dan 

Promosi berpengaruh signifikan terhadap Loyalitas Konsumen. Hasil uji F secara 

simultan variabel idependen citra merek dan promosi bersama-sama berpengaruh 

signifikan terhadap variabel dependen Loyalitas Konsumen Go-Jek di Kelurahan 

Kenten Laut Banyuasin. Citra Merek memberikan pengaruh yang paling dominan 

dengan koefisien regresi sebesar 0,537 terhadap Loyalitas Konsumen. Sedangkan 

variabel Promosi dengan koefisien regresi sebesar 0,161 terhadap Loyalitas 

Konsumen. Sehingga penulis menyarankan agar citra merek dan promosi terus 

diperbarui dengan cara memperketat driver agar menggunakan jaket berlogo dan 

memberikan voucer gratis kepada konsumen yang telah menggunakan jasa Go-Jek 

sebanyak 10 kali. 

 
 

Kata kunci: Citra Merek, Promosi, Loyalitas Konsumen 
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ABSTRACT 

 

 

THE EFFECT OF BRAND IMAGE AND PROMOTION ON GO-JEK 

CONSUMER LOYALTY IN KENTEN LAUT BANYUASIN 

 

 

By: 

Natasya Septebrina L. Tobing 

 

 

This study aims to determine the effect of Brand Image and Promotion on Go-Jek 

Consumer Loyalty in Kenten Laut Village. This research method uses quantitative 

research methods with the number of samples determined using the Roscoe 

formula, because the total population is unknown. The sampling technique used 

purposive sampling method. The research data uses Multiple Regression Analysis 

which is processed with IBM SPSS version 25 for windows. Based on the results 

of the t-test partially Brand Image and Promotion variables have a significant effect 

on Consumer Loyalty. The results of the F test simultaneously the independent 

variables of brand image and promotion together have a significant effect on the 

dependent variable of Go-Jek Consumer Loyalty in Kenten Laut Banyuasin Village. 

Brand Image gives the most dominant influence with a regression coefficient of 

0.537 on Consumer Loyalty. While the Promotion variable with a regression 

coefficient of 0.161 on Consumer Loyalty. So the authors suggest that the brand 

image and promotion be updated by tightening drivers to wear jackets with logos 

and provide free vouchers to consumers who have used Go-Jek services 10 times. 

 

 

Keywords: Brand Image, Promotion, Consumer Loyalty 
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