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ABSTRAK 

 

Tujuan penelitian ini adalah untuk mengetahui Pengaruh Tagline Gratis Ongkir 

Shopee terhadap Keputusan Pembelian pada Mahasiswa Jurusan DIII 

Administrasi Bisnis Politeknik Negeri Sriwijaya.  Pengumpulan data dilakukan 

dengan menyebarkan kuesioner kepada 91 orang responden yang mengetahui 

tagline gratis ongkir Shopee atau pernah menggunakan Shopee.  Penelitian ini 

menggunakan pendekatan kuantitatif.  Penelitian ini menggunakan teknik analisis 

regresi linier sederhana dan uji hipotesis dengan menggunakan program SPSS 

versi 22.  Hasil penelitian menunjukkan bahwa tagline gratis ongkir Shopee 

memiliki hubungan positif  dan keeratan hubungan yang cukup kuat terhadap 

keputusan pembelian pada Mahasiswa Jurusan DIII Administrasi Bisnis 

Politeknik Negeri Sriwijaya.  PT Shopee disarankan mempertahankan citra e-

commerce yang muncul dari tagline gratis ongkir Shopee karena terbukti bahwa 

hasil penelitian ini, tagline gratis ongkir Shopee memediasi hubungan efektifitas 

tagline terhadap keputusan pembelian. 

 

Kata Kunci: Tagline, Keputusan Pembelian  
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ABSTRACT 

 

The purpose of this study was to determine the effect of Shopee's Free Postage 

Tagline on Purchase Decisions in Students of the DIII Business Administration 

Department of the Sriwijaya State Polytechnic. Data collection was carried out by 

distributing questionnaires to 91 respondents who knew the free shipping tagline 

of Shopee or had used Shopee. This study uses a quantitative approach. This study 

uses a simple linear regression analysis technique and hypothesis testing using 

the SPSS version 22 program. The results showed that the Shopee free shipping 

tagline had a positive and strong relationship with purchasing decisions for 

students of the DIII Business Administration Department of the Sriwijaya State 

Polytechnic. PT Shopee is advised to maintain the e-commerce image that arises 

from the Shopee free shipping tagline because it is proven that the results of this 

study, the Shopee free shipping tagline mediates the relationship between the 

effectiveness of the tagline on purchasing decisions. 

 

Keywords: Tagline, Purchasing Decision 
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