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ABSTRACT 

 

 

This report have research about advertising media that use by PT Astra 

Internatioanl Tbk. Auto 2000 Branch Plaju Palembang.  The purpose of this 

report to known, how part of advertising media within trucks buying and the 

effectiveies advertising media thoughtful trucks buying at PT Astra International 

Tbk. Auto 2000 Branch Plaju Palembang.  The methods are use in this report by 

questioner, interview, and library research.  The results showed that showroom 

event (87,24%), brochure (80,27%), newspaper (79,1%), and billboard (78,58%).  

From the results, the writen remark that advertising media of trucks buying 

already good, and the effectivies media is showroom event, the writen fives 

suggestion to PT Astra International Tbk. Auto 2000 Branch Plaju Palembang 

can be add others promotion media to conduct the selling. 

 

 

Keywords: Advertising Media, News paper, Showroom Event, Billboard, 

Brochure. 

 

  



 
 

ABSTRAK 

 

 

Laporan penelitian ini mengenai media periklanan yang digunakan PT 

Astra International Tbk. Auto 2000 Cabang Plaju Palembang. Tujuan dari 

pembuatan laporan ini untuk mengetahui bagaimana peran media periklanan 

dalam pembelian mobil truck merek truk dan media periklanan yang efektif dalam 

pembelian mobil truk pada PT Astra Internatioanl Tbk. Auto 2000 Cabang Plaju 

Palembang.  Metode yang digunakan dalam laporan ini yaitu kuesioner, 

wawancara, dan studi pustaka.  Hasil dari kuesioner yang digunakan menunjukan 

showroom event (87,24%), brosur (80,37%), surat kabar (79,1%), dan reklame 

(78,58%).  Dari hasil penelitian, penulis melihat media periklanan penjualan 

mobil truk sudah baik dan media yang efektif yaitu showroom event.  Penulis 

memberikan saran kepada PT Astra International Tbk. Auto 2000 Cabang Plaju 

Palembang agar dapat menambah media promosi lainnya dalam melakukan 

penjualan. 

 

Kata kunci:  Media periklanan, Surat kabar, Showroom Event, Reklame, Brosur 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

DAFTAR ISI 

 

Halaman 

HALAMAN JUDUL .........................................................................................i 

HALAMAN PENGESAHAN ...........................................................................ii 

KATA PENGANTAR .......................................................................................iii 

UCAPAN TERIMA KASIH ............................................................................iv 

MOTO DAN PERSEMBAHAN ......................................................................vi 

ABSTRACT .......................................................................................................vii 

DAFTAR ISI ......................................................................................................ix 

DAFTAR TABEL .............................................................................................xi 

DAFTAR GAMBAR .........................................................................................xii 

DAFTAR LAMPIRAN .....................................................................................xiii 

BAB I PENDAHULUAN 

1.1. Latar Belakang ....................................................................................1 

1.2. Rumusan Masalah ..............................................................................6 

1.3. Ruang Lingkup Pembahasan ..............................................................6 

1.4. Tujuan dan Manfaat Penelitian ...........................................................6 

1.4.1. Tujuan Penelitian .........................................................................6 

1.4.2. Manfaat Penelitian .......................................................................7 

1.5. Metodologi Penelitian ........................................................................7 

1.5.1. Ruang lingkup Penelitian ............................................................7 

1.5.2. Populasi dan Sampel....................................................................7 

1.5.3. Teknik Pengumpulan Data ..........................................................8 

1.5.4. Jenis dan Sumber Data ................................................................10 

1.5.5. Analisis Data ...............................................................................10 

1.5.6. Teknik Sampling .........................................................................12 

1.6. Sistematika Penulisan .........................................................................12 

 

BAB II LANDASAN TEORI 

2.1. Periklanan ...........................................................................................15 

2.1.1.Tujuan Periklanan ........................................................................16 

2.1.2.Fungsi Periklanan.........................................................................16 

2.1.3.Jenis Media Periklanan ................................................................17 

2.1.4.Kelebihan dan Kekurangan Media Periklanan ............................18 

2.2. Faktor-faktor Pemilihan Media Periklanan ........................................19 

2.3. Macam-macam Periklanan .................................................................19 

2.4. Pengertian Pemasaran .........................................................................21 



 
 

2.5. Promosi  ..............................................................................................22 

2.5.1.Bauran Promosi ............................................................................22 

2.5.2.Tujuan Promosi ............................................................................23 

 2.6. Penjualan ............................................................................................24 

  2.6.1.Tujuan Penjualan .........................................................................24 

  2.6.2.Faktor-faktor yang Mempengaruhi Penjualan .............................24 

 2.7. Pengambilan Keputusan Pembelian ...................................................25 

  2.7.1.Faktor yang Mempengaruhi Keputusan Pembelian .....................25 

  2.7.2.Proses Pengambilan Keputusan Pembelian .................................25 

 

BAB III KEADAAN UMUM PERUSAHAAN 

3.1. Sejarah Singkat Perusahaan ................................................................28 

3.1.1.Sejarah Auto 2000 .....................................................................29 

3.2. Visi dan Misi Perusahaan ...................................................................30 

3.2.1. Visi Perusahaan ...........................................................................30 

3.2.2. Misi Perusahaan...........................................................................30 

3.3. Struktur Organisasi Perusahaan dan Uraian Tugas ............................31 

3.3.1. Struktur Organisasi Perusahaan ...................................................31 

3.3.2. Deskripsi Jabatan .........................................................................31 

3.4. Aspek Kegiatan Perusahaan ...............................................................42 

3.5.1.Produk/Barang .............................................................................42 

3.5.2.Jasa ...............................................................................................42 

3.5. Media Periklanan yang digunakan Perusahaan ..................................46 

3.6. Profil Responden ................................................................................48 

3.6.1.Karakteristik Responden Berdasarkan Jenis Kelamin ...............48 

3.6.2.Karakteristik Responden Berdasarkan Pekerjaan ......................49 

3.6.3.Karakteristik Responden Berdasarkan Penghasilan ..................49 

3.6.4.Karakteristik Responden Berdasarkan Pendidikan....................50 

3.7. Rekapan Hasil Kuesioner ...................................................................51 

BAB IV PEMBAHASAN 

4.1. Peranan Media Periklanan dalam Pembelian Mobil Truk ..................58 

4.2. Media Periklanan yang Paling Efektif dalam Pembelian Mobil  

Truk  ............................................................................................75 

BAB V KESIMPULAN DAN SARAN  

5.1. Kesimpulan .........................................................................................77 

5.2. Saran ...................................................................................................78 

DAFTAR PUSTAKA 

  



 
 

DAFTAR TABEL 

 

Halaman 

Tabel 1.1 Data Penjualan Mobil Truk pada Tahun 2009-2013.................... .         3 

Tabel 1.2 Biaya Promosi pada Tahun 2009-2013..................................... .         4 

Tabel 1.3 Tabel Skala Persentase Penilaian ..............................................      11  

Tabel 1.4 Pengukuran Skala Likert ................................................................      11 

Tabel 3.1 Data Media Periklanan ..................................................................        47 

Tabel 3.2 Biaya Promosi pada Tahun 2009-2013 ...................................... .       47 

Tabel 3.3 Jenis Kelamin Responden .............................................................  .      48 

Tabel 3.4 Responden Berdasarkan Pekerjaan ...........................................      49 

Tabel 3.5 Responden Berdasarkan Penghasilan .............................................       50 

Tabel 3.6 Responden Berdasarkan Pendidikan .............................................        50 

Tabel 3.7 Jawaban Responden Terhadap Media Reklame dalam  

Pembelian MobilTruk ..............................................................................      51 

Tabel 3.8 Jawaban Responden Terhadap Media Surat Kabar dalam  

PembelianMobil Truk ...............................................................................        53 

Tabel 3.9 Jawaban Responden Terhadap Media Brosur  dalam  

Pembelian Mobil Truk....................................................................................       54 

Tabel 3.10 Jawaban Responden Terhadap Media Showroom Event  dalam  

Pembelian Mobil Truk .............................................................................      56 

Tabel 4.1  Rekapitulasi Media Reklame dalam Pembelian Mobil Truk ...        58 

Tabel 4.2  Rekapitulasi Media Surat Kabar dalam Pembelian  

Mobil Truk ................................................................................................        62 

Tabel 4.3  Rekapitulasi Media Brosur dalam Pembelian Mobil Truk ..... 66 

Tabel 4.4  Rekapitulasi Media Showroom Event dalam Pembelian  

Mobil Truk ..............................................................................................      70 

Tabel 4.5  Hasil Wawancara Kepada Kepala Administrasi  dan Sales ...         74 

Tabel 4.6  Hasil Analisis Interpretasi Skor Media Periklanan .................        75     

  



 
 

DAFTAR GAMBAR 

 

Halaman 

Gambar  2.1  Keputusan Pembelian Utama ............................................         16 

Gambar  3.1  Struktur Organisasi ...........................................................               31 

Gambar  4.1  Media Reklame dalam Pembelian Mobil Truk .................              59 

Gambar  4.2  Media Surat Kabar dalam Pembelian Mobil Truk ............              63 

Gambar  4.3  Media Brosur dalam Pembelian Mobil Truk ....................               67 

Gambar  4.4  Media Showroom Event dalam Pembelian Mobil Truk ....              71 

Gambar  4.5  Hasil Analisis pada Tabel 4.6 ...........................................               75 

 

 

 

  



 
 

DAFTAR LAMPIRAN 

 

 

1. Surat Izin Pengambilan Data 

2. Lembar Kesepakatan Bimbingan Laporan Akhir 

3. Lembar Bimbingan Laporan  Akhir 

4. Kartu Kunjungan Mahasiswa 

5. Lembar Rekomendasi Ujian Laporan Akhir 

6. Data Wawancara pada PT. Astra International Tbk. Auto 2000 Cabang Plaju 

Palembang 

  


