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ABSTRACT 

 

The purpose of this final report is to find out how much consumers behavior factors 

influance gold pawning decision at PT Pegadaian (Persero) Lemabang Branch 

Palembang.  Using 44 testing sample with simple regression technique with 

consumers behavior factors as independent variabel (X) and gold pawning decision 

as dependent variabel (Y).  The result of testing are showning that there is an 

significant influance between independent variable and dependent variable. 

 

Keyword: consumers behavior factors influence pawning gold decision 
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