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ABSTRAK 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh word of mouth dan harga baik secara 

parsial maupun secara simultan terhadap keputusan berkunjung wisatawan ke Taman 

Wisata Alam Punti Kayu Palembang. Metode yang digunakan adalah metode deskriptif 

dengan pendekatan kuantitatif. Populasi dalam penelitian ini adalah pengunjung Taman 

Wisata Alam Punti Kayu Palembang. Jumlah populasi diambil dari data satu tahun 

terakhir sebanyak 151.370 orang. Sampel dipilih menggunakan metode Purposive 

sampling sebanyak 100 responden. Teknik pengumpulan data melalui kuesioner, 

dokumentasi dan studi kepustakaan. Analisis data diolah menggunakan program SPSS 

versi 22 dengan Teknik analisis yang digunakan adalah regresi berganda. Hasil penelitian 

menunjukkan bahwa secara parsial word of  mouth  berpengaruh positif dan signifikan 

terhadap keputusan berkunjung wisatawan. Demikian pula, harga berpengaruh positif dan 

signifikan terhadap keputusan berkunjung wisatawan. Word of mouth dan harga secara 

simultan berpengaruh positif dan signifikan terhadap keputusan berkunjung wisatawan. 

 

 

Kata Kunci: Word of Mouth,, Harga, Keputusan Berkunjung Wisatawan 
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ABSTRACK 

 

 

This research aims to determine the influence of word of mouth and prices both partially 

and simultaneously on tourists decision to visit at Punti Kayu Natural Tourism Park 

Palembang. The research methods used descriptive method with quantitative approach. 

Total population drawn from the data one years back as many as 151.370 people.  The  

sample technique used is purposive sampling as many as 100 respondents. Techniques of 

collecting data through questionnaires, documentation and literature studies. Analysis 

data was procesed by using the SPSS program version 22 with analysis technique used is 

multiple regression. The result of this research show that partially word of mouth has 

positive and significant impact on tourists decision to visit. Similiarly, prices has positive 

and significant impact on tourists decision to visit. Word of mouth and prices 

simultaneously have positive and significant impact on tourists decision to visit. 

 

 

Keywords: Word of Mouth, Prices, Tourists Decision to Visit 
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