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ABSTRACT 

 

 

The purpose of this Final Report is to find out how big the influence of quality 

product towards the purchase decision Samsung Galaxy’s handphone to  the 

Toyota AUTO 2000 Veteran Palembang’s Employees simultaneously and 

partially.  This report is also to find out which variables of quality product that 

have dominant influence of the purchase decision Samsung Galaxy’s handphone 

to the Toyota AUTO 2000 Veteran Palembang’s Employees.  The writer was 

collected the data by using questioner that has been given to 50 employees as 

respondens.  The analysis that the writer used are validity test and reliability test, 

multiple  regression  analysis test,  hypothesis  testing  by  t  tes  and  F  test,  and 

analysis of determination coefficient which processed by using SPSS for 

Windows version 19.0.  Based on the result of the analysis, the result of t test 

showed that the quality of product which has the influence of the purchase 

decision Samsung Galaxy’s handphone significanly are variable of reliability is 

2,138 and perceived quality variable is 3,745.  The result of F test is Fcount > Ftable 

(3,780 > 2,140) with significan’s value 0,002, so we can conclude that the quality 

product variable simultaneously has influenced the  purchae  decision of Samsung  

Galaxy’s handphone to the Toyota AUTO 2000 Veteran Palembang’s Employees 

and also the quality product which has dominant influence is perceived quality 

variable with the influence’s level of 46 percent. 
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