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ABSTRAK  

Penelitian ini bertujuan untuk mengetahui pengaruh word of mouth dan citra 

destinasi baik secara masing-masing maupun secara keseluruhan terhadap 

keputusan berkunjung wisatawan ke Museum Sriwijaya.  Metode yang digunakan 

dalam penelitian ini ialah metode deskriptif dengan pendekatan kuantitatif. 

Populasi dalam penelitian ini adalah pengunjung yang pernah berkunjung ke 

Museum Sriwijaya.  Jumlah populasi diambil dari data satu tahun terakhir 

sebanyak 814 orang.  Sampel dipilih menggunakan metode purposive sampling 

sebanyak 89 responden.  Teknik analisis pengumpulan data melalui kuesioner, 

wawancara, obeservasi, dokumentasi serta studi kepustakaan.  Analisis data diolah 

menggunakan program SPSS versi 25 dengan teknik analisis regresi linier 

berganda.  Hasil penelitian menunjukkan bahwa word of mouth berpengaruh 

secara signifikan dan positif terhadap keputusan berkunjung wisatawan.  

Demikian pula, citra destinasi berpengaruh signifikan dan positif terhadap 

keputusan berkunjung wisatawan.  Word of mouth dan citra destinasi berpengaruh 

signifikan dan positif terhadap keputusan berkunjung wisatawan.  

 

Kata Kunci: Word Of Mouth, Citra Destinasi, Keputusan Berkunjung Wisatawan 
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ABSTRACK 

 

This study aims to determine the effect of word of mouth and the image of the 

destination both individually and as a whole on the decision to visit tourists to the 

Sriwijaya Museum. The method used in this study is a descriptive method with a 

quantitative approach. The population in this study were visitors who had visited 

the Sriwijaya Museum. The total population is taken from the data of the last year 

as many as 814 people. The sample was selected using purposive sampling 

method as many as 89 respondents. Data collection analysis techniques are 

through questionnaires, interviews, observations, documentation and literature 

studies. Data analysis was processed using SPSS version 25 program with 

multiple linear regression analysis techniques. The results showed that word of 

mouth had a significant and positive effect on the decision to visit tourists. 

Likewise, the image of the destination has a significant and positive effect on the 

decision to visit tourists. Word of mouth and destination image have a significant 

and positive effect on the decision to visit tourists. 

 

Keywords: Word Of Mouth, Destination Image, Tourist Visiting Decision 
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Sig. (2-tailed) ,047 ,019 ,002 ,016 ,251 ,188  ,001 ,002 ,000 ,001 ,092 ,000 ,016 ,072 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1.8 Pearson 

Correlation 

,393
**
 ,424

*

*
 

,511
*

*
 

,428
*

*
 

,488
*

*
 

,518
*

*
 

,361
*

*
 

1 ,645
*

*
 

,615
*

*
 

,547
*

*
 

,378
*

*
 

,534
*

*
 

,360
*

*
 

,250
*
 ,548

*

*
 

,556
**
 ,749

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,001  ,000 ,000 ,000 ,000 ,000 ,001 ,018 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1.9 Pearson 

Correlation 

,511
**
 ,484

*

*
 

,540
*

*
 

,457
*

*
 

,452
*

*
 

,572
*

*
 

,329
*

*
 

,645
*

*
 

1 ,774
*

*
 

,710
*

*
 

,556
*

*
 

,623
*

*
 

,431
*

*
 

,320
*

*
 

,545
*

*
 

,504
**
 ,819

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000  ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1.1

0 

Pearson 

Correlation 

,270
*
 ,327

*

*
 

,545
*

*
 

,468
*

*
 

,405
*

*
 

,466
*

*
 

,430
*

*
 

,615
*

*
 

,774
*

*
 

1 ,687
*

*
 

,528
*

*
 

,638
*

*
 

,319
*

*
 

,238
*
 ,409

*

*
 

,469
**
 ,758

**
 

Sig. (2-tailed) ,011 ,002 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,002 ,025 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 



 
 

X1.1

1 

Pearson 

Correlation 

,479
**
 ,493

*

*
 

,487
*

*
 

,431
*

*
 

,610
*

*
 

,661
*

*
 

,335
*

*
 

,547
*

*
 

,710
*

*
 

,687
*

*
 

1 ,652
*

*
 

,525
*

*
 

,327
*

*
 

,335
*

*
 

,475
*

*
 

,528
**
 ,804

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 ,000  ,000 ,000 ,002 ,001 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1.1

2 

Pearson 

Correlation 

,526
**
 ,589

*

*
 

,582
*

*
 

,627
*

*
 

,314
*

*
 

,444
*

*
 

,180 ,378
*

*
 

,556
*

*
 

,528
*

*
 

,652
*

*
 

1 ,479
*

*
 

,457
*

*
 

,507
*

*
 

,523
*

*
 

,586
**
 ,737

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,003 ,000 ,092 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1.1

3 

Pearson 

Correlation 

,384
**
 ,491

*

*
 

,523
*

*
 

,427
*

*
 

,324
*

*
 

,334
*

*
 

,408
*

*
 

,534
*

*
 

,623
*

*
 

,638
*

*
 

,525
*

*
 

,479
*

*
 

1 ,493
*

*
 

,422
*

*
 

,615
*

*
 

,610
**
 ,751

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,002 ,001 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1.1

4 

Pearson 

Correlation 

,343
**
 ,572

*

*
 

,458
*

*
 

,362
*

*
 

,138 ,203 ,255
*
 ,360

*

*
 

,431
*

*
 

,319
*

*
 

,327
*

*
 

,457
*

*
 

,493
*

*
 

1 ,553
*

*
 

,731
*

*
 

,605
**
 ,615

**
 

Sig. (2-tailed) ,001 ,000 ,000 ,000 ,198 ,056 ,016 ,001 ,000 ,002 ,002 ,000 ,000  ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1.1

5 

Pearson 

Correlation 

,438
**
 ,494

*

*
 

,293
*

*
 

,415
*

*
 

,094 ,170 ,192 ,250
*
 ,320

*

*
 

,238
*
 ,335

*

*
 

,507
*

*
 

,422
*

*
 

,553
*

*
 

1 ,564
*

*
 

,546
**
 ,543

**
 

Sig. (2-tailed) ,000 ,000 ,005 ,000 ,381 ,110 ,072 ,018 ,002 ,025 ,001 ,000 ,000 ,000  ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1.1

6 

Pearson 

Correlation 

,453
**
 ,580

*

*
 

,466
*

*
 

,346
*

*
 

,275
*

*
 

,352
*

*
 

,366
*

*
 

,548
*

*
 

,545
*

*
 

,409
*

*
 

,475
*

*
 

,523
*

*
 

,615
*

*
 

,731
*

*
 

,564
*

*
 

1 ,765
**
 ,748

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,001 ,009 ,001 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

 

X1.1

7 

Pearson 

Correlation 

,496
**
 ,565

*

*
 

,512
*

*
 

,468
*

*
 

,290
*

*
 

,352
*

*
 

,415
*

*
 

,556
*

*
 

,504
*

*
 

,469
*

*
 

,528
*

*
 

,586
*

*
 

,610
*

*
 

,605
*

*
 

,546
*

*
 

,765
*

*
 

1 ,769
**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,006 ,001 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 



 
 

                   

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Word

_Of_

Mout

h 

Pearson 

Correlation 

,627
**
 ,712

*

*
 

,746
*

*
 

,697
*

*
 

,586
*

*
 

,669
*

*
 

,490
*

*
 

,749
*

*
 

,819
*

*
 

,758
*

*
 

,804
*

*
 

,737
*

*
 

,751
*

*
 

,615
*

*
 

,543
*

*
 

,748
*

*
 

,769
**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

Hasil Uji Validitas 

Correlations 
 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 

X2.1

1 X2.12 X2.13 X2.14 X2.15 

Citra_Des

tinasi 

X2.1 Pearson 

Correlation 

1 ,715
**
 ,607

*

*
 

,593
**
 ,588

**
 ,491

*

*
 

,624
*

*
 

,509
*

*
 

,536
**
 ,514

**
 ,642

*

*
 

,491
**
 ,544

**
 ,641

**
 ,609

**
 ,787

**
 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.2 Pearson 

Correlation 

,715
**
 1 ,566

*

*
 

,534
**
 ,676

**
 ,350

*

*
 

,585
*

*
 

,521
*

*
 

,573
**
 ,589

**
 ,504

*

*
 

,399
**
 ,543

**
 ,554

**
 ,573

**
 ,748

**
 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.3 Pearson 

Correlation 

,607
**
 ,566

**
 1 ,639

**
 ,670

**
 ,436

*

*
 

,646
*

*
 

,414
*

*
 

,571
**
 ,650

**
 ,644

*

*
 

,607
**
 ,614

**
 ,563

**
 ,665

**
 ,813

**
 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.4 Pearson 

Correlation 

,593
**
 ,534

**
 ,639

*

*
 

1 ,668
**
 ,474

*

*
 

,509
*

*
 

,497
*

*
 

,596
**
 ,526

**
 ,603

*

*
 

,529
**
 ,490

**
 ,652

**
 ,507

**
 ,768

**
 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 



 
 

X2.5 Pearson 

Correlation 

,588
**
 ,676

**
 ,670

*

*
 

,668
**
 1 ,438

*

*
 

,614
*

*
 

,544
*

*
 

,662
**
 ,619

**
 ,615

*

*
 

,438
**
 ,531

**
 ,621

**
 ,645

**
 ,808

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.6 Pearson 

Correlation 

,491
**
 ,350

**
 ,436

*

*
 

,474
**
 ,438

**
 1 ,402

*

*
 

,301
*

*
 

,442
**
 ,591

**
 ,616

*

*
 

,452
**
 ,553

**
 ,562

**
 ,381

**
 ,661

**
 

Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000  ,000 ,004 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.7 Pearson 

Correlation 

,624
**
 ,585

**
 ,646

*

*
 

,509
**
 ,614

**
 ,402

*

*
 

1 ,490
*

*
 

,432
**
 ,568

**
 ,615

*

*
 

,566
**
 ,694

**
 ,531

**
 ,550

**
 ,766

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.8 Pearson 

Correlation 

,509
**
 ,521

**
 ,414

*

*
 

,497
**
 ,544

**
 ,301

*

*
 

,490
*

*
 

1 ,568
**
 ,474

**
 ,466

*

*
 

,337
**
 ,341

**
 ,373

**
 ,429

**
 ,619

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,004 ,000  ,000 ,000 ,000 ,001 ,001 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.9 Pearson 

Correlation 

,536
**
 ,573

**
 ,571

*

*
 

,596
**
 ,662

**
 ,442

*

*
 

,432
*

*
 

,568
*

*
 

1 ,691
**
 ,646

*

*
 

,526
**
 ,475

**
 ,516

**
 ,634

**
 ,771

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 



 
 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.10 Pearson 

Correlation 

,514
**
 ,589

**
 ,650

*

*
 

,526
**
 ,619

**
 ,591

*

*
 

,568
*

*
 

,474
*

*
 

,691
**
 1 ,579

*

*
 

,691
**
 ,639

**
 ,521

**
 ,607

**
 ,811

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.11 Pearson 

Correlation 

,642
**
 ,504

**
 ,644

*

*
 

,603
**
 ,615

**
 ,616

*

*
 

,615
*

*
 

,466
*

*
 

,646
**
 ,579

**
 1 ,669

**
 ,715

**
 ,704

**
 ,602

**
 ,839

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.12 Pearson 

Correlation 

,491
**
 ,399

**
 ,607

*

*
 

,529
**
 ,438

**
 ,452

*

*
 

,566
*

*
 

,337
*

*
 

,526
**
 ,691

**
 ,669

*

*
 

1 ,660
**
 ,536

**
 ,598

**
 ,745

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.13 Pearson 

Correlation 

,544
**
 ,543

**
 ,614

*

*
 

,490
**
 ,531

**
 ,553

*

*
 

,694
*

*
 

,341
*

*
 

,475
**
 ,639

**
 ,715

*

*
 

,660
**
 1 ,557

**
 ,578

**
 ,781

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2.14 Pearson 

Correlation 

,641
**
 ,554

**
 ,563

*

*
 

,652
**
 ,621

**
 ,562

*

*
 

,531
*

*
 

,373
*

*
 

,516
**
 ,521

**
 ,704

*

*
 

,536
**
 ,557

**
 1 ,603

**
 ,784

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 



 
 

X2.15 Pearson 

Correlation 

,609
**
 ,573

**
 ,665

*

*
 

,507
**
 ,645

**
 ,381

*

*
 

,550
*

*
 

,429
*

*
 

,634
**
 ,607

**
 ,602

*

*
 

,598
**
 ,578

**
 ,603

**
 1 ,781

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Citra_Des

tinasi 

Pearson 

Correlation 

,787
**
 ,748

**
 ,813

*

*
 

,768
**
 ,808

**
 ,661

*

*
 

,766
*

*
 

,619
*

*
 

,771
**
 ,811

**
 ,839

*

*
 

,745
**
 ,781

**
 ,784

**
 ,781

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 

 

 

 

 

 

 

 

 

 

 

 



 
 

Hasil Uji Validitas 

Correlations 

 
Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y11 Y12 Y13 Y14 Y15 Y16 Y17 Y18 

Keputus

an_Berk

unjung 

Y1 Pearson 

Correlation 

1 ,715
*

*
 

,590
*

*
 

,523
*

*
 

,561
*

*
 

,395
*

*
 

,440
*

*
 

,350
*

*
 

,322
*

*
 

,403
*

*
 

,385
*

*
 

,478
*

*
 

,515
*

*
 

,538
*

*
 

,602
*

*
 

,504
*

*
 

,297
*

*
 

,413
*

*
 

,653
**
 

Sig. (2-

tailed) 
 

,000 ,000 ,000 ,000 ,000 ,000 ,001 ,002 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,005 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y2 Pearson 

Correlation 

,715
*

*
 

1 ,512
*

*
 

,664
*

*
 

,554
*

*
 

,382
*

*
 

,317
*

*
 

,343
*

*
 

,431
*

*
 

,551
*

*
 

,444
*

*
 

,568
*

*
 

,567
*

*
 

,600
*

*
 

,585
*

*
 

,575
*

*
 

,471
*

*
 

,605
*

*
 

,710
**
 

Sig. (2-

tailed) 

,000 
 

,000 ,000 ,000 ,000 ,002 ,001 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y3 Pearson 

Correlation 

,590
*

*
 

,512
*

*
 

1 ,725
*

*
 

,612
*

*
 

,280
*

*
 

,321
*

*
 

,356
*

*
 

,293
*

*
 

,480
*

*
 

,377
*

*
 

,576
*

*
 

,551
*

*
 

,464
*

*
 

,565
*

*
 

,544
*

*
 

,321
*

*
 

,375
*

*
 

,638
**
 

Sig. (2-

tailed) 

,000 ,000 
 

,000 ,000 ,008 ,002 ,001 ,005 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y4 Pearson 

Correlation 

,523
*

*
 

,664
*

*
 

,725
*

*
 

1 ,693
*

*
 

,374
*

*
 

,339
*

*
 

,362
*

*
 

,322
*

*
 

,610
*

*
 

,414
*

*
 

,643
*

*
 

,650
*

*
 

,542
*

*
 

,659
*

*
 

,595
*

*
 

,394
*

*
 

,528
*

*
 

,717
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 
 

,000 ,000 ,001 ,000 ,002 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y5 Pearson 

Correlation 

,561
*

*
 

,554
*

*
 

,612
*

*
 

,693
*

*
 

1 ,462
*

*
 

,419
*

*
 

,537
*

*
 

,464
*

*
 

,592
*

*
 

,566
*

*
 

,654
*

*
 

,657
*

*
 

,607
*

*
 

,667
*

*
 

,575
*

*
 

,536
*

*
 

,629
*

*
 

,783
**
 



 
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y6 Pearson 

Correlation 

,395
*

*
 

,382
*

*
 

,280
*

*
 

,374
*

*
 

,462
*

*
 

1 ,509
*

*
 

,619
*

*
 

,594
*

*
 

,517
*

*
 

,629
*

*
 

,583
*

*
 

,577
*

*
 

,584
*

*
 

,515
*

*
 

,538
*

*
 

,399
*

*
 

,527
*

*
 

,724
**
 

Sig. (2-

tailed) 

,000 ,000 ,008 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y7 Pearson 

Correlation 

,440
*

*
 

,317
*

*
 

,321
*

*
 

,339
*

*
 

,419
*

*
 

,509
*

*
 

1 ,238
*
 ,214

*
 ,427

*

*
 

,330
*

*
 

,448
*

*
 

,393
*

*
 

,386
*

*
 

,493
*

*
 

,413
*

*
 

,398
*

*
 

,441
*

*
 

,565
**
 

Sig. (2-

tailed) 

,000 ,002 ,002 ,001 ,000 ,000 
 

,025 ,044 ,000 ,002 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y8 Pearson 

Correlation 

,350
*

*
 

,343
*

*
 

,356
*

*
 

,362
*

*
 

,537
*

*
 

,619
*

*
 

,238
*
 1 ,870

*

*
 

,536
*

*
 

,623
*

*
 

,433
*

*
 

,543
*

*
 

,527
*

*
 

,465
*

*
 

,438
*

*
 

,379
*

*
 

,451
*

*
 

,689
**
 

Sig. (2-

tailed) 

,001 ,001 ,001 ,000 ,000 ,000 ,025 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y9 Pearson 

Correlation 

,322
*

*
 

,431
*

*
 

,293
*

*
 

,322
*

*
 

,464
*

*
 

,594
*

*
 

,214
*
 ,870

*

*
 

1 ,534
*

*
 

,599
*

*
 

,484
*

*
 

,539
*

*
 

,560
*

*
 

,431
*

*
 

,438
*

*
 

,439
*

*
 

,460
*

*
 

,683
**
 

Sig. (2-

tailed) 

,002 ,000 ,005 ,002 ,000 ,000 ,044 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y10 Pearson 

Correlation 

,403
*

*
 

,551
*

*
 

,480
*

*
 

,610
*

*
 

,592
*

*
 

,517
*

*
 

,427
*

*
 

,536
*

*
 

,534
*

*
 

1 ,721
*

*
 

,778
*

*
 

,741
*

*
 

,686
*

*
 

,740
*

*
 

,677
*

*
 

,572
*

*
 

,623
*

*
 

,821
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 



 
 

Y11 Pearson 

Correlation 

,385
*

*
 

,444
*

*
 

,377
*

*
 

,414
*

*
 

,566
*

*
 

,629
*

*
 

,330
*

*
 

,623
*

*
 

,599
*

*
 

,721
*

*
 

1 ,793
*

*
 

,743
*

*
 

,708
*

*
 

,679
*

*
 

,627
*

*
 

,571
*

*
 

,643
*

*
 

,806
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y12 Pearson 

Correlation 

,478
*

*
 

,568
*

*
 

,576
*

*
 

,643
*

*
 

,654
*

*
 

,583
*

*
 

,448
*

*
 

,433
*

*
 

,484
*

*
 

,778
*

*
 

,793
*

*
 

1 ,844
*

*
 

,817
*

*
 

,800
*

*
 

,799
*

*
 

,641
*

*
 

,739
*

*
 

,882
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y13 Pearson 

Correlation 

,515
*

*
 

,567
*

*
 

,551
*

*
 

,650
*

*
 

,657
*

*
 

,577
*

*
 

,393
*

*
 

,543
*

*
 

,539
*

*
 

,741
*

*
 

,743
*

*
 

,844
*

*
 

1 ,809
*

*
 

,775
*

*
 

,766
*

*
 

,550
*

*
 

,649
*

*
 

,869
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y14 Pearson 

Correlation 

,538
*

*
 

,600
*

*
 

,464
*

*
 

,542
*

*
 

,607
*

*
 

,584
*

*
 

,386
*

*
 

,527
*

*
 

,560
*

*
 

,686
*

*
 

,708
*

*
 

,817
*

*
 

,809
*

*
 

1 ,741
*

*
 

,803
*

*
 

,643
*

*
 

,770
*

*
 

,865
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y15 Pearson 

Correlation 

,602
*

*
 

,585
*

*
 

,565
*

*
 

,659
*

*
 

,667
*

*
 

,515
*

*
 

,493
*

*
 

,465
*

*
 

,431
*

*
 

,740
*

*
 

,679
*

*
 

,800
*

*
 

,775
*

*
 

,741
*

*
 

1 ,686
*

*
 

,543
*

*
 

,643
*

*
 

,843
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y16 Pearson 

Correlation 

,504
*

*
 

,575
*

*
 

,544
*

*
 

,595
*

*
 

,575
*

*
 

,538
*

*
 

,413
*

*
 

,438
*

*
 

,438
*

*
 

,677
*

*
 

,627
*

*
 

,799
*

*
 

,766
*

*
 

,803
*

*
 

,686
*

*
 

1 ,657
*

*
 

,760
*

*
 

,832
**
 



 
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y17 Pearson 

Correlation 

,297
*

*
 

,471
*

*
 

,321
*

*
 

,394
*

*
 

,536
*

*
 

,399
*

*
 

,398
*

*
 

,379
*

*
 

,439
*

*
 

,572
*

*
 

,571
*

*
 

,641
*

*
 

,550
*

*
 

,643
*

*
 

,543
*

*
 

,657
*

*
 

1 ,807
*

*
 

,704
**
 

Sig. (2-

tailed) 

,005 ,000 ,002 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y18 Pearson 

Correlation 

,413
*

*
 

,605
*

*
 

,375
*

*
 

,528
*

*
 

,629
*

*
 

,527
*

*
 

,441
*

*
 

,451
*

*
 

,460
*

*
 

,623
*

*
 

,643
*

*
 

,739
*

*
 

,649
*

*
 

,770
*

*
 

,643
*

*
 

,760
*

*
 

,807
*

*
 

1 ,809
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Keputusan_B

erkunjung 

Pearson 

Correlation 

,653
*

*
 

,710
*

*
 

,638
*

*
 

,717
*

*
 

,783
*

*
 

,724
*

*
 

,565
*

*
 

,689
*

*
 

,683
*

*
 

,821
*

*
 

,806
*

*
 

,882
*

*
 

,869
*

*
 

,865
*

*
 

,843
*

*
 

,832
*

*
 

,704
*

*
 

,809
*

*
 

1 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 
 

 

 

 

 



 
 

 



 
 

HASIL UJI RELIABILITAS 

 

1. Variabel Word Of Mouth (X1) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,929 17 

 

2. Variabel Citra Destinasi (X2) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,949 15 

 

3. Variabel Keputusan Berkunjung (Y) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,952 18 

 

 

 

 
 

 

 

 

 

 

 

 



 
 

HASIL UJI KOEFISIEN DETERMINASI, ANALISIS REGRESI LINIER 

BERGANDA, UJI t, DAN UJI F 

 

HASIL UJI KOEFISIEN DETERMINASI (R
2
) 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 ,919
a
 ,844 ,840 4,943 

a. Predictors: (Constant), Citra_Destinasi (X2), Word_Of_Mouth(X1) 
b. Dependent Variabel : Keputusan Berkunjung (Y) 

 

HASIL UJI ANALISIS REGRESI LINIER BERGANDA 

Coefficients
a
 

Model 

Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -2,964 3,489  -,849 ,398 

Word_Of_Mouth ,281 ,077 ,249 3,632 ,000 

Citra_Destinasi ,926 ,089 ,710 10,350 ,000 

a. Dependent Variable: Keputusan_Berkunjung (Y) 

 

HASIL UJI t 

Coefficients
a
 

Model 
Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -2,964 3,489  -,849 ,398 

Word_Of_Mouth ,281 ,077 ,249 3,632 ,000 

Citra_Destinasi ,926 ,089 ,710 10,350 ,000 

a. Dependent Variable: Keputusan_Berkunjung 

 

HASIL UJI F 

ANOVA
a
 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 11369,909 2 5684,955 232,633 ,000
b
 

Residual 2101,619 86 24,437   
Total 13471,528 88    

a. Dependent Variable: Keputusan_Berkunjung (Y) 
b. Predictors: (Constant), Citra_Destinasi(X2), Word_Of_Mouth (X1) 

 

 



 
 

FREKUENSI JAWABAN RESPONDEN 

VARIABEL WORD OF MOUTH (X1) 

 

X1.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  1 1,0 1,0 1,0 

Cukup Setuju 7 8,0 8,0 9,0 

Setuju  47 53,0 53,0 62,0 

Sangat Setuju 34 38,0 38,0 100 

Total  89 100 100  
 

X1.2  

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  0 0,0 0,0 0,0 

Cukup Setuju 12 13,0 13,0 13,0 

Setuju  48 54,0 54,0 67,0 

Sangat Setuju 29 33,0 33,0 100 

Total  89 100 100  
 

X1.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  2 3,0 3,0 3,0 

Cukup Setuju 12 13,0 13,0 16,0 

Setuju  48 54,0 54,0 70,0 

Sangat Setuju 27 30,0 30,0 100 

Total  89 100 100  
 

X1.4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  1 2,0 2,0 2,0 

Cukup Setuju 11 12,0 12,0 13,0 

Setuju  44 49,0 49,0 63,0 

Sangat Setuju 33 37,0 37,0 100 

Total  89 100 100  
 

 

X1.5 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 2 2,0 2,0 2,0 

Tidak Setuju  9 10,0 10,0 12,0 

Cukup Setuju 11 12,0 12,0 24,0 

Setuju  30 34,0 34,0 58,0 

Sangat Setuju 37 42,0 42,0 100 



 
 

Total  89 100 100  

X1.6 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 2 2,0 2,0 2,0 

Tidak Setuju  8 9,0 9,0 11,0 

Cukup Setuju 12 13,0 13,0 24,0 

Setuju  34 38,0 38,0 63,0 

Sangat Setuju 33 37,0 37,0 100 

Total  89 100 100  

 

X1.7 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 4 4,0 4,0 4,0 

Tidak Setuju  11 12,0 12,0 16,0 

Cukup Setuju 12 13,0 13,0 29.0 

Setuju  34 38,0 38,0 69,0 

Sangat Setuju 28 31,0 31,0 100 

Total  89 100 100  

 

X1.8 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 7 8,0 8,0 8,0 

Tidak Setuju  26 29,0 29,0 37,0 

Cukup Setuju 19 21,0 21,0 58,0 

Setuju  21 24,0 24,0 82,0 

Sangat Setuju 16 18,0 18,0 100 

Total  89 100 100  

 

X1.9 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 5 6,0 6,0 6,0 

Tidak Setuju  12 13,0 13,0 19,0 

Cukup Setuju 21 24,0 24,0 43,0 

Setuju  34 38,0 38,0 81,0 

Sangat Setuju 17 19,0 19,0 100 

Total  89 100 100  

 

X1.10 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 6 6,0 6,0 6,0 

Tidak Setuju  8 9,0 9,0 15,0 

Cukup Setuju 21 22,0 22,0 37,0 

Setuju  36 46,0 46,0 83,0 

Sangat Setuju 18 17,0 17,0 100 

Total  89 100 100  



 
 

 

 

 

X1.11 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 5 6,0 6,0 6,0 

Tidak Setuju  8 9,0 9,0 15,0 

Cukup Setuju 20 22,0 22,0 37,0 

Setuju  41 46,0 46,0 83,0 

Sangat Setuju 15 17,0 17,0 100 

Total  89 100 100  

 

X1.12 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 8 9,0 9,0 9,0 

Cukup Setuju 27 30,0 30,0 39,0 

Setuju 29 33,0 33,0 72,0 

Sangat Setuju 25 28,0 28,0 100 

Total 89 100 100  

 

X1.13 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 3 3,0 3,0 3,0 

Tidak Setuju  7 8,0 8,0 11,0 

Cukup Setuju 26 29,0 29,0 40,0 

Setuju  38 43,0 43,0 83,0 

Sangat Setuju 15 17,0 17,0 100 

Total  89 100 100  

 

X1.14 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  4 4,0 4,0 4,0 

Cukup Setuju 26 29,0 29,0 33,0 

Setuju  42 47,0 47,0 81,0 

Sangat Setuju 17 19,0 19,0 100 

Total  89 100 100  

 

X1.15 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  3 3,0 3,0 3,0 



 
 

Cukup Setuju 15 17,0 17,0 20,0 

Setuju  45 51,0 51,0 71,0 

Sangat Setuju 26 29,0 29,0 100 

Total  89 100 100  

 

X1.16 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  5 6,0 6,0 6,0 

Cukup Setuju 30 40,0 40,0 46,0 

Setuju  34 37,0 37,0 83,0 

Sangat Setuju 20 17,0 17,0 100 

Total  89 100 100  

 

X1.17 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  5 6,0 6,0 6,0 

Cukup Setuju 36 34,0 34,0 40,0 

Setuju  33 38,0 38,0 78,0 

Sangat Setuju 15 22,0 22,0 100 

Total  89 100 100  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

FREKUENSI JAWABAN RESPONDEN 

VARIABEL CITRA DESTINASI (X2) 

 

X2.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  0 0,0 0,0 0,0 

Cukup Setuju 20 22,0 22,0 22,0 

Setuju  39 44,0 44,0 66,0 

Sangat Setuju 30 34,0 34,0 100 

Total  89 100 100  
 

X2.2  

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 1 1,0 1,0 1,0 

Cukup Setuju 18 20,0 20,0 21,0 

Setuju 42 47,0 47,0 69,0 

Sangat Setuju 28 31,0 31,0 100 

Total 89 100 100  
 

X2.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 10 11,0 11,0 11,0 

Cukup Setuju 17 19,0 19,0 30,0 

Setuju 41 46,0 46,0 76,0 

Sangat Setuju 21 24,0 24,0 100 

Total 89 100 100  
 

X2.4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  4 4,0 4,0 4,0 

Cukup Setuju 23 26,0 26,0 30,0 

Setuju  38 43,0 43,0 73,0 

Sangat Setuju 24 27,0 27,0 100 

Total  89 100 100  
 

X2.5 



 
 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  2 2,0 2,0 2,0 

Cukup Setuju 11 12,0 12,0 14,0 

Setuju  45 51,0 51,0 65,0 

Sangat Setuju 31 35,0 35,0 100 

Total  89 100 100  

 

X2.6 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 2 2,0 2,0 2,0 

Tidak Setuju  3 3,0 3,0 5,0 

Cukup Setuju 18 20,0 20,0 25,0 

Setuju  43 48,0 48,0 74,0 

Sangat Setuju 23 26,0 26,0 100 

Total  89 100 100  

 

X2.7 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  2 2,0 2,0 2,0 

Cukup Setuju 23 26,0 26,0 28.0 

Setuju  35 39,0 39,0 67,0 

Sangat Setuju 29 33,0 33,0 100 

Total  89 100 100  

 

X2.8 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  0 0,0 0,0 0,0 

Cukup Setuju 11 12,0 12,0 12,0 

Setuju  39 44,0 44,0 66,0 

Sangat Setuju 39 44,0 44,0 100 

Total  89 100 100  

 

X2.9 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  5 6,0 6,0 6,0 

Cukup Setuju 13 15,0 15,0 21,0 

Setuju  39 44,0 44,0 64,0 

Sangat Setuju 32 36,0 36,0 100 

Total  89 100 100  

 

X2.10 



 
 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju  7 8,0 8,0 8,0 

Cukup Setuju 23 26,0 26,0 34,0 

Setuju  33 37,0 37,0 71,0 

Sangat Setuju 26 29,0 29,0 100 

Total  89 100 100  

 

 

 

X2.11 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 6,0 

Tidak Setuju 1 1,0 1,0 15,0 

Cukup Setuju 24 27,0 27,0 37,0 

Setuju 38 43,0 43,0 83,0 

Sangat Setuju 26 29,0 29,0 100 

Total 89 100 100  
 

X2.12 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 2 2,0 2,0 2,0 

Cukup Setuju 22 25,0 25,0 27,0 

Setuju 35 39,0 39,0 66,0 

Sangat Setuju 30 34,0 34,0 100 

Total 89 100 100  

 

X2.13 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 2 2,0 2,0 2,0 

Cukup Setuju 23 26,0 26,0 28,0 

Setuju 34 38,0 38,0 66,0 

Sangat Setuju 30 34,0 34,0 100 

Total 89 100 100  

 

X2.14 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 2 2,0 2,0 2,0 

Tidak Setuju 6 7,0 7,0 9,0 

Cukup Setuju 20 22,0 22,0 31,0 

Setuju 38 43,0 43,0 74,0 

Sangat Setuju 23 26,0 26,0 100 

Total 89 100 100  



 
 

 

X2.15 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 2 2,0 2,0 2,0 

Cukup Setuju 17 19,0 19,0 21,0 

Setuju 38 43,0 43,0 64,0 

Sangat Setuju 32 36,0 36,0 100 

Total 89 100 100  

 

 

 

FREKUENSI JAWABAN RESPONDEN 

VARIABEL KEPUTUSAN BERKUNJUNG (Y) 

 

Y1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 3 3,0 3,0 4,0 

Cukup Setuju 16 18,0 18,0 22,0 

Setuju 40 45,0 45,0 67,0 

Sangat Setuju 29 33,0 33,0 100 

Total 89 100 100  

 

Y2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 1 1,0 1,0 1,0 

Cukup Setuju 17 19,0 19,0 20,0 

Setuju 36 40,0 40,0 61,0 

Sangat Setuju 35 39,0 39,0 100 

Total 89 100 100  

 

Y3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 2 2,0 2,0 2,0 

Cukup Setuju 12 13,0 13,0 15,0 

Setuju 30 34,0 34,0 49,0 

Sangat Setuju 45 51,0 51,0 100 

Total 89 100 100  

 

Y4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 



 
 

Tidak Setuju 1 1,0 1,0 1,0 

Cukup Setuju 12 13,0 13,0 14,0 

Setuju 34 38,0 38,0 53,0 

Sangat Setuju 42 47,0 47,0 100 

Total 89 100 100  

 

Y5 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 1 1,0 1,0 2,0 

Cukup Setuju 11 12,0 12,0 14,0 

Setuju 39 44,0 44,0 58,0 

Sangat Setuju 37 42,0 42,0 100 

Total 89 100 100  

 

 

Y6 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 7 8,0 8,0 8,0 

Tidak Setuju 21 24,0 24,0 32,0 

Cukup Setuju 22 25,0 25,0 57,0 

Setuju 22 25,0 25,0 81,0 

Sangat Setuju 17 19,0 19,0 100 

Total 89 100 100  

 

Y7 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 4 4,0 4,0 4,0 

Tidak Setuju 10 11,0 11,0 15,0 

Cukup Setuju 9 10,0 10,0 25,0 

Setuju 38 43,0 43,0 69,0 

Sangat Setuju 28 31,0 31,0 100 

Total 89 100 100  

 

Y8 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 4 4,0 4,0 4,0 

Tidak Setuju 7 8,0 8,0 12,0 

Cukup Setuju 21 24,0 24,0 36,0 

Setuju 28 31,0 31,0 67,0 

Sangat Setuju 29 33,0 33,0 100 

Total 89 100 100  

 

Y9 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 4 4,0 4,0 4,0 

Tidak Setuju 8 9,0 9,0 13,0 

Cukup Setuju 17 19,0 19,0 32,0 



 
 

Setuju 39 44,0 44,0 76,0 

Sangat Setuju 21 24,0 24,0 100 

Total 89 100 100  

 

 

Y10 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 7 8,0 8,0 8,0 

Cukup Setuju 19 21,0 21,0 29,0 

Setuju 39 44,0 44,0 73,0 

Sangat Setuju 24 27,0 27,0 100 

Total 89 100 100  

 

 

 

 

 

Y11 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 2 2,0 2,0 2,0 

Tidak Setuju 5 6,0 6,0 8,0 

Cukup Setuju 21 24,0 24,0 32,0 

Setuju 39 44,0 44,0 75,0 

Sangat Setuju 22 25,0 25,0 100 

Total 89 100 100  

 

Y12 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 5 6,0 6,0 7,0 

Cukup Setuju 21 24,0 24,0 31,0 

Setuju 37 42,0 42,0 72,0 

Sangat Setuju 25 28,0 28,0 100 

Total 89 100 100  

 

Y13 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 2 2,0 2,0 2,0 

Tidak Setuju 3 3,0 3,0 5,0 

Cukup Setuju 22 25,0 25,0 30,0 

Setuju 40 45,0 45,0 75,0 

Sangat Setuju 22 25,0 25,0 100 

Total 89 100 100  

 

Y14 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 



 
 

Tidak Setuju 6 7,0 7,0 8,0 

Cukup Setuju 17 19,0 19,0 27,0 

Setuju 41 46,0 46,0 73,0 

Sangat Setuju 24 27,0 27,0 100 

Total 89 100 100  

 

Y15 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 0 0,0 0,0 0,0 

Tidak Setuju 3 3,0 3,0 3,0 

Cukup Setuju 19 21,0 21,0 24,0 

Setuju 46 52,0 52,0 76,0 

Sangat Setuju 21 24,0 24,0 100 

Total 89 100 100  

 

 

 

 

Y16 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 3 3,0 3,0 4,0 

Cukup Setuju 19 21,0 21,0 25,0 

Setuju 37 42,0 42,0 67,0 

Sangat Setuju 29 33,0 33,0 100 

Total 89 100 100  

 

Y17 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 4 4,0 4,0 5,0 

Cukup Setuju 14 16,0 16,0 21,0 

Setuju 41 46,0 46,0 67,0 

Sangat Setuju 29 33,0 33,0 100 

Total 89 100 100  

 

Y18 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 2 2,0 2,0 3,0 

Cukup Setuju 14 16,0 16,0 19,0 

Setuju 39 44,0 44,0 63,0 

Sangat Setuju 33 37,0 37,0 100 

Total 89 100 100  

 



 
 

 

 

 

 

 



 
 

 



 
 

JENIS KELAMIN 

 Frequency Percent 
Valid 

Percent 

Cumulative 

Percent 

Valid Laki – laki  28 31,0 31,0 31,0 

Perempuan 61 69,0 69,0 100 

Total  89 100 100  

 

USIA  

 Frequency Percent Valid Percent Cumulative Percent 

Valid  17 – 24 tahun 64 72,0 72,0 72,0 

25 – 32 tahun  13 15,0 15,0 87,0 

33 – 40 tahun  4 4,0 4,0 91,0 

41 – 48 tahun 3 3,0 3,0 94,0 

>48 tahun  5 6,0 6,0 100 

Total  89 100 100  

 

PENDIDIKAN 

 Frequency Percent Valid Percent Cumulative Percent 

Valid  SD 0 0,0 0,0 0,0 

SMP 0 0,0 0,0 0,0 

SMA  52 58,0 58,0 58,0 

DIPLOMA 8 9,0 9,0 67,0 

S1 25 28,0 28,0 95,0 

S2 4 5,0 5,0 100 

TOTAL  89 100 100  

 

PEKERJAAN 

 Frequency Percent 
Valid 

Percent 

Cumulative 

Percent 

Valid Pelajar/ Mahasiswa  51 57,0 57,0 57,0 

PNS 10 11,0 11,0 68,0 

Wirausaha 10 11,0 11,0 79,0 

Karyawan Swasta 14 16,0 16,0 95,0 

Lainnya  4 5,0 5,0 100 

Total  89 100 100  

 

 

 



 
 

 

INFORMASI OBJEK WISATA 

 Frequency Percent 
Valid 

Percent 

Cumulative 

Percent 

Valid Brosur, Iklan, Pamflet 3 3,0 3,0 3,0 

Media Sosial 49 55,0 55,0 58,0 

Rekomendasi Teman 33 37,0 37,0 95,0 

Lainnya  4 5,0 5,0 100 

Total  89 100 100  

 

FREKUENSI KUNJUGAN  

 Frequency Percent 
Valid 

Percent 

Cumulative 

Percent 

Valid 1 kali 39 44,0 44,0 44,0 

2 kali 20 22,0 22,0 66,0 

3 kali  9 10,0 10,0 76,0 

Lebih dari 3 kali 21 24,0 24,0 100 

Total  89 100 100  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

r-tabel, t-tabel, dan F-tabel 

 

r-tabel t-tabel F-tabel 

0,2084 1,662 3,10 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

DOKUMENTASI 

 

 

 Koleksi dari Museum Sriwijaya  

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

REKAPITULASI JAWABAN RESPONDEN  

HASIL KUESIONER PENELITIAN  

PENGARUH WORD OF MOUTH DAN CITRA DESTINASI TERHADAP KEPUTUSAN BERKUNJUNG WISATAWAN KE 

MUSEUM SRIWIJAYA  

 

No. X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 X1.13 X1.14 X1.15 X1.16 X1.17 JUMLAH 

1 5 5 5 5 5 2 5 2 4 4 4 5 5 5 5 5 5 76 

2 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

3 3 3 4 4 5 5 4 3 3 4 4 4 4 3 4 3 3 63 

4 5 5 4 5 5 5 1 2 1 1 5 5 1 3 5 3 4 60 

5 4 4 2 2 4 3 2 2 2 2 4 2 3 4 3 3 3 49 

6 4 4 4 4 5 5 3 3 4 5 4 4 4 4 4 4 4 69 

7 5 5 4 5 4 5 3 3 3 3 4 5 4 4 4 4 4 69 

8 4 4 4 3 4 4 4 2 3 3 4 3 4 4 4 3 3 60 

9 3 3 3 3 3 3 3 2 2 3 3 3 2 3 3 3 3 48 

10 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

11 4 4 4 4 4 4 4 4 4 4 4 5 4 5 5 5 4 72 

12 5 4 4 5 5 5 2 3 5 4 4 4 3 3 4 3 3 66 

13 5 4 4 4 4 4 5 4 4 4 4 4 3 4 4 4 4 69 

14 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 67 

15 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

16 5 5 4 4 2 2 5 2 4 4 4 4 5 4 5 5 5 69 

17 5 4 4 4 5 5 4 4 4 3 3 3 4 4 4 4 4 68 

18 5 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 73 

19 5 4 4 4 4 4 4 3 4 3 4 4 4 4 4 4 3 66 

20 5 5 5 5 1 1 1 1 2 1 1 5 2 5 5 3 3 51 

21 5 5 4 4 2 4 4 3 5 4 4 4 4 4 4 3 3 66 

22 4 4 5 5 5 5 2 2 5 5 5 4 4 4 4 4 4 71 

23 4 4 4 4 2 2 4 4 4 4 4 4 5 5 5 4 4 67 

24 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

25 4 4 5 4 4 4 4 3 5 5 4 5 4 4 3 3 4 69 

26 4 4 4 4 4 4 5 2 3 3 4 3 5 3 4 4 3 63 

27 5 5 5 5 4 5 5 3 4 4 4 5 4 4 4 4 4 74 



 
 

28 5 4 4 5 4 4 5 4 3 3 3 4 5 3 5 3 4 68 

29 5 5 5 5 5 5 5 5 5 5 5 5 4 4 5 5 5 83 

30 4 4 4 4 4 4 4 2 4 4 4 4 4 4 4 4 4 66 

31 5 5 5 5 5 5 5 5 4 4 4 5 4 5 5 5 4 80 

32 5 4 4 4 4 4 4 4 4 4 4 4 3 3 3 3 3 64 

33 4 3 4 4 4 4 1 2 2 3 3 4 3 3 4 3 3 54 

34 5 5 4 4 2 4 5 2 4 2 4 4 2 4 5 5 4 65 

35 4 3 4 4 2 3 4 4 3 4 3 4 3 3 4 4 4 60 

36 4 4 4 4 4 4 4 4 3 4 3 3 4 3 3 3 3 61 

37 4 3 3 4 3 4 4 2 3 4 3 3 3 2 4 2 3 54 

38 4 4 4 4 4 4 4 4 4 4 3 3 3 3 4 3 3 62 

39 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

40 4 4 3 4 3 2 3 3 3 2 1 2 3 2 4 3 2 48 

41 4 3 3 3 4 4 1 1 3 1 2 3 1 3 3 3 2 44 

42 4 5 5 5 5 5 5 4 5 5 5 5 5 4 5 4 4 80 

43 4 4 5 5 5 5 5 3 5 5 5 5 4 3 4 3 3 73 

44 3 3 3 4 2 2 5 1 1 2 1 2 2 4 4 3 3 45 

45 4 4 2 3 2 2 2 2 3 3 3 3 3 4 5 4 3 52 

46 5 5 5 5 4 4 5 3 4 4 4 4 4 4 4 4 4 72 

47 4 4 4 5 5 5 4 1 2 3 4 4 2 2 2 2 3 56 

48 4 4 4 4 5 5 3 1 3 3 3 3 3 3 5 3 3 59 

49 5 4 4 5 5 4 5 4 4 4 4 4 4 4 5 4 5 74 

50 3 4 4 3 4 4 4 4 2 2 3 3 3 4 4 5 5 61 

51 3 4 4 4 4 3 2 2 2 3 2 3 3 3 3 3 3 51 

52 4 4 4 4 4 2 2 2 1 1 1 2 3 3 3 3 3 46 

53 4 4 4 4 1 1 5 1 1 4 2 3 3 3 4 2 3 49 

54 5 5 4 5 5 5 3 3 4 4 4 5 4 4 5 4 4 73 

55 2 3 4 4 5 3 3 3 3 4 3 3 2 4 3 2 2 53 

56 5 3 4 3 3 3 3 3 4 4 4 4 3 3 4 4 4 61 

57 4 4 4 4 3 4 2 2 3 3 2 3 3 4 4 3 3 55 

58 4 5 4 5 4 5 4 5 4 5 4 5 4 5 4 5 4 76 

59 4 4 3 4 5 4 4 4 5 5 5 5 4 4 4 4 4 72 

60 4 4 4 4 3 4 2 2 3 3 2 3 3 4 4 3 3 55 

61 5 5 5 5 4 5 4 5 4 5 4 4 4 5 4 5 5 78 

62 4 4 4 3 5 4 4 4 3 4 4 3 4 3 4 4 3 64 



 
 

63 4 4 4 4 3 3 4 2 2 3 4 4 3 2 2 2 2 52 

64 4 5 4 4 2 4 3 2 3 3 2 5 5 5 5 5 5 66 

65 4 4 4 4 5 4 4 5 3 4 4 4 3 3 5 4 4 68 

66 4 4 4 4 5 4 5 2 3 4 4 4 4 4 4 4 4 67 

67 4 4 4 4 4 4 4 3 4 3 4 4 4 4 4 4 4 66 

68 4 4 4 4 4 4 3 3 2 2 3 3 4 4 4 4 3 59 

69 3 3 3 4 2 2 5 1 1 2 1 2 2 4 4 3 3 45 

70 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

71 4 4 3 3 4 4 5 2 2 1 3 3 1 4 4 3 3 53 

72 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 51 

73 4 4 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 72 

74 4 4 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 72 

75 5 5 5 5 5 5 5 2 4 5 5 5 4 5 5 5 3 78 

76 4 3 3 3 3 3 4 2 2 2 2 2 3 3 2 3 3 47 

77 4 4 3 3 3 3 4 2 4 3 3 3 3 3 3 3 3 54 

78 4 4 4 4 3 3 3 3 3 4 3 3 3 3 4 3 2 56 

79 4 4 4 4 4 4 4 4 4 4 3 5 4 3 3 5 4 67 

80 4 4 4 4 5 5 4 4 4 4 3 2 3 3 3 3 3 62 

81 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

82 4 4 4 4 4 3 4 2 2 1 2 3 4 4 4 4 4 57 

83 4 4 3 4 5 5 2 2 4 3 4 4 4 4 5 4 3 64 

84 5 5 5 5 5 5 2 5 4 3 4 4 4 4 4 4 3 71 

85 5 5 5 5 5 5 2 5 5 5 5 5 5 4 4 4 5 79 

86 4 4 4 4 4 4 4 4 4 4 4 2 4 4 4 4 4 66 

87 5 5 5 5 5 5 5 5 4 4 4 3 4 4 4 4 4 75 

88 5 5 5 5 5 5 5 5 5 4 4 3 3 4 3 4 4 74 

89 4 4 5 4 4 4 4 3 4 4 3 3 4 5 3 5 3 66 

 

 

 

 

 



 
 

REKAPITULASI JAWABAN RESPONDEN  

HASIL KUESIONER PENELITIAN  

PENGARUH WORD OF MOUTH DAN CITRA DESTINASI TERHADAP KEPUTUSAN BERKUNJUNG WISATAWAN KE 

MUSEUM SRIWIJAYA  

 

No. X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 X2.11 X2.12 X2.13 X2.14 X2.15 JUMLAH 

1 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 75 

2 5 5 5 4 5 5 5 5 4 5 5 5 4 5 5 72 

3 5 5 4 4 5 4 3 5 5 5 3 4 3 3 4 62 

4 3 5 5 5 5 1 5 5 5 5 3 4 4 1 5 61 

5 3 4 3 2 4 2 4 4 4 3 3 3 3 3 3 48 

6 5 4 4 4 4 4 5 4 4 4 4 4 4 4 4 62 

7 5 5 5 5 4 5 4 4 4 4 4 4 4 4 4 65 

8 4 4 4 3 4 2 4 4 4 3 4 4 3 3 4 54 

9 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 45 

10 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 75 

11 5 4 4 4 4 5 5 5 4 5 4 5 5 5 5 69 

12 5 5 4 5 5 4 4 5 5 4 5 5 4 4 5 69 

13 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 61 

14 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 59 

15 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 75 

16 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 75 

17 4 5 4 4 4 4 4 5 5 5 4 4 4 4 4 64 

18 4 4 4 4 4 4 5 5 5 5 5 5 5 5 5 69 

19 4 5 4 3 4 3 3 5 5 5 3 4 4 4 5 61 

20 5 5 4 5 5 1 3 5 5 3 4 4 3 5 5 62 

21 4 4 4 4 4 4 4 4 4 4 5 5 4 4 4 62 

22 4 4 4 3 4 4 4 3 3 4 4 4 4 4 3 56 

23 4 4 4 4 4 4 5 5 4 4 4 5 4 4 4 63 

24 5 5 4 5 5 5 4 5 5 5 5 5 5 5 5 73 

25 5 5 3 4 5 4 5 5 4 4 4 4 5 4 3 64 

26 5 5 3 4 4 5 4 5 5 4 4 3 4 4 5 64 

27 5 5 4 4 4 5 5 5 5 4 5 5 5 5 5 71 



 
 

28 3 4 4 5 5 5 3 4 4 5 3 3 3 4 3 58 

29 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 75 

30 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 60 

31 5 5 4 4 5 4 5 4 5 5 4 5 5 4 5 69 

32 3 3 4 3 3 4 3 4 4 4 4 4 4 3 4 54 

33 5 5 4 3 5 4 4 4 4 4 4 3 4 3 4 60 

34 4 4 5 5 5 5 4 5 5 4 5 5 5 5 5 71 

35 4 4 4 4 4 4 4 4 4 3 3 4 3 4 4 57 

36 4 4 4 5 5 5 5 5 5 5 5 5 5 5 5 72 

37 4 4 2 3 4 3 5 5 3 3 3 3 3 3 4 52 

38 4 3 3 4 4 4 4 5 4 3 4 4 4 4 4 58 

39 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 75 

40 4 3 2 2 2 4 2 3 2 3 2 3 4 1 3 40 

41 3 2 2 2 3 3 3 3 3 2 3 3 2 2 3 39 

42 5 5 5 5 5 5 5 4 5 5 5 5 5 5 5 74 

43 5 4 5 4 4 4 5 5 4 5 5 5 5 4 4 68 

44 3 3 3 4 4 4 3 4 4 3 3 4 3 3 4 52 

45 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 61 

46 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 60 

47 4 4 4 3 4 4 4 3 5 4 4 5 4 4 5 61 

48 3 3 2 3 4 2 3 5 3 3 3 3 3 3 3 46 

49 4 4 5 4 5 5 4 4 5 5 5 5 5 5 5 70 

50 3 4 2 3 4 4 3 4 4 3 3 3 3 3 3 49 

51 4 3 4 4 4 4 3 4 4 4 4 4 3 4 4 57 

52 3 3 2 3 2 3 2 3 3 2 3 3 2 2 2 38 

53 4 4 5 2 4 3 4 5 3 3 4 4 4 2 5 56 

54 5 5 4 4 5 5 5 5 5 5 5 4 5 5 4 71 

55 3 3 3 3 4 4 3 5 5 4 3 3 3 2 4 52 

56 3 3 4 4 4 3 3 3 3 3 4 5 5 4 4 55 

57 3 3 2 3 3 3 3 3 2 2 3 3 3 3 3 42 

58 5 4 5 4 5 4 5 4 5 4 5 4 5 4 5 68 

59 5 4 4 5 4 4 4 5 5 4 4 5 4 4 4 65 

60 3 3 2 3 3 3 3 3 2 2 3 3 3 3 3 42 

61 4 4 5 4 5 4 5 4 4 5 4 5 4 5 4 66 

62 4 4 3 4 4 3 4 4 4 3 4 4 5 4 3 57 



 
 

63 3 3 3 3 3 3 3 4 3 3 3 3 3 2 3 45 

64 5 5 4 5 5 4 4 4 4 4 4 4 4 5 5 66 

65 4 4 4 3 4 4 3 5 4 3 4 3 4 4 4 57 

66 4 4 5 5 5 5 5 5 5 5 5 5 5 4 4 71 

67 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 60 

68 4 3 4 3 4 4 4 4 4 3 4 3 3 3 4 54 

69 3 3 3 4 4 4 3 4 4 3 3 4 3 3 4 52 

70 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 75 

71 3 4 2 3 3 4 3 5 3 3 4 3 3 3 2 48 

72 3 3 2 3 3 3 3 4 4 4 3 3 3 3 3 47 

73 4 4 4 4 4 4 5 4 4 4 4 4 5 3 4 61 

74 4 4 4 4 4 4 5 4 4 4 4 4 5 3 4 61 

75 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 74 

76 3 4 3 3 3 3 3 3 4 3 3 4 4 3 3 49 

77 3 4 3 3 4 4 4 4 3 3 4 4 5 2 3 53 

78 4 4 3 4 4 4 4 4 4 4 5 5 5 4 5 63 

79 5 3 4 5 3 3 4 5 4 3 4 5 3 3 3 57 

80 4 4 5 4 4 3 5 4 3 3 3 3 5 4 4 58 

81 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 75 

82 4 4 3 3 5 4 4 4 4 4 4 4 4 4 5 60 

83 5 5 4 5 5 4 4 5 5 2 5 2 4 5 4 64 

84 4 4 4 4 4 3 4 4 3 2 3 2 3 4 4 52 

85 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 62 

86 4 4 3 4 4 3 4 4 2 2 3 3 3 4 4 51 

87 4 4 4 4 4 4 4 4 2 4 3 4 4 4 4 57 

88 4 4 3 3 3 3 3 3 4 4 4 4 4 4 5 55 

89 4 3 4 5 5 5 3 4 5 4 5 3 4 4 4 62 

 

 

 

 

 



 
 

REKAPITULASI JAWABAN RESPONDEN  

HASIL KUESIONER PENELITIAN  

PENGARUH WORD OF MOUTH DAN CITRA DESTINASI TERHADAP KEPUTUSAN BERKUNJUNG WISATAWAN KE 

MUSEUM SRIWIJAYA  

 

No.  Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y11 Y12 Y13 Y14 Y15 Y16 Y17 Y18 JUMLAH 
1 5 5 5 5 5 2 5 2 2 5 5 5 4 4 4 5 5 5 78 

2 4 4 5 5 5 5 4 5 5 5 5 5 5 5 4 5 5 5 86 

3 5 5 5 5 5 4 4 4 3 3 3 3 3 3 4 4 3 5 71 

4 2 5 5 5 5 4 1 5 5 5 5 5 5 5 4 5 5 5 81 

5 3 3 3 3 3 1 2 3 2 2 3 2 2 2 2 3 2 2 43 

6 4 4 4 4 4 3 3 4 4 4 4 4 4 4 4 5 5 5 73 

7 4 5 5 5 5 3 3 4 4 5 5 5 5 5 5 5 5 5 83 

8 3 3 3 3 4 2 4 3 3 3 3 3 3 2 3 3 4 3 55 

9 3 3 3 3 3 2 2 3 3 3 3 2 2 3 3 3 3 3 50 

10 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

11 4 4 5 5 4 4 4 4 4 5 5 5 4 4 4 4 4 4 77 

12 4 5 5 5 5 2 2 5 5 5 5 5 4 4 5 4 5 5 80 

13 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

14 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

15 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

16 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

17 5 5 5 5 4 4 4 5 5 4 4 4 4 4 4 4 4 4 78 

18 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

19 4 4 5 5 4 2 4 4 4 3 4 4 4 4 4 4 4 4 71 

20 4 4 4 4 4 2 2 1 1 3 4 4 3 4 4 3 5 5 61 

21 4 4 4 5 4 4 4 2 2 4 4 4 4 4 4 4 4 4 69 

22 3 4 4 4 4 4 4 3 4 4 4 4 4 3 3 4 4 4 68 

23 4 4 4 4 4 2 4 2 2 4 4 4 4 4 5 4 4 4 67 

24 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

25 5 5 4 4 4 3 4 4 4 4 3 4 4 5 4 4 4 4 73 

26 3 3 3 4 5 2 3 3 4 4 3 4 4 5 4 5 5 5 69 



 
 

27 4 4 5 5 4 4 5 4 4 5 4 5 4 5 5 5 5 5 82 

28 3 5 4 4 4 2 4 3 4 4 4 4 4 4 4 4 4 4 69 

29 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

30 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

31 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 2 5 87 

32 4 4 4 4 4 4 4 3 4 3 3 3 3 3 3 4 4 4 65 

33 5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 75 

34 5 4 5 5 5 2 5 4 2 4 4 4 4 4 4 4 4 5 74 

35 4 4 4 4 3 3 4 3 4 4 4 4 4 4 4 4 4 4 69 

36 5 5 5 5 5 3 5 5 5 5 5 5 5 5 5 5 5 5 88 

37 5 5 5 5 4 3 3 3 3 3 2 3 3 4 3 5 4 4 67 

38 4 4 4 4 5 3 4 4 4 3 3 4 4 4 4 4 4 4 70 

39 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

40 2 4 2 2 3 2 4 2 3 2 2 2 1 3 2 2 5 5 48 

41 3 3 3 3 2 1 1 3 3 2 2 1 1 1 3 1 1 1 35 

42 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

43 4 4 5 4 5 3 5 5 5 5 5 5 5 5 4 5 5 5 84 

44 4 4 5 5 4 1 5 1 1 4 1 3 3 2 4 3 3 3 56 

45 4 4 4 4 4 2 2 2 2 4 3 4 4 4 3 4 4 4 62 

46 4 4 5 5 5 5 5 5 4 4 4 5 4 5 5 5 5 5 84 

47 3 4 5 5 5 5 5 4 4 4 4 4 4 4 4 4 4 5 77 

48 3 4 5 5 3 1 1 3 3 3 3 3 4 3 3 3 3 3 56 

49 5 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 77 

50 3 3 4 4 5 2 3 3 3 3 3 3 3 2 3 2 3 3 55 

51 4 4 4 4 4 3 4 3 4 4 4 4 3 4 3 3 3 3 65 

52 1 2 3 3 1 2 2 2 2 2 2 2 2 2 2 2 2 2 36 

53 4 5 5 5 4 2 5 1 1 3 3 4 4 4 4 5 4 4 67 

54 5 5 5 5 5 3 3 5 5 4 4 4 5 5 4 5 5 5 82 

55 4 4 4 5 5 3 3 5 5 4 3 3 3 3 3 3 3 3 66 

56 3 3 3 3 3 4 5 5 4 4 4 3 3 3 3 4 5 5 67 

57 3 3 3 3 3 3 2 3 3 3 3 3 3 3 3 3 3 3 53 

58 4 5 4 5 4 5 4 5 4 5 4 5 4 5 4 5 4 5 81 

59 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 73 

60 3 3 3 3 3 3 2 3 3 3 3 3 3 3 3 3 3 3 53 

61 4 5 2 5 5 5 4 5 4 4 5 4 5 4 5 4 5 5 80 



 
 

62 4 3 5 3 4 3 5 4 4 3 4 4 3 4 4 4 5 4 70 

63 4 3 3 3 3 3 4 2 2 2 3 2 3 4 3 3 3 3 53 

64 5 5 5 5 5 2 3 3 4 4 4 5 5 5 5 4 4 4 77 

65 4 5 3 4 4 3 4 3 3 4 4 4 3 4 4 4 4 5 69 

66 4 4 4 4 4 3 5 3 3 5 5 5 4 4 5 5 4 4 75 

67 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

68 4 4 4 4 4 2 2 4 4 4 4 4 4 4 4 4 4 4 68 

69 4 4 5 5 4 1 5 1 1 4 1 3 3 2 4 3 3 3 56 

70 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

71 5 5 4 4 4 3 5 3 4 2 3 3 3 3 3 3 4 4 65 

72 3 3 3 3 3 1 4 3 3 3 3 3 3 3 3 3 3 3 53 

73 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 76 

74 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 76 

75 5 5 5 5 5 3 5 5 4 5 5 4 5 5 5 5 5 5 86 

76 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 3 4 69 

77 3 3 5 5 5 3 4 4 3 3 3 4 4 4 4 5 4 4 70 

78 4 4 5 5 5 3 4 4 3 4 4 4 4 4 4 4 4 4 73 

79 4 4 5 4 5 4 5 5 4 5 4 3 3 3 4 3 5 3 73 

80 5 5 5 4 4 1 1 4 4 3 3 3 3 3 3 4 4 4 63 

81 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 5 89 

82 4 4 4 4 3 2 4 4 4 4 2 3 4 4 4 4 4 4 66 

83 5 5 5 5 5 2 4 5 5 3 3 3 3 4 4 3 4 4 72 

84 2 3 4 4 4 2 4 5 4 4 4 3 4 3 3 3 4 4 64 

85 4 4 4 5 5 5 5 5 5 4 4 4 4 4 4 4 4 4 78 

86 3 3 4 4 4 2 2 4 4 4 4 3 3 3 4 4 4 4 63 

87 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 71 

88 4 3 5 4 4 4 4 3 3 2 4 5 4 3 4 4 4 4 68 

89 5 3 5 3 5 4 3 5 3 3 4 3 4 4 4 3 2 3 66 

 

 

 

 



 
 

REKAPITULASI JAWABAN RESPONDEN  

HASIL KUESIONER PENELITIAN  

PENGARUH WORD OF MOUTH DAN CITRA DESTINASI TERHADAP KEPUTUSAN BERKUNJUNG WISATAWAN KE MUSEUM SRIWIJAYA  

 

No. 
Jenis 

Kelamin 
Usia Pendidikan Penghasilan 

Informasi 

Objek Wisata 

Jumlah 

Kunjungan 

1 1 1 3 1 2 4 

2 2 1 3 1 4 4 

3 2 1 3 1 1 3 

4 1 1 3 1 1 4 

5 1 1 3 1 3 1 

6 2 1 3 1 3 4 

7 2 1 3 1 2 2 

8 1 1 5 6 2 3 

9 1 2 5 4 3 1 

10 2 5 5 2 2 2 

11 1 5 6 2 2 3 

12 2 2 5 2 3 1 

13 2 2 5 5 2 1 

14 1 1 3 1 2 1 

15 1 3 5 2 3 3 

16 2 2 5 5 2 2 

17 2 1 3 1 3 1 

18 1 1 3 1 2 4 

19 2 1 3 1 2 3 

20 2 1 3 1 5 1 

21 2 1 3 1 2 1 

22 2 1 3 1 3 2 

23 2 1 3 1 3 1 

24 2 1 3 1 3 1 

25 2 1 3 1 3 4 

26 2 1 3 1 2 2 

27 2 1 3 1 2 3 

28 2 1 4 1 2 1 

29 2 1 3 3 2 1 

30 2 2 5 7 2 1 

31 1 1 3 1 2 2 

32 2 1 3 1 2 1 

33 1 1 3 1 2 3 

34 2 2 4 4 2 1 

35 2 1 3 2 3 2 

36 2 1 3 1 2 2 

37 2 1 3 1 2 2 

38 2 1 5 4 2 4 

39 2 1 5 1 2 1 

40 2 1 3 1 3 2 

41 2 1 3 1 3 1 

No. 
Jenis 

Kelamin 
Usia Pendidikan Penghasilan 

Informasi 

Objek Wisata 

Jumlah 

Kunjungan 

42 2 1 3 4 3 1 

43 2 1 5 4 3 4 

44 1 1 3 1 2 1 

45 2 1 4 3 2 2 

46 2 1 3 4 2 3 

47 2 3 6 2 3 4 

48 2 1 3 1 2 1 

49 2 1 3 1 2 1 

50 1 1 3 1 2 1 

51 2 1 5 1 2 2 

52 2 1 3 1 6 2 

53 2 1 3 1 2 4 

54 2 1 3 1 3 2 

55 2 2 5 4 2 4 

56 1 1 4 1 2 2 

57 2 1 3 1 2 1 

58 2 2 3 1 3 1 

59 1 1 3 1 2 3 

60 2 1 3 1 2 1 

61 2 2 5 2 3 1 

62 2 1 4 2 3 1 

63 1 3 3 3 2 4 

64 1 1 3 1 3 2 

65 1 1 3 1 2 1 

66 1 1 5 4 2 1 

67 1 2 5 2 2 2 

68 2 1 3 1 3 1 

69 1 2 5 4 2 4 

70 2 1 3 1 3 1 

71 2 1 3 1 3 4 

72 2 1 5 4 2 1 

73 1 1 3 1 3 1 

74 1 2 5 3 2 1 

75 2 1 4 4 2 4 

76 1 2 5 3 3 1 

77 2 1 5 1 7 4 

78 1 1 5 4 3 2 

79 2 1 4 4 2 1 

80 2 4 6 3 3 4 

81 1 3 4 3 3 4 

82 2 4 6 2 3 2 



 
 

No. 
Jenis 

Kelamin 
Usia Pendidikan Penghasilan 

Informasi 

Objek Wisata 

Jumlah 

Kunjungan 

83 1 5 5 4 1 4 

84 2 5 5 3 2 4 

85 1 5 5 3 2 1 

86 2 1 3 1 3 1 

87 2 1 3 1 3 2 

88 2 1 3 1 3 1 

89 2 4 3 3 2 4 

 
Keterangan: 

Jenis Kelamin 
1: Laki – laki  

2: Perempuan 

 

Usia Responden 

1. 17-24 tahun 
2. 25-32 tahun 

3. 33-40 tahun 

4. 41-48 tahun 
5. >48 tahun  

 

Pendidikan Responden 
1. SD 

2. SMP 

3. SMA  
4. Diploma  

5. S1 

6. S2 

7. Lainnya  

 

Pekerjaan Responden  
1. Pelajar/ Mahasiswa 

2. PNS 

3. Wirausaha  

4. Karyawan Swasta 

5. Lainnya 
 

Informasi Objek Wisata  

1.  Brosur, Iklan, Pamflet 
2.  Media Sosial 

3.  Rekomendasi Teman 

4.  Lainnya 
 

Banyak Kunjungan Responden 

1. 1 kali 
2. 2 kali  

3. 3 kali  

4. > 3 kali  

 

 



 

 
 



 

 
 



 

 
 

 



 

 
 



 

 
 



 

 
 



 

 
 



 

 
 



 

 
 

 



 

 
 



 

 
 



 

 
 



 

 
 



 

 
 

 


