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ABSTRAK 

 

 

Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis pengaruh 

kepercayaan, kemudahan dan kualitas informasi terhadap keputusan pembelian di 

aplikasi Shopee pada mahasiswa DIII Non-Rekayasa Politeknik Negeri Sriwijaya.  

Penelitian ini menggunakan pendekatan kuantitatif. Metode pengambilan sampel 

menggunakan purposive sampling. Teknik analisis data menggunakan analisis 

regresi berganda dan uji hipotesis dengan bantuan SPSS. Hasil penelitian 

menunjukkan bahwa secara simultan kepercayaan, kemudahan dan kualitas 

informasi berpengaruh terhadap keputusan pembelian di aplikasi Shopee. Secara 

parsial, variabel kepercayaan dan kualitas informasi tidak berpengaruh terhadap 

keputusan pembelian di aplikasi Shopee pada mahasiswa DIII Non-Rekayasa 

Politeknik Negeri Sriwijaya. Variabel kemudahan berpengaruh terhadap 

keputusan pembelian di aplikasi Shopee pada mahasiswa DIII Non-Rekayasa 

Politeknik Negeri Sriwijaya. Bagi penyedia layanan aplikasi Shopee dan juga 

penjual yang ada di Shopee diharapkan meningkatkan kepercayaan konsumen 

dengan cara memegang teguh kejujuran dalam berbisnis, lebih berinovasi dalam 

memberikan kemudahan bagi pelanggan serta dapat memperbarui informasi yang 

lebih terkini, akurat dan lengkap dan juga bagi peneliti selanjutnya diharapkan 

untuk mengembangkan penelitian ini dengan menggunakan metode yang lain dan 

menambah variabel yang kemungkinan berpengaruh terhadap keputusan 

pembelian. 

 
Kata kunci: Kemudahan, Kepercayaan, Kualitas Informasi, Keputusan Pembelian 
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ABSTRACT 

 

 

The purpose of this study was to determine and analyze the influence of trust, 

convenience and quality of information on purchasing decisions in the Shopee 

application for non-engineering students of Sriwijaya State Polytechnic. This 

study uses a quantitative approach. The sampling method used was purposive 

sampling. The data analysis technique used multiple regression analysis and 

hypothesis testing with the help of SPSS. The results showed that simultaneously 

trust, convenience and quality of information had an effect on purchasing 

decisions in the Shopee application. Partially, the variables of trust and 

information quality have no effect on purchasing decisions in the Shopee 

application for non-engineering students of Sriwijaya State Polytechnic. The 

convenience variable has an effect on purchasing decisions in the Shopee 

application for non-engineering students of Sriwijaya State Polytechnic. For 

Shopee application service providers and also sellers at Shopee, it is expected 

that consumers will increase trust by upholding honesty in doing business, 

innovating more in providing convenience for customers and being able to update 

information that is more current, accurate and complete and also for further 

researchers it is expected to develop This study uses other methods and adds 

variables that may affect purchasing decisions. 

 

Keyword: Trust, Convenience, Quality of Information, Purchasing Decisions  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

DAFTAR ISI 

     

                 Halaman 

HALAMAN JUDUL   ..................................................................................     i 

HALAMAN PENGESAHAN   ....................................................................    ii 

HALAMAN PENGESAHAN PENGUJI   .................................................     iii 

HALAMAN PERNYATAAN  .....................................................................     iv 

MOTTO   ......................................................................................................      v 

KATA PENGANTAR   ................................................................................     vi 

UCAPAN TERIMA KASIH    ....................................................................    vii 

ABSTRAK   ..................................................................................................     ix 

ABSTRACT   .................................................................................................      x 

DAFTAR ISI   ...............................................................................................     xi 

DAFTAR TABEL  .......................................................................................   xiv 

DAFTAR GAMBAR   ..................................................................................    xv 

DAFTAR LAMPIRAN  ...............................................................................     xvii 

BAB I  PENDAHULUAN   ..........................................................................      1 

1.1 Latar Belakang Pemilihan Judul  ................................................      1 

1.2 Rumusan Masalah  ......................................................................      5 

1.3 Batasan Masalah  .........................................................................      5 

1.4 Tujuan dan Manfaat Penelitian  ..................................................      5 

1.4.1  Tujuan Penelitian ..............................................................      5 

1.4.2  Manfaat Penelitian ............................................................      6 

1.5    Metodologi Penelitian  .................................................................      6 

1.5.1 Ruang Lingkup Penelitian  .................................................      6 

1.5.2 Jenis dan Sumber Data  ......................................................      7 

1.5.3 Teknik Pengumpulan Data  ................................................      7 

1.5.4 Populasi dan Sampel  .........................................................      8 

1.5.5 Instrumen Penelitian  .........................................................    11 

1.5.6 Analisis Data . ....................................................................    12 



xii 
 

Halaman 

 

1.5.6.1 Validitas  ................................................................     13 

1.5.6.2 Reliabilitas  ............................................................     14 

1.5.6.3 Uji t  .......................................................................     14 

1.5.6.4 Uji F  ......................................................................     15 

1.5.6.5 Koefisien Determinasi (R
2
)  ...................................     15 

BAB II  TINJAUAN PUSTAKA  ................................................................     17 

 2.1   E-Commerce ...............................................................................     17 

2.1.1  Pengertian E-Commerce  ..................................................     17 

2.1.2  Penggolongan E-Commerce  .............................................     17 

2.2    Belanja Online  ............................................................................     18 

2.2.1  Pengertian Belanja Online  ................................................     18 

2.3   Kepercayaan  ...............................................................................     19 

2.3.1  Pengertian Kepercayaan  ...................................................     19 

2.3.2  Indikator Kepercayaan  .....................................................     19 

2.4    Kemudahan   ................................................................................     20 

2.4.1  Pengertian Kemudahan  ....................................................     20 

2.4.2  Indikator Kemudahan  .......................................................     21 

2.5    Kualitas Informasi  ......................................................................     21 

2.5.1  Pengertian Kualitas Informasi  ..........................................     21 

2.5.2  Indikator Kualitas Informasi  ............................................     22 

2.6 Keputusan Pembelian . ................................................................     23 

2.6.1  Pengertian Keputusan Pembelian  ....................................     23 

2.6.2  Proses Keputusan Pembelian  ...........................................     23 

BAB III KEADAAN UMUM PERUSAHAAN   .......................................     25 

 3.1  Sejarah Singkat Perusahaan  .......................................................     25 

 3.2 Visi, Misi dan Logo Perusahaan  ................................................     25 

1.2.1  Visi Perusahaan  ...............................................................     25 

1.2.2  Misi Perusahaan  ...............................................................     26 

1.2.3  Logo Perusahaan  ..............................................................     26 

 3.3  Produk dan Layanan Shopee   .....................................................     26 

3.3.1  Produk Shopee ..................................................................     26 

3.3.2  Layanan Shopee  ...............................................................     26 

3.4 Karakteristik Responden  ............................................................     27 



xiii 
 

Halaman 

 

3.5 Penilaian Responden  ..................................................................     31 

BAB IV HASIL DAN PEMBAHASAN   ...................................................     35 

4.1 Uji Instrumen ..............................................................................     35 

4.1.1 Uji Validitas  ......................................................................     35 

4.1.2 Uji Reliabilitas  ..................................................................     39 

4.2 Hasil dan Pembahasan  ................................................................     40 

4.2.1 Uji t  ...................................................................................     40 

4.2.1.1 Pengaruh variabel kepercayaan terhadap  

keputusan pembelian konsumen di Aplikasi  

Shopee  ................................................................     41 

4.2.1.2 Pengaruh variabel kemudahan terhadap  

keputusan pembelian konsumen di Aplikasi 

Shopee  ................................................................     42 

4.2.1.3 Pengaruh variabel kualitas informasi terhadap 

keputusan pembelian konsumen di Aplikasi 

Shopee  ................................................................     43 

4.2.2 Uji F  ..................................................................................     44 

4.2.3 Koefisien Determinasi (R
2
)  ...............................................     45 

4.2.4 Analisis Regresi Berganda  ................................................     46 

BAB V KESIMPULAN DAN SARAN   .....................................................     48 

5.1    Kesimpulan ..................................................................................     48 

5.2    Saran ............................................................................................     48 
 

DAFTAR  PUSTAKA   ................................................................................     50 

LAMPIRAN 

 

 

 

 

 

 

 

 



xiv 
 

DAFTAR GAMBAR 

 

 Halaman 

 

Gambar 3.1 Logo Aplikasi Shopee  .................................................................  26 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 
 

DAFTAR TABEL 

 

 Halaman 

 

Tabel 1.1   10 Situs Belanja Online Indonesia Yang Diurut Berdasarkan 

  Jumlah Trafik Terbesar 2019  .......................................................       3 

 

Tabel 1.2   Jumlah Mahasiswa DIII Non-Rekayasa Politeknik Negeri 

  Sriwijaya Tahun Akademik 2019-2020  .......................................       8 

 

Tabel 1.3 Perhitungan Jumlah Sampel  .........................................................      10 

 

Tabel 1.4 Kisi- Kisi Kuesioner Penelitian  ...................................................  11 

 

Tabel 1.5 Tingkatan Pengukuran Skala Likert  ............................................  12 

 

Tabel 3.2 Karakteristik Usia Responden  .....................................................  27 

 

Tabel 3.3 Karakteristik Jenis Kelamin Responden   .....................................  28 

 

Tabel 3.4 Karakteristik Berdasarkan Jurusan  ..............................................  29 

 

Tabel 3.5 Karakteristik Berdasarkan Frekuensi Pembelian ..........................  30 

 

Tabel 3.6 Penilaian Responden Variabel Kepercayaan (X1) .......................  31 

Tabel 3.7 Penilaian Responden Variabel  Kemudahan (X2)  .......................  32 

Tabel 3.8  Penilaian Responden Variabel Kualitas Informasi (X3) ..............  33 

Tabel 3.9 Penilaian Responden Variabel Keputusan Pembelian (Y) ...........  34 

Tabel 4.1  Hasil Uji Validitas Variabel Kepercayaan (X1)  ..........................   36 

Tabel 4.2 Hasil Uji Validitas Variabel Kemudahan (X2)  ............................  37 

Tabel 4.3 Hasil Uji Validitas Variabel Kualitas Informasi (Y)  ...................  38 

 

 

 



xvi 
 

Halaman 

 

Tabel 4.4  Hasil Uji Validitas Keputusan Pembelian (Y)  .............................  38 

Tabel 4.5  Hasil Uji Reliabilitas  ...................................................................  40 

Tabel 4.6 Hasil Uji t .....................................................................................  41 

Tabel 4.7    Hasil Uji F  ....................................................................................     44 

Tabel 4.8 Dasar Interprestasi Nilai (R) .........................................................  45 

Tabel 4.9 Ringkasan Model Penelitian  ........................................................  45 

Tabel 4.10 Hasil Analisa Linear Regresi Berganda .......................................  46 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xvii 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Rekomendasi Ujian Laporan Akhir 

Lampiran 2   Surat Pengantar Pengambilan Data 

Lampiran 3 Surat Kesepakatan Bimbingan Pembimbing 

Lampiran 4 Lembar Bimbingan Laporan Akhir Pembimbing 

Lampiran 5 Hasil Wawancara Pengguna Shopee 

Lampiran 6 Hasil Wawancara Online Shop di Shopee (Beauty Store) 

Lampiran 7 Kuesioner 

Lampiran 8 Data Kuesioner 

Lampiran 9 Hasil Perhitungan SPSS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


