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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk dan harga 

terhadap keputusan pembelian pada Seafood & Pecel Lele Bang Dayat.  Penelitian 

ini menggunakan pendekatan kuantitatif.  Pengumpulan data menggunakan 

wawancara, kuesioner dan studi pustaka.  Data diperoleh melalui kuisioner 

dengan jumlah responden sebanyak 110 orang dengan menggunakan teknik 

sampling insidental.  Hasil penelitian diolah dengan menggunakan program SPSS 

(Statictical Product and Service Solution) versi 22.0 for windows. Analisis data 

menggunakan uji instrument dan uji hipotesis.  Hasil penelitian menunjukkan 

bahwa kualitas produk dan harga berpengaruh positif dan signifikan terhadap 

keputusan pembelian.  Variabel yang lebih dominan mempengaruhi keputusan 

pembelian ialah variabel harga.  Seafood & Pecel Lele Bang Dayat hendaknya 

mempertahankan atau meningkatkan kualitas produk agar dapat mengoptimalkan 

keputusan pembelian konsumen. 

 

Keyword:  Keputusan pembelian, kualitas Produk, harga 
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ABSTRACT 

  
 

This research intend to know the effect of product quality and price to purchase 

decisions on Seafood & Pecel Lele Bang Dayat. This research uses a quantitative 

approach. Data collection using interviews, questionnaires and library studies. 

Data is obtained through a questionnaire with the number of respondents as many 

as 110 people using incidental sampling techniques. The research results are 

processed using SPSS (Statictical Product and Service Solution) program version 

22.0 for Windows. Data analysis using instrument testing and hypothesis testing. 

The results showed that product quality and price were positively and 

significantly influential on purchasing decisions. A more dominant variable 

affects a purchase decision is a price variable. Seafood & Pecel Lele Bang Dayat 

should maintain or improve the quality of the product in order to optimize 

consumer buying decisions. 

 

Keyword: Decision purchasing, product quality, price  
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