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ABSTRAK 

 

 

Laporan Akhir ini berjudul “Pengaruh Kualitas Produk Terhadap Keputusan 

Pembelian Pada Mie Soker Palembang”.  Dibuat dengan tujuan untuk mengetahui 

pengaruh kualitas produk terhadap keputusan pembelian.  Manfaat dari penelitian ini 

adalah agar pihak Mie Soker dapat mengetahui bagaimana penelitian dari pelanggan 

mengenai kualitas produk yang diberikan. Penilaian kualitas produk dilakukan 

dengan menilai 5 dimensi yaitu kesesuaian dengan spesifikasi (conformance to 

specifications), Ketahanan (Durability), Keandalan (Realibility), Kemampuan 

pelayanan (Service ability), Kesan Kualitas (Rerceived Quality).  Penelitian ini 

dilakukan di Resto Mie Soker Palembang dengan jumlah 80 responden.  Metode yang 

digunakan dalam kuesioner dengan analisis data kuantitatif menggunakan rumus 

roscoe dan skala likert.  Analisis ini meliputi uji validitas, uji reliabilitas, analisis 

regresi berganda, uji t dan koefisien determinasi.  Hasil penelitian menunjukkan 

bahwa kualitas produk seperti Kesesuaian, Ketahanan, Kehandalan, Kemampuan 

Pelayanan, terbukti memiliki pengaruh positif dan signifikan mempengaruhi 

keputusan pembelian pada Mie Soker Palembang.  Tetapi yang paling dominan 

berpengaruh ialah pada dimensi kehandalan. 

 

Kata Kunci:  Kualitas Produk, Dimensi Kualitas Produk, Keputusan Pembelian. 

 



 
 

ix 
 

ABSTRACT 

 

 

The final report is titled "The Effect of product quality on purchasing decisions on 

Mie Soker Palembang".  Purpose-built to determine the effect of product quality on 

purchasing decisions.  The benefit of this research is to make Mie Soker can know 

how to research from customers regarding the quality of products provided. Product 

quality assessment is conducted by assessing 5 dimensions namely conformity with 

specifications (conformance to specifications), Resilience (Durability), reliability 

(Realibility), service ability (service Ability), Kesan quality (Rerceived quality).  This 

research was conducted in Mie Soker Resto Palembang with the amount of 108 

respondents.  Methods used in questionnaires with quantitative data analysis using 

Roscoe formulas and Likert scales.  These analyses include validity tests, reliability 

tests, multiple regression analyses, T-tests and coefficient of determinations.  The 

results showed that product quality such as conformity, durability, reliability, ability 

of service, proved to have a positive influence and significantly influenced the 

purchasing decision on the Palembang Soker noodles.  But the most dominant effect 

is on the dimension of reliability. 

 

Keywords: product quality, product quality dimension, purchase decision. 
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