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ABSTRAK

PENGARUH BRAND AMBASSADOR TERHADAP MINAT BELI PADA
PRODUK SMARTPHONE OPPO DENGAN BRAND IMAGE SEBAGAI
VARIABEL INTERVENING (STUDI KASUS PADA MAHASISWA
POLITEKNIK NEGERI SRIWIJAYA)

Oleh:
Yuliana

Latar belakang penelitian ini adalah sebuah fenomena yang terjadi pada produk
Smartphone Oppo. Oppo merupakan ponsel asal China yang dalam beberapa
tahun ini menjadi pembicaraan. Hadirnya smartphone merek Oppo seakan
menghapus persepsi publik tentang kualitas ponsel China yang sering
dipertanyakan. Salah satu strategi promosi yang digunakan smartphone Oppo
yaitu melalui iklan dengan menggunakan jasa brand ambassador. Penelitian ini
bertujuan untuk mengetahui (1) pengaruh brand ambassador pada minat beli, (2)
pengaruh brand ambassador pada brand image, (3) pengaruh brand image
terhadap minat beli, (4) pengaruh tidak langsung brand image sebagai variabel
intervening mempengaruhi hubungan brand ambassador dan minat beli. Metode
penelitian yang digunakan adalah kuantitatif. Teknik pengumpulan data penelitian
adalah kuesioner. Populasi dalam penelitian ini adalah mahasiswa Politeknik
Negeri Sriwijaya yang merupakan konsumen maupun calon konsumen produk
smartphone Oppo. Jumlah sampel sebanyak 100 responden, pemilihan sampel
menggunakan jenis simple random sampling. Teknik analisis data dalam
penelitian ini adalah Analisis Jalur. Hasil penelitian ini menunjukkan bahwa (1)
brand ambassador berpengaruh terhadap minat beli, (2) brand ambassador
berpengaruh terhadap brand image, (3) brand image berpengaruh terhadap minat
beli, (4) brand image tidak berpengaruh sebagai variabel intervening antara brand
ambassador terhadap minat beli.

Kata Kunci: Brand Ambassador, Brand Image, Minat beli



ABSTRACT

THE EFFECT OF BRAND AMBASSADOR ON PURCHASE INTENTION
IN OPPO SMARTPHONE PRODUCTS WITH BRAND IMAGE AS
INTERVENING VARIABLE (CASE STUDY IN SRIWIJAYA STATE
POLYTECHNIC STUDENTY)

By:
Yuliana

The background of this research was a phenomenon that had been occurring in
Oppo Smartphone products. Oppo smartphone is a cellphone from China that has
become the topic of conversation in a few years. The presence of Oppo
smartphone seemed to erase public perception sbout quality of Chinese mobile
phones. One form of promotional strategy used by Oppo smartphone is through
advertising using the brand ambassadors. This research aims to know (1) The
influence of brand ambassadors on purchase intentions, (2) the influence of brand
ambassadors on brand image, (3) the influnce of brand image on purchase
intentions, (4) the indirect influence of brand image as a intervening variable
affecting the relationship between brand ambassadors and purchase intention. The
research method used is quantitative. The research data collection technique was a
questionnaire. The population in this study were Sriwijaya State Polytechnic
students who were both consumers and potential consumers of Oppo smartphone
products. The number of samples was 100 respondents, the sample selection used
simple random sampling. This research uses Path Analysis. The results of this
research are (1) brand ambassador affects purchase intention, (2) brand
ambassador affects brand image, (3) brand image affects purchase intention, (4)
brand image has no effect as an intervening variable between brand ambassadors
on purchase intention.

Keywords: Brand Ambassador, Brand Image, Purchase Intention.
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