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ABSTRAK

Judul dari penelitian ialah Pengaruh Kualitas Produk dan Brand Image Terhadap
Keputusan Pembelian pada pindang Umak Cabang Bukit Palembang. Penelitian
ini bertujuan untuk mengetahui Pengaruh Kualitas Produk dan Brand Image
Terhadap Keputusan Pembelian pada pindang Umak Cabang Bukit Palembang
serta bagaimana Pengaruh Kualitas Produk dan Brand Image Terhadap Keputusan
Pembelian pada pindang Umak Cabang Bukit Palembang. Penelitian ini
menggunakan pendekatan kuantitatif. Pengumpulan data menggunakan studi
pustaka, wawancara dan kuesioner. Analisis data menggunakan uji regresi
bergandadan uji hipotesis. Hasil penelitian menunjukkan bahwa adanya pengaruh
antara kulitas produk terhadap keputusan pembelian konsumen pindang Umak
Cabang Bukit Palembang, adanya pengaruh antara Brand Image terhadap
keputusan pembelian konsumen Pindang Umak dan adanya pengaruh antara
kulitas produk dan brand Image terhadap keputusan pembelian konsumen
pindang Umak Cabang Bukit Palembang. Dalam melakukan pembenahan
keputusan pembelian, seharusnya pihak pindang Umak lebih meningkatkan dan
mengoptimalkan Kualitas produk dan brand image pada pindang Umak Cabang
Bukit Palembang agar dapat menjadi keputusan pembelian pada pindang Umak
Cabang Bukit Palembang Palembang.

Kata kunci: Kualitas produk, brand image, keputusan pembelian, Konsumen.



ABSTRACT

The title of the research is the Influence of Product Quality and Brand Image on
Purchase Decisions at Pindang Umak Bukit Palembang Branch. This study aims
to determine the effect of product quality and brand image on purchasing
decisions at Pindang Umak Bukit Palembang branch and how the influence of
product quality and brand image on purchasing decisions at Pindang Umak Bukit
Palembang branch. This study uses a quantitative approach. Collecting data
using literature study, interviews and questionnaires. Data analysis using multiple
regression test and hypothesis testing. The results showed that there was an
influence between product quality on consumer purchasing decisions for Pindang
Umak, Bukit Palembang Branch, there was an influence between Brand Image on
consumer purchasing decisions for Pindang Umak, and there was an influence
between product quality and brand image on consumer purchasing decisions for
Pindang Umak, Bukit Palembang Branch. In improving purchasing decisions,
Pindang Umak should further improve and optimize product quality and brand
image at Pindang Umak Bukit Palembang Branch so that it can become a
purchasing decision at Pindang Umak Bukit Palembang Branch.

Keyword: Product quality, brand image, purchasing decisions, consumers.
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