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ABSTRAK

Tujuan penulisan Laporan Akhir ini adalah untuk mengetahui bagaimana
penerapan strategi pemasaran dalam menghadapi pandemi covid-19 pada Toko
Puji Textile Cirebon dari empat aspek yaitu produk, harga, promosi dan saluran
distribusi serta penggunaan media sosial di masa pandemi covid-19. Metode
pengumpulan data laporan akhir ini adalah wawancara dan dokumentasi. Metode
analisa data yang digunakan adalah kualitatif deskriptif. Hasil penelitian
menunjukkan bahwa dari aspek produk, permintaan produk pada Toko Puji textile
pada pandemi covid-19 dinilai telah cukup stabil walaupun tetap mengalami
penurunan dan strategi yang digunakan yaitu strategi desain produk. Pada aspek
harga, Toko Puji Textile menggunakan dua jenis metode yaitu Standard Markup
Pricing dan Price Lining. Pada aspek promosi,Toko Puji Textile telah
menerapkan 4 dari 5 bauran promosi yaitu promosi penjualan, public relations,
personal selling, dan direct and online marketing. Pada aspek saluran distribusi,
Toko Puji Textile berperan sebagai Merchant Wholesaler. Penggunaan media
sosial di masa pandemi covid-19 merupakan salah satu strategi utama Toko Puji
Textile dalam menghadapi pandemi covid-19 dan dinilai cukup efektif dalam
mengurangi dampak kerugian yang disebabkan oleh pandemi covid-19.

Kata kunci: Strategi Pemasaran, Pandemi Covid-19



ABSTRACT

The purpose of this final record is to describe about how the application of
marketing strategic in the face of covid-19 pandemic on Puji’s Textile Shops
Cirebon from four aspect which is product, price, promotion and distribution
channels and the way using social media during covid-19 pandemic. The method
are used in this is interview and documentation. Analysis method are used in this
report is qualitative descriptive. The result showing that from product aspect, the
demand products on Puji’s Textile Shop looks quite stable eventhough there are
still have decrease and they are using products design strategy. On price aspect,
Puji’s Textile Shop using two methods which is Standard Markup Pricing and
Price Lining. On promotion aspect, Puji’s Textile Shop have used 4 from five
promotion’s mix which is selling promotion, public relations, private selling, and
direct and online marketing. On the distribution channels, Puji’s Textile Shop act
as Merchant Wholesaler. The way using social media during covid-19 pandemic
is the one of the main marketing strategic are used by Puji’s Textile Shop to face
covid-19 pandemic and this method are really effective to lower the loss extent
caused by the covid-19 pandemic.

Keywords: Marketing Strategic, Covid-19 Pandemic
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