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ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui pengaruh store atmosfer dan gaya hidup 

terhadap keputusan pembelian di shelter cafe. Metode penelitian ini menggunakan 

pendekatan kuantitatif. Data dikumpulkan melalui kuesioner yang dibagian secara 

alngsung dengan total sampel 85 responden. Teknik pengambilan sampel 

menggunakan purposive sampling, dengan kriteria yaitu konsumen shelter cafe 

yang melakukan pembelian sebanyak satu kali. Analisis data menggunakan 

analisis deskriptif dan regresi linear berganda dengan bantuan SPSS versi 25. 

Hasil peneliltian menunjukan bahwa secara parsial pengaruh store atmosfer 

signifikan terhadap keputusan pembelian dengan thitung lebih kecil dari tabel (3,12 > 

0,560), gaya hidup pengaruh positif dan signifikan dengan nilai thitung lebih kecil 

(3,12 > 0,791). 

Kata Kunci: store atmosfer,gaya hidup, keputusan pembelian. 
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ABSTRACT 
 

 

This study aims to determine the effect of store atmosphere and lifestyle on 

purchasing decisions at the shelter cafe. This research method uses a quantitative 

approach. Data were collected through questionnaires that were distributed 

directly with a total sample of 85 respondents. The sampling technique used was 

purposive sampling, with the criteria that the shelter cafe consumers made a one-

time purchase. Data analysis used descriptive analysis and multiple linear 

regression with the help of SPSS version 25. The results showed that partially the 

influence of store atmosphere was significant on purchasing decisions with tcount 

smaller than the table (3.12 > 0.560), lifestyle had a positive and significant 

influence with a value of tcount is smaller (3.12 > 0.791).  

Keywords: store atmosphere, lifestyle, purchasing decisions. 
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