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ABSTRAK

PENGARUH CELEBGRAM ENDORSEMENT TERHADAP MINAT BELI
KONSUMEN DI ROCKET EYANG

Oleh:
Nabila Indah Sari

Penelitian ini bertujuan untuk mengetahui pengaruh Celebgram Endorsement
terhadap minat beli konsumen di Rocket Eyang. Metode pengumpulan data yang
digunakan pada penelitian ini ada 2 (dua) yaitu wawancara dan kuesioner.
Penelitian ini menggunakan metode analisis kuantitatif. Sampel yang digunakan
pada penelitian ini sebanyak 99 responden yaitu followers media sosial Rocket
Eyang. Metode analisis data pada penelitian ini menggunakan skala pengukuran,
uji validitas, uji reabilitas, koefisien determinasi, analisis regresi linier berganda,
uji t dan uji f dengan bantuan SPSS 22.0 (Statistical Product for Service Solution).
Secara parsial menunjukkan variabel Visibility berpengaruh signifikan, tetapi
negatif terhadap Minat Beli konsumen di Rocket Eyang, pada variabel Credibility
berpengaruh signifikan dan positif terhadap Minat Beli konsumen di Rocket
Eyang, pada variabel Attractiveness berpengaruh signifikan dan positif terhadap
Minat Beli konsumen di Rocket Eyang dan pada variabel Power berpengaruh
signifikan dan positif terhadap Minat Beli konsumen di Rocket Eyang. Dapat
dinyatakan bahwa pada penelitian ini terdapat pengaruh Visibility, Credibility,
Attractiveness, Power secara simultan (bersama-sama) terhadap Minat Beli
konsumen di Rocket Eyang. Dari keempat variabel tersebut Visibility, Credibility,
Attractiveness dan Power variabel yang paling dominan dalam mempengaruhi
calon konsumen Minat Beli dalam membeli produk Rocket Eyang adalah Power
(X4) dengan nilai koefisien regresi terbesar.

Kata kunci: Celebgram Endorsement, Visibility, Credibility, Attractiveness,

Power, Minat Beli



ABSTRACT

THE EFFECT OF CELEBGRAM ENDORSEMENT ON CUSTOMER'S
BUYING INTEREST IN ROCKET EYANG

Oleh:
Nabila Indah Sari

This study aims to determine the effect of Celebgram Endorsement on consumer
buying interest in Rocket Eyang. There are 2 (two) data collection methods used
in this study, namely interviews and questionnaires. This research uses
quantitative analysis methods. The sample used in this study were 99 respondents,
namely Rocket Eyang social media followers. Methods of data analysis in this
study using a measurement scale, validity test, reliability test, coefficient of
determination, multiple linear regression analysis, t test and f test with the help of
SPSS 22.0 (Statistical Product for Service Solution). Partially it shows that the
Visibility variable has a significant, but negative effect on consumer Purchase
Intention at Rocket Eyang, the Credibility variable has a significant and positive
effect on consumer Purchase Intention at Rocket Eyang, the Attractiveness
variable has a significant and positive effect on consumer Purchase Intention at
Rocket Eyang and on the variable Power has a significant and positive effect on
consumer Purchase Interest in Rocket Eyang. It can be stated that in this study
there is an effect of simultaneous Visibility, Credibility, Attractiveness, Power on
consumer Purchase Intention in Rocket Eyang. Of the four variables, Visibility,
Credibility, Attractiveness and Power, the most dominant variable in influencing
prospective consumers of Purchase Intention in buying Rocket Eyang products is
Power (X4) with the largest regression coefficient value.

Keyword: Celebgram Endorsement, Visibility, Credibility, Attractiveness, Power,

Buying Interest
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