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       ABSTRAK 

 

ANALISIS HARGA DAN JASA TERHADAP KEPUTUSAN PEMBELIAN 

MAKANAN VIA OJEK ONLINE (Studi Kasus Pada Mahasiswa Politeknik 

Negeri Sriwijaya) 

 

 

Oleh: 

Mitha Lestari 

 

 

Tujuan dari penulisan Laporan Akhir ini yaitu untuk mengetahui faktor-faktor 

yang mempengaruhi harga dan jasa terhadap keputusan pembelian makanan via 

ojek online.  Sumber data yang digunakan dalam penelitian ini adalah sumber 

data primer yang didapatkan dengan cara penyebaran kuesioner, yang dilakukan 

dengan teknik sampling jenuh dengan ukuran sampel sebanyak 126 orang.  

Metode analisis yang digunakan yaitu skala likert dengan bobot nilai 1-5 dan 

dipersentasikan menggunakan rumus IS (Interprestasi Skor).  Hasil dari 

pengolahan data dan analisis menunjukkan bahwa faktor mempengaruhi harga 

terhadap keputusan pembelian makanan via ojek online pada mahasiswa Jurusan 

Teknik Komputer (D3) Semester 2 (kelas pagi dan sore) Politeknik Negeri 

Sriwijaya Palembang sudah cukup baik dimana persentase rata-rata indeks skor 

pada indikator harga yaitu sebesar 60% yang artinya termasuk dalam kategori 

“cukup” dan pada persentase rata-rata indeks skor indikator keputusan pembelian 

yaitu sebesar 70%, yang artinya termasuk dalam kategori “kuat” ini menunjukkan 

bahwa layanan Go-food dan Grab-food dalam memberikan pelayanan pada 

konsumennya sudah cukup baik, sehingga konsumen yang menggunakan layanan 

Go-food dan Grab-food merasa bahwa sudah cukup puas dengan harga serta 

kualitas pelayanan yang ditawarkan oleh Go-food dan Grab-food. 

 

Kata Kunci:  Harga, Keputusan Pembelian, Jurusan Teknik Komputer Semester 2 

Politeknik Negeri Sriwijaya 

 

 

 

 

 

 

 

ix 



       ABSTRACT 

 

PRICE ANALYSIS AND SERVICES OF FOOD PURCHASING 

DECISIONS VIA OJEG ONLINE (Case Study Of Student At State  

Polytechnic Of Sriwijaya) 

 

 

By: 

Mitha Lestari 

 

 

The purpose of writing this final report is to determine the factors that influence 

the price and services of food purchasing decisions via online motorcycle taxis. 

Sources of data used in this study are primary data sources obtained by 

distributing questionnaires, which are carried out by saturated sampling technique 

with a sample size of 126 people. The analytical method used is a Likert scale 

with a weighted value of 1-5 and presented using the IS (Interpretation Score) 

formula. The results of data processing and analysis show that the factors 

affecting the price of food purchasing decisions via online motorcycle taxis for 

students of the Second Semester of Computer Engineering (D3) Department 

(morning and evening classes) Sriwijaya State Polytechnic Palembang are good 

enough where the average percentage of the score index is The price is 60%, 

which means it is included in the "adequate" category and the average percentage 

of the purchase decision indicator score index is 70%, which means that it is 

included in the "strong" category, indicating that Go-food and Grab-food services 

service to consumers is good enough, so that consumers who use Go-food and 

Grab-food services feel that they are quite satisfied with the price and quality of 

service offered by Go-food and Grab-food. 

 

Keywords:  Price, Purchasing Decisions, Computer Engineering major State 

Polytechnic Of Sriwijaya 

 

 

 

 

 

 

 

 

 

x 



 

DAFTAR ISI 

 

HALAMAN JUDUL ....................................................................................       i 

HALAMAN PERSETUJUAN LAPORAN AKHIR ................................       ii 

SURAT PERNYATAAN ............................................................................      iii 

LEMBAR PENGESAHAN ........................................................................      iv 

MOTTO DAN PERSEMBAHAN ..............................................................       v 

KATA PENGANTAR .................................................................................      vi 

UCAPAN TERIMA KASIH ......................................................................     vii 

ABSTRAK ...................................................................................................      ix 

ABSTRACT .................................................................................................       x 

DAFTAR ISI ................................................................................................     xii 

DAFTAR TABEL .......................................................................................    xiv    

DAFTAR GAMBAR ...................................................................................     xv 

DAFTAR LAMPIRAN ...............................................................................    xvi   

BAB I    PENDAHULUAN 

1.1 Latar Belakang ............................................................................... 1 

1.2 Rumusan Masalah .......................................................................... 5 

1.3 Ruang Lingkup Pembahasan .......................................................... 5 

1.4 Tujuan dan Manfaat ....................................................................... 5 

1.4.1 Tujuan Penelitian .................................................................. 5 

1.4.2 Manfaat Praktis ..................................................................... 6 

1.4.3 Manfaat Teoritis .................................................................... 6 

1.5 Metodologi Penelitian .................................................................... 6 

1.5.1 Ruang Lingkup Penelitian ..................................................... 6 

1.5.2 Sumber Data .......................................................................... 6 

1.5.3 Metode Pengumpulan Data ................................................... 7 

1.5.4 Populasi dan Sampel ............................................................. 8 

1.5.5 Analisis Data ......................................................................... 9 

BAB II  TINJAUAN PUSTAKA 

2.1 Harga ............................................................................................ 11 

2.1.1 Penetapan Harga.................................................................. 11 

2.1.2 Tujuan Penetapan Harga ..................................................... 12 

2.1.3 Indikator Harga ................................................................... 13 

2.2 Jasa ............................................................................................... 14 

2.2.1 Pengertian Jasa .................................................................... 14 

2.2.2 Karakteristik Jasa ................................................................ 14 

2.2.3 Klasiifikasi Jasa ................................................................... 15 

2.2.4 Faktor-faktor yang mempengaruhi Kualitas Jasa ................ 16 

2.3 Pemesanan .................................................................................... 18 

2.3.1 Pengertian Pemesanan ......................................................... 18 

2.4 Motivasi dan Minat Konsumen .................................................... 18 

2.4.1 Pengertian Motivasi Konsumen .......................................... 18 

2.4.2 Pengertian Minat Konsumen ............................................... 19 

 

xii 

 



2.4.3 Tahapan Minat Pembelian Konsumen ................................ 20 

2.4.4 Faktor-faktor yang mempengaruhi minat Konsumen ......... 20 

2.5 Keputusan Pembelian ................................................................... 21 

2.5.1 Pengertian Keputusan Pembelian ........................................ 21 

2.5.2 Tahapan Pengambilan Keputusan ....................................... 22 

BAB III  KEADAAN UMUM PERUSAHAAN 

3.1 Sejarah Singkat Perusahaan... ...................................................... 24 

3.1.1 Perusahaan Gojek ................................................................ 24 

3.1.2 Perusahaan Grab.................................................................. 24 

3.2 Visi dan Misi Perusahaan ............................................................. 25 

3.2.1 Visi dan Misi Perusahaan Gojek ......................................... 25 

3.2.2 Visi dan Misi Perusahaan Grab ........................................... 26 

3.3 Logo Perusahaan .......................................................................... 26 

3.3.1 Logo PerusahaanGojek ....................................................... 26 

3.3.2 Logo Perusahaan Grab ........................................................ 27 

3.4 Susunan Struktur Organisasi Perusahaan ..................................... 27 

3.4.1 Struktur Organisasi Gojek ................................................... 27 

3.4.2 Uraian Tugas Gojek ............................................................ 28 

3.5 Profil Responden .......................................................................... 29 

3.6 Hasil Jawaban Responden ............................................................ 32 

BAB IV HASIL DAN PEMBAHASAN 

4.1 Hasil Kuesioner ............................................................................ 36 

4.1.1 Indikator Harga ................................................................... 36 

4.1.2 Indikator Keputsan Pembelian ............................................ 41 

4.2 Pembahasan .................................................................................. 48 

4.2.1 Indikator Harga ................................................................... 48 

4.2.2 Indikator Keputsan Pembelian ............................................ 50 

BAB V  KESIMPULAN DAN SARAN 

5.1 Kesimpulan .................................................................................. 53 

5.2 Saran....................... ...................................................................... 54 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

xiii 



 

DAFTAR TABEL 

 

Tabel 1.1  Harga Makanan/Produk Go-food (Go-jek) dan  

Grab-food (Grab)................ .............................................................    4 

Tabel 1.2  Skala Likert................ .....................................................................    9 

Tabel 1.3  Kriteria Interprestasi Skor/Angka................ ...................................  10 

Tabel 3.1  Kelompok Responden Berdasarkan Kelas yang menggunakan  

Go-food dan Grab-food Tahun 2019................ ...............................  29 

Tabel 3.2  Kelompok Responden Berdasarkan Usia................ ........................  30 

Tabel 3.3  Kelompok Responden Berdasarkan Jenis Kelamin................ ........  31 

Tabel 3.4  Hasil Jawaban Responden Mengenai Analisis Harga Terhadap     

Keputusan Pembelian Makanan Via Ojek Online................ ...........  32 

Tabel 4.1 Hasil Jawaban Responden Indikator Harga................ .....................  36 

Tabel 4.2  Hasil Jawaban Responden Indikator Keputusan Pembelian............ 42 

Tabel 4.3  Rata-rata Indeks Skor Indikator Harga................ ...........................  48 

Tabel 4.4  Rata-rata Indeks Skor Indikator Keputusan Pembelian................ ..  50 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

xiv 



DAFTAR GAMBAR 

 

Gambar 3.1  Logo Gojek. .................................................................................  26 

Gambar 3.2  Logo Grab. ..................................................................................  27 

Gambar 3.4  Struktur Organisasi Perusahaan Gojek. ..........................................  27 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xv 



 

DAFTAR LAMPIRAN 

 

Lampiran 1     Kuesioner 

Lampiran 2     Hasil Kuesioner 

Lampiran 3     Lembar Bimbingan Laporan Akhir Pembimbing I 

Lampiran 4     Lembar Bimbingan Laporan Akhir Pembimbing II 

Lampiran 5     Surat Izin Pengambilan Data Laporan Akhir 

Lampiran 6     Lembar Disposisi Pengambilan Data Laporan Akhir 

Lampiran 7     Lembar Kesepakatan Bimbingan Pembimbing I 

Lampiran 8     Lembar Kesepakatan Bimbingan Pembimbing II 

Lampiran 9     Lembar Rekomendasi Ujian Laporan Akhir 

Lampiran 10   Lembar Revisi Laporan Akhir 

Lampiran 11   Lembar Persetujuan Revisi Laporan Akhir 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xvi 


