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ABSTRAK 

 

 

Nama : M. Daffa Atallarick 

NPM : 0616 4061 1695 

 

Analisis Pengaruh Kualitas Pelayanan Museum terhadap Minat Kunjungan 

Ulang Wisatawan ke Museum Nasional Indonesia 

 

xvi + 68 hlm. + lampiran 

 

Penelitian ini bertujuan mengukur tingkat pengaruh kualitas pelayanan museum 

terhadap minat kunjungan ulang wisatawan ke Museum Nasional Indonesia. Dengan 

pendekatan kuantitatif-deskriptif, penelitian ini menggunakan 100 responden yang 

merupakan pengunjung Museum Nasional Indonesia, diambil secara purposive 

sampling dari teknik non-probability sampling. Teknik pengambilan data dilakukan 

dengan cara survei yang terdiri dari wawancara dan kuesioner. Dimensi kualitas 

pelayanan museum yang digunakan dinyatakan valid dan reliabel, sehingga mewakili 

instrumen penelitian untuk mengukur kualitas pelayanan museum. Penelitian ini 

menghasilkan persamaan regresi, yaitu Y = 4,254 + 0,279X1 + 0,045X2 + 0,201X3 + 

0,165X4 + 0,218X5. Secara parsial, kualitas pelayanan museum (X) yang dinyatakan 

berpengaruh positif-signifikan adalah dimensi bukti fisik, empati, komunikasi, dan 

pameran, sedangkan dmensi daya tanggap dinyatakan berpengaruh positif-tidak 

signifikan terhadap minat kunjungan ulang (Y). Secara simultan menunjukkan 

kualitas pelayanan museum (X) berpengaruh terhadap minat kunjungan ulang (Y) 

wisatawan dengan kekuatan hubungan sangat kuat (82,2%). Rata-rata responden 

menilai baik keseluruhan kualitas pelayanan museum dan sangat setuju untuk 

berkunjung ulang ke museum. Perlu menjadi perhatian Museum Nasional Indonesia 

adalah mempertahankan dan menambah pelayanan publik yang inklusif, 

memperhatikan penyediaan toko souvenir dengan produk bervariasi, penggunaan 

teknologi pada museum, dan penambahan jumlah pegawai museum. 

 

Kata Kunci: Kualitas Pelayanan, Minat Berkunjung Ulang, Museum, Wisatawan 

  



ABSTRACT 

 

 

Name : M. Daffa Atallarick 

NPM : 0616 4061 1695 

 

Analysis of the Effect of Museum Service Quality on Tourist Revisit Intention to 

the National Museum of Indonesia 

 

xvi + 68 pages + attachment 

 

This study aims to measure the level of effect of the museum service quality on 

tourist revisit intention to the National Museum of Indonesia. With a quantitative-

descriptive approach, this study used 100 respondents who were visitors to the 

National Museum of Indonesia, taken by purposive sampling from non-probability 

sampling techniques. The data collection technique was carried out by means of a 

survey consisting of interviews and questionnaires. The dimensions of the museum 

service quality used are declared valid and reliable, so that it represents a research 

instrument to measure the quality of museum services. This study produces a 

regression equation, namely Y = 4,254 + 0,279X1 + 0,045X2 + 0,201X3 + 0,165X4 + 

0,218X5. Partially, the museum service quality (X) which is stated to have a positive-

significant effect is the dimensions of tangible, empathy, communication, and 

exhibition, while the dimension of responsiveness is stated to have a positive-

insignificant effect on tourist revisit intention (Y). Simultaneously, it shows that the 

museum service quality (X) affects the tourist revisit intention (Y) with a very strong 

relationship (82.2%). On average, respondents rated the overall museum service 

quality as good and strongly agreed to revisit the museum. The National Museum of 

Indonesia needs to pay attention to maintaining and increasing inclusive public 

services, paying attention to the provision of souvenir shops with various products, 

using technology in museums, and increasing the number of museum employees. 

 

Keywords: Service Quality, Revisit Intention, Museums, Tourists 
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