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ABSTRAK 

Skripsi ini menggunakan penelitian kuantitatif yang bertujuan untuk 

mengetahui apakah electronic word of mouth memiliki pengaruh secara simultan 

dan parsial dalam proses keputusan berkunjung wisatawan ke Jakabaring Sport City 

dan juga diantara dimensi electronic word of mouth  yang dijadikan komponen 

variabel independent (keputusan berkunjung). 

Penelitian ini menggunakan metode deskriptif kuantitatif. Jumlah sampel 

dalam penelitian ini sebanyak 100 responden.Teknik pengumpulan data dengan 

memberi kuesioner pada responden, wawancara dan dokumentasi. Dalam 

membuktikan dan menganalisis hal tersebut, maka digunakan uji validitas dan 

reliabilitas, uji regresi linier berganda serta uji f (simultan), uji t (parsial).Hasil 

pengujian menunjukkan bahwa: 1) secara simultan variabel electric word of mouth 

berpengaruh terhadap keputusan berkunjung wisatan ke Jakabaring Sport City. 

Hasil pengujian tersebut diperoleh dari Fhitung ≥ Ftabel (23,851 ≥ 2.31). 2) secara 

parsial, terdapat lima dimensi yang dijadikan variabel electronic word of mouth tiga 

diantaranya tidak berpengaruh secara signifikan terhadap keputusan berkunjung 

dan dua lainnya berpengaruh secara signifikan terhadap keputusan berkunjung 

wisatawan ke Jakabaring Sport City. Adapun dimensi yang berpengaruh yaitu 

platform Assistance, Helping the company dan yang tidak berpengaruh secara 

signifikan yaitu concern for the other company, Expressing Possitive Feelings, dan  

Economic Insentive. 

Kata Kunci: Electronic Word of Mouth, Keputusan Berkunjung, Concern for 

the other, Expressing Possitive feelings, Economic Insentive, 

Platform Assistance, Helping the Company. 
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ABSTRACK 

This thesis uses quantitative research that aims to determine whether 

electronic word of mouth has a simultaneous and partial influence in the decision 

process to visit tourists to Jakabaring Sport City and also among the dimensions of 

electronic word of mouth which are used as components of the independent variable 

(decision to visit). 

This study uses a quantitative descriptive method. The number of samples 

in this study were 100 respondents. Data collection techniques by giving 

questionnaires to respondents, interviews and documentation. In proving and 

analyzing this, validity and reliability tests are used, multiple linear regression and 

f test (simultaneous), t test (partial). The test results show that: 1) the electric word 

of mouth variable simultaneously influences the decision to visit tourists. to 

Jakabaring Sport City. The test results were obtained from Fcount ≥ Ftable (23.851 ≥ 

2.31). 2) partially, there are five dimensions that are used as electronic word of 

mouth variables, three of which do not significantly influence the decision to visit 

and the other two significantly influence the decision to visit tourists to Jakabaring 

Sport City. The dimensions that have an influence are the Assistance platform, 

Helping the company and those that do not have a significant effect are concern for 

the other company, Expressing Positive Feelings, and Economic Incentives. 

 

Key Word  : Electronic Word of Mouth, Visiting Decision, Concern for the other, 

Expressing Possitive feelings, Economic Insentive, Platform 

Assistance, Helping the Company. 
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